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created  a  \web-based  Request  For  Propo.'sal,  we  resisted  technology's  urge  to  oversimplify.  We  preserved  the  inheiwt  richness  and 
depth  of  the  process.  All  with  real  technology,  no  vaporware.  In  fact,  we're  the  only  site  today  \«hefe  you  can  buy  nnecHa,  from  the 
RFP  through  negotiation  to  thie  invoice,  without  ever  leaving  the  Internet.  It’s  exactly  how  you  buy  and  sell  media  now.  Only  better. 
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LETTERS 


RIPPLES  IN  THE  POOL  or  TIME 

1WAS  SADDENED  TO  READ  OF  THE  RECent 
death  of  Chicago  Tribune  outdoors 
columnist  John  Huseir  [_E^P,  Aug. 

7,p.  16]. 

Thirty  years  ago,  when  John  was  cover¬ 
ing  golf  for  the  Trib,  I  met  him  several 
times  at  a  suburban  Chicago  golf  course 
where  I  worked  summers.  I  was  getting 
ready  to  attend  journalism  school  with  the 
goal  of  becoming  a  sportswriter. 

John  advised  me  to  learn  how  to  cover 
news  first.  It  would  make  me  a  better 
sportswriter,  he  said.  I  always  could  move 
into  sportswriting  later,  but  it  would  be 
harder  to  move  from  sports  to  ne^^’s  with¬ 
out  a  solid  background  in  news. 

I  followed  his  advice  and  have  had  a  suc¬ 
cessful  career,  including  a  brief  sojourn  into 
sportswriting.  John  never  knew  how  often  I 
have  repeated  his  advice  to  other  young 
people  getting  started  in  journalism. 

GARY  SOSNIECKI 
CO-EDITOR  AND  CO-PUBLISHER 
Lebanon  (Mo.)  Daily  Record 

ON  NEWSPRINT  RECYCLIN6 

IT  IS  INACCURATE  AND  MISLEADING  TO 

say  in  your  article  about  newsprint 
[“Shakeout  continues  at  newsprint 
mills,”  E£S?P,  July  31,  p.  38]  that  Garden 
State  Paper  CJo.’s  (GSP)  newsprint  reiycling 
mills  were  predated  by  one  in  Minnesota  in 
1933.  Attempts  to  make  excellent 
newsprint  from  old  papers  go  back  to  at 
least  1904.  The  fact  is,  none  of  them  could 
produce  saleable  paper  at  an  acceptable 
cost,  and  none  of  them  did  so  on  any  kind 
of  sustained  basis.  That  is  why,  when  GSP 
announced  in  I960  it  would  build  a 


45,000-ton  mill,  the  industry  and  the  trade 
press  were  hilarious.  They  called  it  “Scud- 
der’s  Folly.” 

The  difficulty  in  getting  a  satisfactoiy 
product  from  printed  newsprint  has  never 
been  to  get  the  fibers  clean.  Anyone  can  do 
that  with  soap  and  a  basin.  The  problem  is, 
most  of  the  fiber  will  be  lost  or  damaged. 

Garden  State’s  mills  are  able  to  produce 
newsprint  that  meets  all  criteria  of  bright¬ 
ness,  strength,  and  opacity  with  a  fiber  loss 
of  about  12%.  Since  the  loss  is  broken  cell 
walls,  the  detritus  from  the  ground-wood 
process,  and  ink,  the  percentage  of  long 
fiber  remaining  is  increased,  thus  giving 
the  paper  the  tear  resistance  and  burst 
resistance  necessary  for  use  on  high-speed 
presses. 

It  is  probable  that  more  sophisticated 
detergents  and  better  machinery  made 
possible  in  I960  what  was  not  possible 
theretofore. 

The  article  also  erred  in  saying  Media 
General  bought  a  “defunct”  Newark  News. 

It  bought  the  dominant  newspaper  in  New 
Jersey  with  a  Sunday  circulation  of  about 
400,000  and  command  of  60%  to  65%  of 
the  advertising  dollars  in  the  market.  Two 
years  later,  more  or  less,  an  11-month  strike 
led  by  The  Newspaper  Guild  led  to  deple¬ 
tion  from  which  the  paper  never  recovered. 

RICHARD  B.  SCUDDER 
Atlantic  Highlands,  N.J. 


Correction 

In  this  week’s  “Battling  over  Arkansas’ 
Ozarks,” p.  9,  Paul  R.  Smith  is  quoted 
incorrectly.  In  fact,  he  said,  “That  allowed 
Donrey  to  dominate  the  region.” Also,  the 
photo  of  Tom  Stallbaumer  was  taken  by 
Charles  Bickford  o/The  Morning  News. 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 
AUGUST  26, 1950:  June  12  by  a  strike  of  The  News-  metropolitan  newspaper  —  is 


Employees  of  all  departments 
I  of  the  New  York  World-Telegram 
and  Sun  worked  feverishly  this 
I  weekend  oreparing  for  the 
I  newspaper  —  suspended  since 


paper  Guild  of  New  York  —  to 
resume  publication  Aug.  28. 

An  advertising  innovation  —  a 
community  newspaper  within  a 


being  promoted  in  Chicago  by 
Ernest  I  Heitkamp,  former 
Chicago  Herald-Tribune  reporter, 
arts  editor,  sports  columnist, 
and  travel  editor. 


www.editorandpublisher.com 
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Thoughtful  readers  want  substance. 

Not  just  the  facts,  but  genuine  understanding.  Not  just 
state  and  local  news,  but  the  big  picture  -  events  and 
issues  across  the  country  and  around  the  world. 

Now  there’s  a  new  solution:  MonitorWeek 

This  colorful  12-page  weekly  tab  is  designed  to  add 
scope,  depth  and  lively,  accessible  writing  to  local  newspa¬ 
pers.  It  features  the  best  work  from  the  23  worldwide 
bureaus  of  The  Christian  Science  Monitor,  renowned  for 
bringing  context,  understanding  and  constructive  insights 
to  the  news. 


Flexible  package  adds  opportunities 

MonitorWeek  also  builds  traffic  to  the  local  paper's  Web 
site  with  a  robust  online  edition  and  special  access  to  the 
Monitor's  rich  archive.  This  strong  print/online  combination 
can  build  NIE  sales  in  the  upper  grades. 

Yet  MonitorWeek  is  surprisingly  inexpensive,  and  its  local 
advertising  sales  opportunities  can  actually  add  new  dollars 
to  the  bottom  line.  MonitorWeek  helps  newspapers  build 
reader  retention  and  satisfaction  by  connecting  readers  with 
their  world. 


Christian 

-‘^Science 

Monitor 


For  more  information  call  Dan  Lawrence,  Business  Manager  at  617-450-2662 


express 


The  California 
Supreme  Court 
has  let  stand  a  May 
decision  by  an 
appeals  court  that 
overturned  a  con- 
tempt-of-court  finding 
and  $l,000-a-day 
fine  against  former 
Marin  Independent 
Journal  reporter  Dan 
Post,  who  refused 
to  answer  a  prosecu¬ 
tor’s  questions  in  a 
murder  case. 

By  declining  to  re¬ 
view  the  appellate 
court  decision,  the 
state’s  high  court  let 
stand  the  lower  court’s 
finding  that  a  reporter 
might  be  required  to 
answer  prosecution 
questions  in  a  future 
case.  This  may  weak¬ 
en  the  state’s  shield 
law,  experts  say. 

-  JOEL  DAVIS 


free  papers  for  train  and  bus  riders  were  recently 
launched  in  Philadelphia  and  Toronto,  while  others 
have  been  published  in  Europe  for  years.  Free  daily 
papers  also  are  on  the  rise  elsewhere,  with  several  in 
the  San  Francisco  Bay  Area  showing  positive  results. 

“It  can  be  really  successful,”  said  Lou  Phelps,  a 
newspaper  consult- 
ant  bas^  in  Georgia 
■SSDIBlipHlilH  who  praised  the 

4 1 J  £  MSIl  ^P' 

‘A  large 


Express’  tabloid  targets  commuters 
featuring  fresh  news  on  40  pages 
for  reading  on  the  ride  home 


BY  JOE  STRUPP 

IN  New  York,  where  folks  are 
taught  early  in  life  to  he  skeptical  of 
anything  free,  the  New  York  Daily 
News  is  hanking 


on  the  premise  that 
they’re  also  taught  to  take  advantage  of  a 
good  bargain.  Enter  Daily  News  Express,  IvlH 

the  News’ new,  free  afternoon  newspaper  ww  wFI 

targeting  commuters.  I  iri 

“The  need  and  want  for  an  afternoon  I  IF  I 
paper  is  there,  for  readers  and  advertis-  MM>rfc  Mto 
ers,”  said  Daily  News  President  and  . 

Chief  Operating  Officer  Les  Goodstein, 
who  last  week  announced  the  creation  of  ; 

Express,  a  giveaway  p.m.  version  of  the  | 
paper  that  will  hit  the  streets  Sept.  12.  I 
“The  content  will  be  all  fresh,  new  news,  | 
and  it  will  fill  a  hig  void.”  | 

Express  will  be  a  40-page  publication  | 
targeting  commuters  in  Manhattan  and  ! 

Brooklyn,  Goodstein  explained.  The  pa-  ^  HHHI 
pers  will  he  distributed  at  bus  and  sub¬ 
way  stops,  with  no  home  delivery.  Goodstein  said  the 
new  edition  will  have  a  weekday  distribution  of  about 
75,000, 12  reporters,  and  a  daily  noon  deadline. 

“This  is  for  commuters  who  have  not  had  an  op¬ 
portunity  to  sit  and  relax  and  read  a  newspaper  dur¬ 
ing  the  day,”  said  Express  Editor  Brian  Moss.  “They 
might  have  checked  a  Web  site  or  heard  a  headline 
on  the  radio,  but  that  is  it.” 

The  commuter-targeted  effort  is  not  new.  Similar 


portion  of  the  New 
F  1  York  population 

■■■■  commutes  and  they 

lyLj^Hi  are  trapped  for  a 

iCnlllflll  f “f 

MwfJtwhrasthnitkimt  logic^  ffiat  someone 

there  with  an  ev- 

^  in  the  Big  Apple 
FiRcMBl  over  the  past  two 

decades.  The  Daily 
News  failed  with  its 

p.m.  edition  when 
Daily  News  Tonight  folded  in  1981  after  about  a  year 
on  the  streets.  The  rival  New  York  Post  ended  its  af¬ 
ternoon  edition  in  1988. 

Goodstein  said  the  free  approach  is  key,  along  with 
an  advertising  plan  to  cross-sell  with  the  Daily  News. 
“We’re  going  to  use  the  Express  as  an  appetizer  into 
the  Daily  News,”  he  said.  “We  will  use  it  to  get 
younger  readers  into  the  Daily  News  brand.” 

was  not  the  only  New  York  paper 


MediaNews 
Group  Inc.’s 
Denver  Post  told  U.S. 
officials  Wednesday 
that  the  paper  should 
not  be  forced  to 
reveal  details  of  its 


The  Daily  News 
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making  noise  last  week.  Newsday  of  Long  Island, 
which  has  kept  a  foothold  in  the  city’s  Queens  bor¬ 
ough  for  years,  is  planning  a  major  staffing  increase 
there  during  the  next  12  months. 

“We  have  commissioned  two  reader  surveys  [in 
Queens]  since  1997,  and  both  show  an  increasing  in¬ 
terest  in  citywide  issues,”  said  Les  Payne,  Newsday 
assistant  managing  editor  in  charge  of  the  Queens 
bureau,  which  plans  to  boost  its  staff  by  almost  30% 
with  10  new  reporters  over  the  next  year.  “We  will  be 
getting  even  more  competitive.” 

Some  Wetejsrfay  journalists  are  still  smarting  from 
the  shutdown  of  New  York  Newsday  five  years  ago 
amid  a  flurry  of  layoffs  and  buyouts.  Editors  have 
eased  some  of  the  pain  by  slowly  increasing  the  pa¬ 
per’s  staff  in  Queens  —  its  only  remaining  New  York 
City  bureau  —  at  a  rate  of  about  three  new  reporters 


a  year,  according  to  Newsday  Editor  Anthony  Marro. 
That  buildup  took  the  bureau  from  11  reporters  in 
1996  to  24  today.  Marro  said  the  paper  planned  to 
continue  adding  staff  at  the  same  rate  over  the  next 
three  years,  but  recently  decided  to  accelerate  the 
process  and  do  it  all  in  one  year. 

Word  of  Ncwsday's  Queens  increase  has  fueled 
speculation  that  New  York  Newsday  might  return 
down  the  road,  especially  following  the  recent 
takeover  of  its  parent  Times  Mirror  Co.  by  the  Trib¬ 
une  Co.  But  Marro  and  Tribune  Co.  Chairman  John 
Madigan  have  said  no  plans  fox  &  New  York  Newsday 
revival  exist.  But  other  staffers  contend  that  reporters 
and  editors  are  champing  at  the  bit  to  get  back  in  the 
New  York  City  mix.  “People  here  are  ready  for  it,” 
said  one  longtime  reporter  who  requested  anonymi¬ 
ty.  “They  really  hate  the  way  it  ended  before.”  !1 


finances  as  it  seeks 
to  merge  business 
operations  with  the 
rival  Denver  Rocky 
Mountain  News. 

The  claim  came  in 
documents  filed  with 
the  U.S.  Department 
of  Justice,  which  can 
approve  or  reject  the 
proposed  joint  operat¬ 
ing  agreement.  Since 
JOAs  are  meant  to 
rescue  failing  news¬ 
papers,  the  Post  ar¬ 
gued  that  logic  and 
precedent  dictate 
that  only  the  newspa¬ 
per  designated  as 
failing  —  in  this  case, 
the  E.W.  Scripps 
Co.'s  News  —  need 
publicly  derhonstrate 
its  financial  condi¬ 
tion.  The  paper  was 
responding  to  a  re¬ 
quest  from  Attorney 
General  Janet  Reno. 

-  TODD  SHIELDS 


Classified  Ventures  throws  in  the  towel 


BY  WAYNE  ROBINS 


I  ten  behind  all  the 
II  other  Classified 
"  I  Ventures  products, 
I  but  this  never 
1  looked  like  a 

I  promising  thing.” 
j|  The  Bee  is  owned 

_ ,11  by  the  McClatchy 

I I  Co.,  one  of  the 

|H  I  media  giants  that 
®  4  owns  CV.  The 
other  partners  are 
;  Gannett  Co.  Inc., 
Knight  Bidder,  the 
•sr  New  York  Times 
Co.,  the  Tribune 
Co.,  and  the  Wash¬ 
ington  Post  Co. 

J  The  auction.com 
—  concept  started  at 
The  Hartford  (Conn.) 
Courant  (then  a  Times 
Mirror  Co.  newspaper, 
now  owned  by  the 
Tribune  Co.)  as  Auction 
Universe  in  late  1997- 
Times  Mirror  acquired 
and  relaunched  Auction 
Universe  in  September 
1998.  Two  months 
later,  CV  took  over 
the  platform,  and 
relaunched  it  once 
again  as  auctions.com 
in  December  of  1999. 


The  hammer  has 
dropped  on  auc- 
tions.com.  Clas¬ 
sified  Ventures  (CV), 
parent  company  of  the 
platform  that  allowed 
newspapers  to  have 
their  own  localized  on¬ 
line  auctions,  has  de¬ 
cided  that  the  ceiling 
for  this  e-commerce 
model  was  too  rich  for 
their  blood.  They’ll 
shutter  the  site  on  Aug. 
31.  All  bidding  will 
cease  a  day  earlier. 

It  took  less  than  a 
year  for  CV,  which  is 
owned  jointly  by  six 
major  newspaper  com¬ 
panies,  to  sour  on  auc- 
tions.com  as  a  potential 
money  maker. 

“Classified  Ventures 
made  a  strategic  deci¬ 
sion  to  focus  all  of  our 
resources  on  cars.com 
and  homescape.com, 
said  Beth  Gallanis,  the 
Chicago-based  com¬ 
pany’s  spokeswoman. 

Cars.com  is,  of  course, 
CV s  national  automo¬ 
bile  site.  Homescape- 


www.starfribunt.coffl 


With  Boston 

Globe  colum¬ 
nist  Jeff  Jacoby  serv¬ 
ing  a  four-month 
suspension  for  al¬ 
legedly  lifting  ele¬ 
ments  of  a  column 
from  other  sources. 
Globe  Editorial  Page 
Editor  Renee  Loth 
has  hired  columnists 
Cathy  Young  and 
Jennifer  Cabranes 
Braceras  to  write 
Op-Ed  pieces  until 
Jacoby's  suspension 
ends  Nov.  7. 

In  a  press  release. 
Globe  editors  said  the 
guest  columnists  were 
“at  the  leading  edge 
of  American  conserva¬ 
tive  thought.”  Jacoby 
said  he  was  not  sur¬ 
prised  that  the  colum¬ 
nists  were  brought  in. 


.com,  introduced  in 
July,  is  CVs  “real  estate 
portal,”  including  prop¬ 
erties  such  as  the  resale- 
oriented  homefinder- 
.com,  and  the  communi¬ 
ty-oriented  NewHome- 
Network.com. 

“The  auctions  busi¬ 
ness  is  not  a  straightfor¬ 
ward  vertical  business 
the  way  cars  and  real 
estate  are,”  Gallanis 
said.  The  technology  for 
auctions.com  was  slow¬ 


er  and  more  complex 
than  the  common  plat¬ 
form  CV  was  able  to  use 
and  leverage  in  its  auto 
and  home  businesses. 

Some  new-media 
newspaper  executives 
had  their  doubts  about 
auctions.com  from  the 
opening  gavel. 

“It  looked  stillborn  to 
us,”  said  Ralph  Frat- 
tura,  new-media  man¬ 
ager  of  The  Sacramento 
(Calif.)  Bee.  “We’ve  got- 
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But  it’s  more  than 
sentimentality  that  sad¬ 
dens  Chris  Morrill,  gen¬ 
eral  manager  of  the 
Couranfs  ctnow.com 
Web  site,  about  the  de¬ 
mise  of  auctions.com. 

“I  believe  in  online 
auctions,”  Morrill  said. 
“Newspapers  have 
always  been  great  at 
putting  buyers  and 
sellers  together.”  But, 
in  this  case,  there 
weren’t  enough  of  ei¬ 
ther  to  make  the  auc¬ 
tion  site  fly.  “We  didn’t 
see  a  lot  of  revenue 
from  it,”  he  said. 

Though  its  network 
had  grown  from  about 
30  newspapers  under 
Times  Mirror  to  140  as 
part  of  CV,  there 
seemed  little  chance  of 
it  competing  with  such 


E  &  P  NEWS 


focused  brands  as 
the  online  auction  mar¬ 
ket  leader  eBay. 

“It  wasn’t  a  matter  of 
auctions.com  versus 
ebay.com,  but  they  are 
a  big,  entrenched  player 
that  raises  the  bar  for 
all  of  the  other  players,” 
Gallanis  said.  “You’ve 
got  to  have  a  lot  of  vol¬ 
ume  to  make  a  profit  in 


online  auctions.  Our 
success,  investment, 
and  momentum  has 
been  in  cars  and  real 
estate,  so  we  decided 
to  focus  our  resources, 
energy,  and  attention 
on  succeeding  in  and 
winning  in  those 
categories.” 

Like  so  many  other 
online  businesses  with¬ 


out  realistic  busi¬ 
ness  plans,  the 
impending  demise 
of  auctions.com 
can  also  be  seen 
as  the  result  of 
a  more  hard- 
headed  approach 
to  e-commerce 
that  began  with 
the  Nasdaq  stock 
market  dive  in 
the  spring. 

“We’re  not  a  publicly 
held  company,  so  the 
impact  wasn’t  direct,” 
Gallanis  said. 

“Indirectly,”  he 
added,  “what  hap¬ 
pened  has  imposed  a 
great  deal  of  sobriety 
into  the  Internet  in¬ 
dustry,  and  out  of  that 
has  come  much  more 
discipline  every  day  in 
making  decisions.”  11 


Mone^  trail:  Short,  verj  short 


Al  Gore  or  George  Bush  couldn’t  run 
for  dogcatcher  with  dollars  donated 
by  newspaper  industry  workers 

BY  TODD  SHIELDS 

jj  WASHINGTON 

EWSPAPERS  OFTEN  ASK  THEIR  WORKERS  TO 
avoid  partisan  politics  to  ward  off  any 
suggestion  of  biased  coverage.  The  devo- 
;  i  tion  to  impartiality  can  be  thorough.  Washington 
I  Post  Executive  Editor  Leonard  Downie  Jr.  famous- 
j  ly  refuses  even  to  vote,  lest  he  be  forced  to  make  a 
political  choice. 

i  j  Of  course,  not  everyone  in  the  industry  is  so  stu- 

i '  diously  neutral.  In  fact,  newspaper  workers  have 
I  j  donated  more  than  $130,000  to  federal  campaigns 
j  j  in  the  current  election  cycle,  according  to  public 
I  campaign  records.  Donors  from  the  industry  favor 
I  Republicans,  especially  in  presidential  politics 
!  j  where  GOP  candidates  received  $2  for  every  $1  giv¬ 
en  to  Democrats. 

[  The  totals  involved  are  minuscule  compared  with 
the  millions  of  dollars  mobilized  by  other  indus- 
j  I  tries.  For  instance,  the  fast-evolving  communica- 
j  tions  and  electronics  industry  has  donated  more 
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than  $2  million  to  each  major  party  candidate,  ac¬ 
cording  to  the  Washington-based  Center  for  Re¬ 
sponsive  Politics. 

Giving  by  newspaper  employees  is  Lilliputian  by 
comparison.  An  E^P  analysis  finds  the  Tribune 
j  Co.,  with  $27,625  in  contributions  by  those  on  its 
j  payroll,  to  be  the  heaviest  donor  among  the  17  com¬ 
panies  that  comprise  the  Ei^P  Stock  Index.  Only 
three  other  companies  in  the  index  —  Dow  Jones  & 
Co.  Inc.,  Gannett  Co.  Inc.,  and  Pulitzer  Inc.  —  mus¬ 
tered  more  than  $15,000  in  contributions.  In  each 
of  these  three  cases,  one  individual  accounted  for 
the  bulk  of  the  donations. 

Findings  from  an  E^P  examination  of  federal 
campaign  finance  records  include: 

•  Gannett’s  senior  vice  president  for  public  af¬ 
fairs  and  governmental  relations,  Millicent  Feller, 
is  among  the  most  active  political  donors  among 
newspaper  industry  figures.  E^P  identified 
$12,000  in  16  separate  donations  from  Feller  dur¬ 
ing  the  current  election  cycle.  Roughly  half  went  to 
Democrats  and  half  to  Republicans  —  although, 
among  presidential  candidates,  the  only  recipients 
were  Republicans  George  W.  Bush  and  John  Mc¬ 
Cain.  A  Gannett  spokeswoman  said  the  donations 
were  the  result  of  private  decisions  by  Feller,  who 
works  for  a  corporate  structure  that  oversees  broad¬ 


adding  that  he  did  not 
believe  it  would  affect 
his  chances  of  return¬ 
ing  to  the  paper. 

-  JOE  STRUPP 

mmn 

FOR  BENEFITS 

At  the  urging  of 
the  National  As¬ 
sociation  of  Lesbian 
and  Gay  Journalists, 
the  National  Associa¬ 
tion  of  Black  Journal¬ 
ists  (NABJ)  formally 
endorsed  domestic 
partnership  benefits 
for  newsroom  em¬ 
ployees  during  its 
25th  annual  conven¬ 
tion  in  Phoenix. 

“As  African-Ameri¬ 
can  journalists  long 
involved  in  the  effort 
to  bring  parity  to  our 
nation’s  newsrooms, 
we  understand  the 
need  to ...  advocate 
fair  and  equal  treat¬ 
ment,”  the  NABJ  res¬ 
olution  read,  in  part. 

-  MARK  FITZGERALD 

MOVIN' ON  OP 
ATTRIBONECO. 

Howard  A.  Tyner, 
57,  editor  and 
vice  president  of  the 
Chicago  Tribune,  was 
promoted  to  senior 
vice  president  with 
oversight  for  the 
Tribune  Co.'s  11 
daily  newspapers. 

The  move  was  one  in 
a  series  made  in  the 
wake  of  Tribune's 
acquisition  of  the 
Times  Mirror  Co. 

Expected  to  suc¬ 
ceed  Tyner  as  editor 
is  Ann  Marie  Lipinski, 
Tribune  managing  ed¬ 
itor,  who  was  promot¬ 
ed  to  executive  editor. 
-  LUCIA  MOSES 
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6ANNETT FACES 
O.K.  QUESTIONS 

A  watchdog 
agency  has 
asked  Gannett  Co. 

Inc.  and  other  poten¬ 
tial  buyers  to  prove 
that  acquiring  a 
British  publishing 
group  wouldn’t  hurt 
competition  or  edito¬ 
rial  independence  or 
lead  to  significant  job 
losses,  The  Associat¬ 
ed  Press  reported. 

Gannett  has  ex¬ 
pressed  interest  in 
Regional  Independent 
Media  Ltd.,  one  of 
Britain’s  last  inde¬ 
pendently  owned 
newspaper  groups. 

-  LUCIA  MOSES 

USE  PROTESTS 
A  DETENTION 

Paris-based  Re¬ 
porters  Without 
Borders  (RSF,  for  its 
initials  in  French)  is 
protesting  the  Aug. 

17  detention  and  in¬ 
terrogation  by  Cuban 
authorities  of  French 
journalist  Martine  Ja- 
cot,  who  was  sent  to 
the  island  by  RSF  to 
interview  members  of 
independent  press 
agencies  and  families 
of  imprisoned  journal¬ 
ists.  Security  forces, 
who  detained  Jacot  at 
the  airport  before  she 
boarded  a  plane  to 
Paris,  confiscated  her 
video  camera,  tapes 
and  notes. 

Since  1996,  the 
group  had  not  been 
permitted  to  enter 
Cuba  to  investigate 
the  treatment  of  its 
tiny  independent 
press. 

-  MARK  FITZGERALD 


cast  and  printing  interests  as  well  as  newspapers 
that  include  circulation  giant  USA  Today.  In  other 
election  cycles  through  the  1990s,  Feller,  a  former 
aide  to  U.S.  Sen.  John  H.  Chafee,  R-R.I.,  donated 
$40,495,  including  $20,000  to  the  Democratic 
Congressional  Campaign  Committee. 

•  Michael  E.  Pulitzer,  chairman  of  Pulitzer, 
which  publishes  the  St.  Louis  Post-Dispatch  and 
other  newspapers,  donated  $18,500  to  Democratic 
organizations  in  Missouri.  Pulitzer  representatives 
did  not  return  telephone  calls  for  comment.  Safir 
Ahmed,  who  edits  the  weekly  Riverfront  Times  in 
St.  Louis,  said  the  Post-Dispatch  appears  to  show 
no  pro- Democrat  bias  beyond  what  could  be  ex¬ 
pected  based  upon  its  long  reputation  as  standing 
to  the  ideological  left  of  the  de¬ 
funct  St.  Louis  Globe-Democrat. 

•  The  Wall  Street  Journal! s 
Melanie  M.  Kirkpatrick,  the  assis¬ 
tant  editor  of  the  editorial  page 
who  recently  related  to  readers  the 
Trollope  Society’s  dim  view  of  “Her 
Grace  Hillary  Clinton,”  donated 
$15,000  to  the  Republican  Na¬ 
tional  Committee.  Kirkpatrick  was 
one  of  three  editorial  employees 
among  five  Dow  Jones  workers 
who  donated  a  total  of  $20,000. 

Those  three  “made  a  mistake  and 
won’t  do  it  again,”  said  Dow  Jones 
spokesman  Richard  Tofel. 

•  Not  even  The  Washington 
Post  is  immune  to  political  giving. 

Katharine  Graham,  chairman  of 
the  executive  committee  of  the 
Washington  Post  Co.’s  board  of  di¬ 
rectors,  donated  $6,000  to  the 
Women’s  Campaign  Fund  Inc. 

Post  spokesman  Chip  Knight  said 
Graham,  who  is  essentially  retired,  saw  no  reason 
not  to  donate  to  the  Women’s  Campaign  Fund  be¬ 
cause  it  is  bipartisan.  Federal  records  show  the 
fund,  which  assists  women  candidates,  has  recently 
contributed  to  42  Democrats  and  11  Republicans. 

Several  industry  observers  said  partisan  giving 
might  undermine  public  confidence  in  journalistic 
integrity  —  something  that  already  is  under  ques¬ 
tion.  In  one  recent  survey,  69%  of  Americans  agreed 
that  news  coverage  contains  at  least  a  fair  amount  of 
political  bias,  according  to  the  Pew  Research  Center 
for  the  People  and  the  Press  in  Washington. 

Making  partisan  political  contributions  “smells 
bad,”  said  Louis  Hodges,  the  Knight  professor  of 
ethics  in  journalism  at  Washington  and  Lee  Uni¬ 
versity  in  Lexington,  Va.  “Journalists  need  to  have 
a  singular  loyalty  to  the  interests  of  readers.  It  is  a 
conflict  of  interest  on  the  face  of  it.” 

Newspaper  companies  offered  varied  responses 
to  queries  by  E^P  about  their  employees’  giving. 
In  some  cases,  donors  or  representatives  declined 
detailed  comment.  Others  said  employees  re¬ 


moved  from  the  news  are  free  to  make  contribu¬ 
tions.  Still  others  said  donations  represent  the  pri¬ 
vate  exercise  of  employees’  free-speech  rights. 

Although  business  executives  may  remain  unin¬ 
volved  with  news  judgments,  organizations  should 
closely  examine  whether  donations  are  wise,  said 
Aly  Colon,  who  teaches  ethics  at  the  Poynter  Insti¬ 
tute,  based  in  St.  Petersburg,  Fla.  Even  if  the  com¬ 
panies  say  there  is  a  separation  between  the 
publishers’  suite  and  the  editors’  conference  room. 
“The  public  doesn’t  always  buy  that,”  Colon  said. 

In  preparing  this  article,  E^P  searched  public 
records  compiled  by  the  Federal  Election  Commis¬ 
sion  and  posted  on  FECInfo  (http://www.public 
disclosure.org),  a  nonpartisan  Web  site  devoted  to 


public  disclosure  of  political  fund  raising.  The  | 
search  covered  donations  of  $200  or  more,  since  | 
the  beginning  of  1999,  to  federal  campaigns,  in-  j  i 
eluding  presidential  and  congressional  candidates  j  j 
as  well  as  political  action  committees.  j 

Donors  to  federal  campaigns  fill  out  forms  that  !  i 
ask  about  their  employers  or  occupations.  The  E^P  \  \ 
search  focused  on  those  who  listed  a  newspaper-  i 
]  owning  company  as  his  or  her  employer,  as  well  as  | 
those  who  work  for  the  trade  group,  the  Newspaper  j 
Association  of  America  (its  employees  gave  a  total  j 
of  $3,750  recently).  In  some  cases,  donors  identi-  j 
fied  by  E^P  include  executives  with  company  units 
that  have  only  ancillary  connections  to  newspaper- 
i  ing.  For  instance,  many  of  those  who  list  Tribune 
!  Co.  as  their  employer  work  for  broadcast  concerns, 
i  said  Shaun  Sheehan,  a  Tribune  vice  president.  At 
Belo,  which  owns  broadcast  concerns  as  well  as  The 
Dallas  Morning  News,  all  contributions  identified 
by  E^P  came  from  Michael  J.  McCarthy,  a  corpo¬ 
ration  executive  without  direct  oversight  of  news 
operations.  11 


Contribute? 
Leonard  Downie, 
executive  editor  of 
“The  Washington 
Post,”  won’t 
even  vote. 


Donate?  Michael 
Pulitzer,  chairman 
of  Pulitzer  Inc., 
already  has: 
$18,500  since 
the  start  of 1999. 
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Battling  over  Arkansas’  Ozarks 


State’s  No.  1  paper  merges  business 
operations  with  two  competitors 


BY  MARK  FITZGERALD 


IN  A  UNIQUE  AR- 

rangement  that 
with  one  fell 
swoop  transforms  the 
competition  for  readers 

in  the  growing  _ 

Ozarks  region, 

Arkansas 
Democrat- 
Gazette,  the 
largest  news¬ 
paper  in  the 
state,  is  merg¬ 
ing  its  adver¬ 
tising,  billing, 
production,  and  circula¬ 
tion  operations  with 
those  of  two  small 
dailies  that  have  strug¬ 
gled  in  the  shadow  of 
Donrey  Media  Group’s 
The  Morning  News. 

By  combining  the 
regional  clout  of 
Wehco  Media  Inc.’s 
178,000-circulation 
Democrat-Gazette  in 
Little  Rock  with  the 
local  appeal  of  Com¬ 
munity  Publishers 
Inc.’s  (CPI)  15,000- 
circulation  Northwest 
Arkansas  Times  in 
Fayetteville  and 
11,000-circulation 
Benton  County  Daily 
Record  in  Bentonville, 
the  three  papers  hope 
to  nullify  the  big  circu¬ 
lation  edge  in  the 
Ozarks  that  Donrey’s 
35,000-circulation 
Morning  News  in 
Springdale  has  enjoyed 
since  the  mid-1990s. 
Like  this  latest  move 
by  its  competitors, 
Donrey  made  The 
Morning  News  domi¬ 
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nant  in  northwestern 
Arkansas  with  a  single 
bold  stroke  in  1994:  It 
combined  two  small  lo¬ 
cal  dailies  to  create  the 


objections,  the  publish¬ 
ers  began  implement¬ 
ing  it  last  Sunday. 

Under  the  plan,  CPI 
and  Wehco  are  merging 
all  business  and  pro¬ 
duction  operations,  but 
each  paper  will  be 
printed  on  its  existing 
presses. 

Editorial  operations 


“We  will  have  a  newspaper 
that  has  about  the  same 
circulation  [in  the  Ozarks] 
as  ‘The  Morning  News.’  ” 


third-largest  paper  in 
the  state. 

“That  allowed  Don¬ 
nelly  to  dominate  the 
region,”  said  Paul  R. 
Smith,  vice  president 
and  general  manager  of 
the  Democrat-Gazette. 
“Basically  they  were  the 
No.  1  buy,  and  CPI 
and  the  Democrat- 
Gazette  were  fight¬ 
ing  to  see  who 
would  be  the  No. 

2  buy.” 

In  recent  years. 

Smith  said,  the  two 
publishers  began 
to  see  the  futility  of 
competing  against 
each  other.  Last 
month,  they  for¬ 
mally  agreed  to 
create  a  competi¬ 
tive  front  against 
Donrey.  The  plan, 
which  the  papers  em¬ 
phasize  is  not  a  joint 
operating  agreement, 
was  quietly  submitted 
to  the  U.S.  Justice  De¬ 
partment.  After  a  30- 
day  review  lapsed 
without  any  antitrust 


—  PAUL  R.  SMITH 

Arkansas  Democrat-Gazette 


will  not  be  combined, 
although  the  Democrat- 
Gazette  vdll  concentrate 
on  state,  national,  and 
international  news 
while  the  CPI  papers 
emphasize  local  news. 
Each  subscriber  to  the 
Fayetteville  and  Ben- 


Tom  Stallbaumer's  Morning  News  has 
been  sitting  pretty.  Until  now. 

tonville  papers  will  get  | 
a  copy  of  the  Democrat-  \ 

,  !  Gazette  along  with  the 

i  j  regular  paper,  while 

i  those  receiving  the 
;  Northwest  edition  of 
the  Democrat-Gazette 
will  also  get  delivery  of 


,  either  the  Times  or  the 
j  Daily  Record  depexid.- 
I  ing  on  where  they  live. 

“When  we  eliminate 
I  duplicated  circulation, 
we  will  have  a  news¬ 
paper  that  has  about 
I  the  same  circulation 
I  [in  the  Ozarks]  as 
The  Morning  News,” 

\  Smith  said. 

Rate  cards 

;r  will  not  be  an¬ 

nounced  until 
the  circulation 
5  J  system  is  settled 

in  about  three 
weeks,  but  the 

SMITH  ^ 

■AZETTE  promising  ad¬ 
vertisers  that 
I  the  cost  per  thousand 
i  will  be  “exactly  the  same 
I  rate”  as  The  Morning 
!  News,  Smith  said, 
j  Morning  News  Pub- 

j  Usher  Tom  Stallbaumer 
j  said  advertisers  will 
I  need  to  be  convinced 
!  about  the  combination 
circulation,  and 
may  not  see  the 
value  in  being  in 
two  papers  —  espe¬ 
cially  given  readers’ 
perceptions  that 
they  have  limited 
time  for  the  news¬ 
paper.  The  Morn¬ 
ing  News  also  has 
changes  under 
way:  Beginning 
Friday,  it  will  start 
its  first  daily  zon¬ 
ing  into  its  four 
main  municipali¬ 
ties,  and  its  busi- 
I  ness  section  will  expand 
!  from  three  days  to  six. 
Stallbaumer  said, 
“Our  philosophy  is 
pretty  much  that  we’re 
going  to  continue  doing 
what  we  need  to  keep 
market  share.”  11 


OF  NEW  SUIT 

San  Antonio  busi¬ 
nessman  R.G. 
Griffing  filed  a  $10- 
million  countersuit 
against  the  San  Anto¬ 
nio  Express-News  and 
its  parent  Hearst 
Newspaper  Partner¬ 
ship  L.P.  in  federal 
court  Aug.  18  —  the 
same  day  he  asked  a 
judge  to  dismiss  their 
case  against  him — 
claiming  that  they  are 
attempting  to  “bully” 
him  and  his  wife 
Ruth  Ellen  into  shut¬ 
ting  down  their  news 
Web  site,  SanAnto- 
nioLight.com. 

It’s  named  after 
the  daily  paper 
Hearst  closed  in 
1993,  the  San  Anto¬ 
nio  Light,  a  use 
Hearst  calls  trade¬ 
mark  infringement. 

According  to  Griff- 
ing,  “We  know  they 
haven't  published 
since  '93,  so  it  would 
be  deceptive  of  them 
to  pretend  they  are 
publishing  a  newspa¬ 
per,  which  we  think 
would  be  grounds  for 
abandonment  [of  the 
trademark].” 

-  ELLEN  LIBURT 


FLA.WEEKUES 

Former  Tribune 
Media  Services 
Editor  Mark  Mathes 
and  his  wife  Diane 
expanded  their  18- 
month-old  Manatee 
Media  group,  parent 
of  the  Community 
News  in  Bradenton, 
Ra.,  with  the  pur¬ 
chase  Aug.  17  of 
Beacon  Publications, 
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which  publishes  three 
weeklies  targeting 
affluent  Tampa  Bay 
planned  communi¬ 
ties.  Manatee  now 
has  a  combined  paid 
and  free  distribution 
of  more  than  90,000. 
-  MARK  FITZGERALD 

BRILL  OFFERS 
SELECT  LINEUP 

It's  not  often  you 
find  Boston  Globe 
sports  columnist  Bob 
Ryan  and  Washington 
Post  TV  critic  Tom 
Shales  on  the  same 
news  pages.  But, 
with  a  new  link  on 
the  Contentville  Web 
site,  you  will. 

Creation  of  The  All- 
Star  Newspaper 
(http://www.allstar 
rewspaper.com)  was 
announced  last  week. 
The  site  presents 
links  to  nearly  70 
newspaper  writers, 
from  Carl  Hiaasen  of 
The  Miami  Herald  to 
Eric  Nalder  of  The 
Seattle  Times. 

Chipp  Winston, 
editor  of  the  new 
project,  said  no  mon¬ 
ey  is  changing  hands 
between  the  writers 
and  the  site. 

Steven  Brill,  Con¬ 
tentville  chairman 
and  CEO,  said  he  has 
contacted  about  95% 
of  those  involved  and 
all  of  them  have  wel¬ 
comed  the  opportuni¬ 
ty  to  present  their 
work:  “No  one  has 
opposed  being  on  it.” 
-  JOE  STRUPP 

VA.  BEAL  NETS 
FIVE  PAPERS 

The  Virginian-Pilot 
in  Norfolk,  Va., 


CALENDAR 


e^c)- 


SEPTEMBER 

7  inNLGJAlOth 
I  I U Anniversary 
Convention,  National 
Lesbian  and  Gay  Jour¬ 
nalists  Association, 
Argent  Hotel,  San 
Francisco 


iB-13; 


I  “Coldset  Is 
I  Hot,”  22nd 
Annual  WPA  Coldset/ 
Nonheatset  Confer¬ 
ence,  Web  Printing 
Association,  Desert 
Inn,  Las  Vegas 


Newspapers  of  America, 
Park  Hyatt  Hotel  at  the 
Bellevue,  Philadelphia 

OC  0QHowtoBuy& 
LU  LUSellWebAds, 

Adweek  Conferences 
and  Laredo  Group, 
Westin  Seattle  Hotel 
Seattle 


Z/-30; 


2fi-2S: 


IENGAimual 
Conference, 
International  Newspa¬ 
per  Group,  Marriott 
Hotel,  Dayton,  Ohio 


imr; 


|“E&P”Third 
I  Annual  Online 
Classifieds  Sympo¬ 
sium,  Editor  &  Pub¬ 
lisher,  Hyatt  Regency, 
Monterey,  Calif. 


26-2R; 


20-23: 


ISPJ  National 
Convention, 
Society  of  Professional 
Journalists,  Adam’s 
Mark  Columbus, 
Columbus,  Ohio 

07NFC  Annual  Meet- 
Ll  ing.  Newspaper 
Features  Council,  Plaza 
Hotel,  New  York 


ISNAFallPub- 
llishers’  and  Ad¬ 
vertising  Directors’ 

Conference,  Suburban 

ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


lAASFE 
I  Annual  Con¬ 
vention,  American 
Association  of  Sunday 
and  Feature  Editors, 
Plaza  Hotel,  New  York 

OCTOBER 

HFlexo  Conference 
2000,  Newspaper 
and  Publication  Flexo 
Users  Group,  Holiday 
Inn  Nelson  Dock, 
London 

HNNA  115th  An¬ 
nual  Convention 
and  Trade  Show, 
National  Newspaper 
Association,  Galt 
House,  Louisville,  Ky. 

M  “Beyond  the 

Printed  Word”: 
IFRA/WAN  World 
Electronic  Publishing 
Conference,  IFRA, 
World  Association  of 


Newspapers,  RAI, 
Amsterdam 

M  Institute  of 
Newspaper 
Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 


13-ib: 


|IAPA56th 
I  General 
Assembly,  Inter 
American  Press 
Association,  Sheraton 
&  San  Cristobal 
Tower  Hotel,  Santiago, 
Chile 

1 J  Media  Job  Fair, 
l*f  Inland  Press 
Foundation,  University 
Club,  Chicago 

NOTE:  To  list 
events,  please  fax  to 
Calendar  Editor  at 
(646)  654-5370. 


Gay  tied  gets  surprising  reaction 


'Queer’  reference  rattles  S.F.  readers 


BY  JOE  STRUPP 

IN  San  Francisco, 
gay  tolerance  is 
supposed  to  be  as 
natural  as  breathing  or 
thinking. 

But  it  isn’t  always. 
Especially  for  the  300 
or  so  readers  of  the  San 
Francisco  Chronicle 
who  e-mailed  their 
disdain  to  staff  writer 
Carla  Marinucci  after 
she  wrote  a  story  about 
Maiy  Cheney,  the 
lesbian  daughter  of  Re¬ 
publican  vice-presiden¬ 
tial  nominee  Dick 


Cheney.  The  story,  pub¬ 
lished  Aug.  4,  criticized 
the  GOP  for  failing  to 


To  top  it  off,  the 
story  carried  the 
headline:  “She’s  Here, 
She’s  Queer ...  So 
Now  What?” 

Shortly  after  the 
piece  ran,  readers  bom- 


discuss  the  younger 
Cheney’s  lifestyle,  espe¬ 
cially  since  her  father 
has  supported  measures 
that  suppress  gay  rights. 


barded  the  paper  with 
angry  comments  via  e- 
mail,  snail-mail,  and 
telephone.  “It  took  me 
by  surprise  that  we 


would  have  that  kind  of 
reaction  in  San  Francis¬ 
co,”  said  John  Curley, 
assistant  managing 
editor,  who  wrote  a 
column  published  Aug. 
20  responding  to  the 
complaints.  “This  is  a 
topic  we  deal  with  on  a 
regular  basis.  The  fact 
that  it  sparked  such  a 
reaction  is  unusual.” 

“Did  the  headline  do 
what  it  was  supposed  to 
do?”  Curley  wrote  at  the 
end  of  his  column.  “Was 
it  accurate?  Was  it  invit¬ 
ing?  Did  it  rouse  a  po¬ 
tential  reader’s  interest? 
The  answer  to  all  those 
questions  is  yes.”  11 
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COVERING  ENTE 
IN  THE  DIGITAL  A 

Socii^,^conomic  and  Political  Impac 

UScij^NENBERG— School  of  Journalism 
Losl^oeles.  CalFfornra 


MENT 


/ 


WKC 


The  Western  Knight  Center 
for  Specialized  Journalism 

Seeks  applicants  for  fellowships 

Fellowships  cover  expert  instruction,  lodging,  meals, 
reference  materials  and  travel  stipend.  To  apply,  send 
four  copies  each  of  a  resume;  a  statement  of  up  to  500 
words  explaining  why  you  are  applying;  a  supervisor’s 
strong  nominating  letter  agreeing  to  cover  salary  and 
non-fellowship  expenses;  and  three  published  articles 
(editors  may  send  edited  work,  broadcast  journalists 
send  one  audiotape  or  videotape  not  over  30  minutes). 


APPLICATIONS  SHOULD  BE  SENT  TO; 

Western  Knight  Center  for  Specialized  Journalisrn 
use  ANNENBERG— School  of  Journalism 
University  of  Southern  California, 

3502  Watt  Way,  Suite  325,  Los  Angeles,  CA  90089-0281 


i:  APPLICATION  DEADLINE:  SEPTEMBER  15,  2000 


The  Western  Knight  Center  is  funded  by  the  John  S.  and  James  L.  Knight  Foundation  and  is  a  joint  project  of 

use  ANNENBERG  — SCHOOL  FOR  COMMUNICATION 

University  of  California,  Berkeley  Graduate  School  of  Journalism 


Press  maker  files  for  arbitration 


Goss  claims  ‘Chicago  Sun-Times’ 
used  ‘untested’  inking  system 


BY  MARK  FITZGERALD 


long  sUence, 
JL^  Goss  Graphic 
Systems  last  week 
charged  the  Chicago 
Sun-Times  itself  is 
responsible  for  the 
botched  installation  of 
six  Newsliner  offset 
printing  presses  at  the 
tabloid’s  brand-new 
production  plant. 

“The  original  Sun 
Times  contract  was 
modified  when  [5ura- 
Times  parent]  Hollinger 
[International]  selected 


!  a  non-Goss  inking  sys- 
I  tern  for  the  presses 
!  against  Goss’  recom¬ 
mendations,” 

Goss  said  in  a  I 
i  statement.  ! 
i  “Hollinger’s  f'  . 

I  deci-  * 

I  sion  to  use  an  A 
\  inker  untested  ' 

I  in  this  config- 
j  uration  signifi- 
!  cantly  delayed  JlUl  Sll 

j  installation  Goss  i 

and  perform-  Syste 

ance  of  the  presses.  The 
i  situation  was  com¬ 


Jim  Sheehan 

Goss  Graphic 
Systems 


pounded  by  construc¬ 
tion  site  delays,  labor 
problems  at  the  facility, 
Emd  a  separately  pur¬ 
chased  conveyor  system 
[that]  did  not  comply 
with  Goss  folder  specifi¬ 
cations.” 

Goss  said  it  is  taking 

Z  Hollinger  to 
arbitration 
for  breach  of 
contract  be¬ 
cause  the 
Sun-Times 
parent 
stopped  pay¬ 
ments.  Qear- 
ly  bristling 

IPHIC  from  Hollin¬ 
ger  charges 

that  Goss  gave  up  on  the 
project,  President, 


!  Chairman,  and  CEO  Jim 
j  Sheehan  said  in  a  state- 
I  ment,  “Goss  has  never 
abandoned  any  cus- 
I  tomer.” 

j  Hollinger’s  top  pro- 

I  duction  executive.  Jack 
Ferguson,  called  the 
Goss  charges  “totally 
untrue.”  He  said  the  ink¬ 
ing  system  provided  by 
'  British-based  Printing 
Press  Services  Intema- 
[  tional  (PPSI),  was  work- 
I  ing  “perfectly.” 

PPSI  Director 
j  Stephan  McManamon 
agreed  the  inker  is 
working  well  at  the 
Sun-Times  and  added, 
“We’re  just  disappoint- 
j  ed  to  be  made  the 
I  scapegoat  by  Goss.”  (1 


is  buying  Program 
Services  Inc.,  parent 
of  five  civilian  news¬ 
papers  that  serve 
personnel  at  Virginia 
military  bases. 

The  papers  are  the 
Jet  Observer  for  the 
Naval  Air  Station  in 
Oceana;  The  Flyer  for 
Langley  Air  Force 
Base;  The  Wheel  for 
Fort  Eustis  and  Fort 
Story;  the  Traveller 
for  Fort  Lee;  and  The 
Booster  for  the  Naval 
Weapons  Station  in 
Yorktown. 

Also  included  in 
the  transaction  is  a 
South  Hampton 
Roads  real  estate 
publication  as  well 
as  a  graphics  train¬ 
ing  program  and 
facility. 

-  MARK  FITZGERALD 


Dirks,  Van  Essen  &  Murray 


CONNECTICUT 
Michael  D.  Fern  to  vice  president  of  circula¬ 
tion  at  the  Journal  Inquirer  in  Manchester 
from  circulation  director  of  The  Berkshire 
Eagle  in  Pittsfield,  Mass.  Fern  succeeds  M. 
Andrew  Cline,  who  retired. 


GEORGIA 

Jeanie  Enyart  to  president  and  publisher  of 
The  Macon  Telegraph  from  vice  president 
of  advertising  and  marketing  at  The  State 
in  Columbia,  S.C.  Enyart  succeeds  Carol 
Hudler,  who  was  recently  named  publisher 
of  the  News-Press  in  Fort  M3'ers,  Fla. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

NORTH  CAROLINA 

Charles  W.  Broadwell 

Charles  Broadwell  has  been  named  pres¬ 
ident  and  publisher  of  The  Fayetteville 
Observer.  Broadwell,  who  will  retain  his 
duties  as  editor,  will  succeed  his  uncle, 
Ramon  L.  Yarborough.  The  Observer’s 
president  and  publisher  for  the  past  29 
years,  Yarborough  will  retire  Sept.  30.  He 
will  become  chairman  of  the  board. 
Broadwell  is  the  grandson  of  former  Publisher  Rich  ard  M.  Lilly 
and  great-grandson  of  former  Publisher  Charles  L.  Wilson. 


BY  JAMIE  SANTO 


ILLINOIS 

Jerold  E.  Alger  to  vice  president  for  adver¬ 
tising  at  Copley  Chicago  Newspapers  in 
Plainfield  from  advertising  director. 
Gregory  A.  Mellis  to  vice  president  and  man¬ 
aging  director  of  Copley’s  Sun  Publications 
from  managing  director  of  Copley’s  weekly 
community  newspaper  group. 


MARYLAND 
Carol  Horner  to  director  of  the  Knight 
Center  for  Specialized  Journalism  at  the 
University  of  Maryland  in  College  Park 
from  features  editor  at  the  Washington 
bureau  of  The  Wall  Street  Journal.  Homer 
succeeds  Howard  Bray,  who  retired. 


MICHIGAN 

Jim  Zamberlan  to  classified  advertising  man¬ 
ager  at  The  Ann  Arbor  News  from  travel  ter¬ 
ritory  sales  manager  for  parent  Booth 
Newspapers  in  Ann  Arbor.  He  succeeds  Ken 
Collica,  now  product  development  manager. 
Kathy  Hied  to  advertising  office  operations 
manager  from  billing  clerk. 


publisher  of  the  Black  Hills  Pio¬ 
neer  in  Spearfish.  Masterson 
succeeds  John  VanStrydonck, 
now  vice  president  of  produc¬ 
tion  for  parent  Lee  Enterprises 
Inc.  and  vice  president  of  the 
Portland,  Ore.-based  Pacific 
Northwest  Publishing  Group. 


The  Thomson  Corporation 

has  agreed  to  sell  the 

Bridgeport  Connecticut  Post 

(77,500  dally  circulation) 
to 

MediaNews  Group,  Inc. 

We  are  proud  to  have  co-represented 
The  Thomson  Corporation  in  this  transaction, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.82O.27OO  FAX:  505.82O.29OO 
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NEW  YORK  I 

Michael  Danieli  to  director  of  strategic  de¬ 
velopment  for  the  Albany  Times  Union  \ 
from  display  advertising  manager.  i 

Nancy  Meyer  to  display  advertising  manager  ! 
from  classified  advertising  manager. 

Susan  Burtchell  to  classified  advertising  I 
manager  from  classified  manager  for 

recruitment  and  real  estate.  I 

1 

I 

OREGON 

Robert  J.  Caldwell,  editorial  page  editor  of  | 
The  Oregonian  in  Portland,  elected  presi-  j 
dent  of  the  Oregon  Newspaper  Publishers  | 
Association  from  president-elect.  Caldwell  i 
succeeds  Alex  F.  Paul,  publisher  of  The  New  \ 
Era  in  Sweet  Home,  now  past  president,  j 
Leslie  K.  Zaitz,  publisher  of  the  weekly  J 

Keizertimes  in  North  Keizer,  elected  ? 

president-elect  from  treasurer. 

J.  Mark  Garber,  publisher  of  the  Ea^t  Ore¬ 
gonian  in  Pendleton,  elected  treasurer. 

TEXAS  I 

Terri  McCreary  to  publisher  of  the  Greenville  \ 
Herald-Banner  from  local  retail  advertis¬ 
ing  director  at  the  Chicago  Sun-Times.  \ 

McCreaiy  succeeds  Ron  Sohl. 

Deborah  W.  Fisher  to  vice  president  and 
editor  of  the  Corpus  Christi  Caller-Times 
from  managing  editor.  Fisher  succeeds  i 

Larry  L.  Rose,  now  president  and  publisher,  j 

WASHINGTON 

Kathy  Best  to  assistant  managing  editor  at  I 

the  Seattle  Post-Intelligencer  from  metro 

editor. 

Jennifer  Marquis  to  assistant  managing 
editor  from  news  editor. 

Larry  Zalin  to  administrator  for  the  Dart 
Center  for  Journalism  and  Trauma  at  the  i 
University  of  Washington  School  of  i 

Communications  in  Seattle  from  media  j 
relations  coordinator  at  Harborview  I 

Medical  Center  in  Seattle. 

INTERNATIONAL 
Charles  Hutzler  to  Beijing  bureau  chief  for  j 
The  Associated  Press  from  news  editor. 
Hutzler  succeeds  Elaine  Kurtenbach.  | 

Patrick  McDowell  to  bureau  chief  in  Kuala  | 
Lumpur,  Malaysia,  from  news  editor  in 
Bangkok,  Thailand.  McDowell  succeeds 
Beth  Duff-Brown,  now  bureau  chief  in  New  ! 
Delhi,  India. 

Andrew  Selsky  to  bureau  chief  in  Bogota, 
Colombia,  from  newsman  in  Johannes¬ 
burg,  South  Africa.  He  succeeds  Frank  Ba-  | 
jak,  now  technology  editor  in  New  York. 


OBITUARIES 


Milt  Sosin 

92,  Died  Aug.  20 
REPORTER  FOR  THE  MIAMI  NEWS 
AND  THE  ASSOCIATED  PRESS 


WITH  UNBRIDLED 

tenacity,  coins  for 
the  pay  phone,  and  a  bottle 
of  rum  stashed  in  the  desk 
for  emergencies.  Milt  Sosin 
broke  scoops,  landed  exclu¬ 
sive  interviews,  and  infuriated  rival  reporters. 

For  75  years,  the  fiery  Sosin  made  it  his  business 
to  be  there  first,  wherever  there  may  be.  From 
1944  to  1976  (excluding  brief  resignations  served 
upon  editors  who  dared  touch  his  copy  or  hamper 
his  style),  Sosin  pounded  the  beat  for  the  old  Mia¬ 
mi  News.  At  age  68,  he  began  covering  Miami’s 
federal  courts  as  a  free-lancer  for  The  Associated 
Press,  reporting  his  last  story  this  June,  a  day  after 
he  was  given  a  pacemaker.  Sosin’s  news  sense  and 
reputation  for  toughness  got  him  interviews  with 
Winston  Churchill  and  Fidel  Castro  —  and  he 
scored  an  exclusive  sit-down  interview  with  under¬ 
world  figure  Meyer  Lansky  (Lansky  called  him). 

He  also  was  the  first  newspaper  reporter  to  ride  a 
weather  plane  into  the  heart  of  a  hurricane.  For¬ 
mer  News  Editor  Howard  Kleinberg’s  foolproof 
plan  for  hurricane  coverage  (applicable  in  any  situ¬ 
ation,  actually)  was:  “Give  Sosin  a  roll  of  coins  for 
the  pay  phone,  and  send  him  where  the  wind  is.” 


Donald  Craig 
Abood 

54,  Died  Aug.  9 

FORMER  NEWS  EDITOR  AT  EVENING 

BUUETIN  IN  PROVIDENCE,  R.l. 

Abood,  who  worked 
at  the  Providence 
Journal-Bulletin  from 
1970  to  1979,  died  of  lung 
cancer.  Abood  served  as  a 
repiorter,  bureau  chief, 
and  picture  editor  at  the 
Journal-Bulletin  before 
being  named  news  editor 
of  the  evening  Bulletin. 
From  1979  to  1994,  he 
was  director  of  Picture 
Group,  a  Providence- 
based  news  photo  agency, 
and  he  later  was  manag¬ 
ing  editor  of  the  Provi- 
dence  Business  News.  The 
last  three  years,  Abood 
was  editor  of  the  weekly 
Barrington  (R.L)  Times. 


Joe  Holloway  Jr. 

72,  Died  Aug.  16 
RETIRED  PHOTOGRAPHER  FOR  THE 
ASSOCIATED  PRESS 

Holloway  began 
his  photography  ca¬ 
reer  while  serving  in  the 
Army  during  the  Korean 
War.  After  graduating 
from  the  University  of  Al¬ 
abama,  he  worked  for  the 
Montgomery  {Mb.)  Adver¬ 
tiser-Journal  and  United 
Press  International,  with 
much  of  his  work  chroni¬ 
cling  the  civil-rights 
struggle  in  Mississippi 
and  Alabama.  Holloway 
joined  The  Associated 
Press  in  1967,  and  was 
dispatched  to  Vietnam, 
where  one  of  his  photos, 
taken  from  under  a  car  in 
Saigon,  captured  soldiers 
involved  in  a  firelight  and 


was  featured  on  the  cover 
I  of  Holloway  was 
I  slightly  wounded  by 
j  shrapnel,  and  was  award- 
I  ed  a  Purple  Heart  After 
i  returning  from  Vietnam, 

:  Holloway  worked  in  AFs 
i  Atlanta  bureau  until  retir¬ 
ing  in  1994. 

William  A. 
Stretch 

!  81,  Died  Aug.  20 
I  FORMER  EXECUTIVE  AT  THE 
COURIER-POST  IN  CHERRY  HILL,  NJ. 

STRETCH  LED  THE 
Courier-Post  for  more 
than  two  decades.  He  was 
'  general  manager  from 
1951  to  1959,  when  the 
i  Stretch  family  sold  the  pa¬ 
per  to  Gannett  Co.  Inc. 
Stretch  stayed  on  as  pub¬ 
lisher,  a  post  he  held  until 
1976.  He  remained  presi¬ 
dent  of  Southern  New 
Jersey  Newspapers,  a 
Gannett  subsidiary  that 
included  the  Cour^CT•-Pos^, 
until  1979. 

PaulSweitzer 

63,  Died  Aug.  13 
REPORTER-COLUMNIST  FOR  THE 
ARIZONA  DAILY  SUN  IN  FLAGSTAFF 

SWEITZER,  A  FIXTURE 

at  the  Daily  Sun  for 
almost  40  years,  died  of 
cancer.  His  first  story  ap¬ 
peared  in  the  Sun  in 
.  1958,  and  he  joined  the 
;  full-time  staff  the  follow¬ 
ing  year.  Excluding  a 
stint  in  the  Navy  and  two 
‘  years  at  the  AmonaDai- 
ly  Star  in  Tucson,  he  re- 
I  mained  at  the  5un  until 
'  his  retirement  in  1994. 
Although  officially  re¬ 
tired,  Sweitzer  continued 
to  contribute  columns 
and  coverage  of  the  arts. 
In  his  final  column,  held 
until  his  death,  he  bade 
farewell:  “For  once  you’re 
hearing  a  newspaper¬ 
man  shut  his  mouth; 
thanks,  and  goodbye.” 
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!|  New  Illinois  Supreme  Court  rules  on  discussing  criminal  cases 
■  go  too  far  -  even  for  tight-lipped  cops  and  prosecutors 


NTiL  THE  Illinois  Supreme 
Court  came  along  in  March 
with  a  new  set  of  rules 
severely  limiting  what  police 
i  j  and  prosecutors  can  say  about  pending 
I !  criminal  cases,  it  would  never  have 
!  I  occurred  to  reporters  covering  the  courts 
j  and  cop  shops  that  a  big  problem  in  the 
Prairie  State  was  that  law  enforcement 
j  was  too  chatty  with  the  press, 
j  After  all,  when  The  Associated  Press  and 
I  14  Illinois  daily  newspapers  last  summer 
I  conducted  a  test  to  see  how  well  govern¬ 
ment  agencies  were 
i  complying  with  state 
!  j  freedom-of-information 
i :  and  public-record  laws, 

I  sheriffs  in  about  a  third  of 
j  the  state’s  102  counties 
[  slammed  the  door  on  audi- 
j  tors.  One  county  sheriff 
i  tried  to  run  a  quick  crimi- 
!  I  nal  background  check  on 

I I  the  reporter  who  asked  to 
j  see  the  public  list  of  prisoners  in  lockup. 

j  ^  But  in  its  haste  to  provide  the  solution  for 

I !  a  problem  not  yet  apparent,  the  state 
j  j  Supreme  Court  issued  a  sweeping  revision 
1 1  of  its  attorney  conduct  rules  outlining  what 
the  prosecution  and  defense  can  say  before 
i  1  and  during  trials.  Stripped  of  their  legalese, 
j  the  rules  say  prosecutors  can’t  discuss  much 
j !  of  anything.  The  Supreme  Court,  which 
j  regulates  all  attorneys  in  the  state,  also 
j  found  a  back-door  way  to  impose  its  will  on 

j  police,  sheriffs,  and  others  it  cannot  control 
I  by  law.  The  new  code  admonishes  prosecu- 

1  tors  to  ensure  that  law-enforcement  per- 
I !  sonnel  abide  by  the  same  standards.  The 
Supremes  are  sending  a  chUling  message  to 
j  prosecutors:  Keep  the  cops  silent  —  or  risk 
j  your  law  license  in  a  disciplinaiy  hearing. 


j  The  results  of  this  edict  are  unfolding 

j  predictably.  “There  are  hot  spots  across 
Illinois  where  there  is  a  virtual  blackout 
j  on  all  information  from  law  enforcement,” 

I  says  Don  Craven,  attorney  for  the  Illinois 
j  Press  Association  (IPA).  “Many  munici- 
j  palities  are  refusing  to  make  public  even 
I  records  of  who  has  been  arrested  —  when 
state  law  specifically  requires  departments 
to  give  out  that  information,”  he  adds.  If 
the  Supreme  Court  imagined  these  rules 
were  necessary  to  protect  the  fair  trial 
rights  of  the  accused,  it  can  now  see  the 
real  results:  The  code  is 
being  used  by  law  enforce¬ 
ment  to  justify  keeping 
suspects  under  virtual 
secret  arrest. 

Journalists  began  to 
fight  back  earlier  this 
month  when  the  IPA  and 
The  Northwest  Herald  in 
Ciystal  Lake  filed  a 
lawsuit  contending  that 
the  rules  violate  Illinois  public-record 
and  freedom-of-information  laws. 

But  the  rules  are  proving  so  outrageous 
that  the  press  now  has  an  unlikely  ally. 

Ten  county  prosecutors,  led  by  Cook 
County  State’s  Attorney  Richard  A.  Devine, 
are  asking  a  federal  court  to  overturn  the 
rules.  Their  lawsuit  says  the  rules  are 
“contradictory,  unconstitutionally  vague 
i  and  hamper  law  enforcement’s  ability  to 
communicate  with  the  media.” 

Rather  than  waste  time  defending 
these  indefensible  rules  in  court,  the 
Supreme  Court  should  drop  them  and 
draft  a  new  code  —  one  that  recognizes 
the  right  of  Illinois  citizens  to  know  how 
j  their  government  is  behaving  in  matters 
1  of  life  and  liberty. 

♦  ♦  ^ .  .  --  -  - 
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Making  money 
in  many  media 
directions 


BY  LUCIA  MOSES 


SIX  YEARS  AGO,  KeNNETH  W. 

Lowe  was  tooling  around 
home-improvement  stores  in 
suburban  Cincinnati,  chatting 
up  customers  about  their 
projects.  He  was  conducting  market  re¬ 
search,  even  though  he  is  in  no  way  con¬ 
nected  to  the  retail  chain.  He  was 
thinking  television.  And  he  managed  to 
convince  himself  there  was  a  market  for 
a  cable  TV  network  for  do-it-yourselfers. 

X 

2  E.W.  Scripps  CEO  William  Burleigh  (left)  is  reaching  the 
>  mandatory  retirement  age  of  65.  But  his  successor,  Kenneth 
S  Lowe,  will  continue  the  company’s  multimedia  expansion. 
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I  He  also  managed  to  convince  his  bosses 
;  at  the  Cincinnati-based  E.W.  Scripps  Co., 

I  j  where  he  was  working  in  the  broadcast 
'  division.  The  company  decided  to  invest 
$75  million  in  what  would  become  HGTV 
(Home  &  Garden  Television  network), 
j  which  now  reaches  64  million  U.S.  house¬ 
holds.  It  later  spawned  the  Food  Network 
’  and  made  a  star  of  Emeril  Lagasse  and 
later  yet  the  Do  It  Yourself  network.  Not 
bad  for  an  old-line  newspaper  company. 
Together,  the  three  cable  nets  comprise 
I  the  company’s  fastest-growing  enterprise, 

'  ‘  with  $229  million  in  revenue  in  1999.  The 


I  division,  Scripps  Networks,  is  expected  to 
contribute  18%  of  the  company’s  total 
revenue  this  year,  up  from  11%  in  1996. 

The  gamble  also  paid  off  for  Lowe, 
whose  category  TV  success  propelled  him 
to  the  top  of  the  company.  He  became 
president  in  January  and  will  become 
CEO  Sept.  30,  the  eighth  person  to  head 
the  122-year-old  company. 

'  The  light’  stuff 

Lowe  will  take  over  a  company  with  a 
rich  history.  In  1878,  Edward  Wyllis 
Scripps,  a  24-year-old  from  Rushville,  Ill., 
took  $12,500  and  started  The  Penny  Press 
I  in  Cleveland  on  the  then-novel  principle 
i  of  nonpartisan  and  straightforward  jour- 
1  nalism.  “Give  light  and  the  people  will 
i  find  their  own  way,”  was  his  motto.  He 


went  on  to  start  papers  in  cities  such  as 
Chicago,  Dallas,  Los  Angeles,  and 
Philadelphia.  When  he  died  in  1926, 
Scripps  controlled  more  than  30  U.S. 
dailies  and  United  Press  International, 
once  the  world’s  leading  news  service.  In 
the  1930s  and  ’40s,  the  company 
branched  out  into  radio  and  TV. 

As  reader  preferences  shifted  to  the 
morning  cycle,  many  of  Scripps’  evening 
dailies  disappeared.  Today,  with  the  ex¬ 
ception  of  the  Denver  Rocky  Mountain 
News,  Scripps’  newspapers  are  confined  to 
small  to  midsize  markets,  mainly  in  the 
South  and  Midwest.  One-fifth  of 
the  company’s  revenue  comes 
from  broadcast;  licensing  and 
other  media,  primarily  through 
its  United  Media  unit,  contribute 
about  7%. 

Outgoing  CEO  William  R. 
Burleigh  started  a  new  chapter 
in  Scripps’  history.  He  listened 
to  Lowe  and  led  it  into  cable 
networks,  spent  heavily  to  build 
a  Web  presence,  and  bought 
stakes  in  early-stage  Internet 
companies. 

Scripps  likes  to  point  to  Lowe 
as  proof  that  the  entrepreneurial 
spirit  that  built  the  company  is 
alive  and  well.  Now,  he’ll  have  to 
figure  out  how  to  translate  his 
accomplishments  in  cable  to 
Scripps’  newspaper  and  broadcast 
businesses.  “This  year  will  be  by 
no  means  tui  easy  one,”  Paine- 
Webber  media  analy.st  Leland 
Westerfield  says.  “He’s  not  build¬ 
ing  a  new  business  from  scratch. 
He’s  got  to  find  a  way  to  enliven 
the  newspaper  and  television 
businesses  as  he  has  the  category 
TV  business.” 

Stock  analysts  are  generally  bullish  on 
the  company,  with  its  stable  management, 
disciplined  spending  record,  and  category 
TV  success.  But  the  stock  has  barely 
budged  from  a  year  ago,  when  it  was  trad¬ 
ing  around  $49  a  share. 

Scripps  will  have  to  get  bigger  to  get  the 
share  price  moving.  While  consolidation  is 
creating  giants  in  the  media  business, 
Scripps  lacks  scale  in  newspapers  and  TV; 
though  it  is  the  eighth-largest  U.S.  newspa¬ 
per  company,  its  dailies  are  mostly  middle- 
and  small-market  and  are  not  clustered, 
and  only  one  of  its  TV  stations  is  in  a 
top-10  market,  WXYZ  in  Detroit.  Else¬ 
where,  it  has  eight  other  network-affiliated 
stations,  which  are  WFTS,  Tampa,  Fla.; 
WEWS,  Cleveland;  KNXV,  Phoenix; 


r  ™ 

I  At  a  glance: 

E.W,  SCRIPPS  CO. 

HEADQUARTERS:  Cincinnati 

MAJOR  HOLDINGS:  Scripps  operates  20 
newspapers  with  a  combined  daily  circulation  of 
1.4  million.  It  also  owns  nine  network-affiliated 
TV  stations  (six  ABC,  three  NBC)  and  three  cable 
networks:  Home  &  Garden  Television,  Food 
Network,  Do  It  Yourself.  Other  holdings  are 
'  Scripps  Howard  News  Service;  United  Media, 

I  which  syndicates  “Dilbert”  and  “Peanuts”; 

I  Scripps  Ventures,  an  Internet  investment  arm; 

and  31  Web  sites.  A  family  trust  owns  58%  of 
j  the  company  and  84%  of  the  voting  shares. 

FULL-TIME  EMPLOYEES:  8,384 

1999  PROFITS:  $147  million,  up  12% 

1999  REVENUE:  $1.6  billion,  up  7.2%.  About 
58%  came  from  newspapers,  20%  from 
i  broadcast  TV,  15%  from  category  TV,  and  7% 
from  licensing  and  other  media. 

Source:  Company  information 


WMAR,  Baltimore;  WCPO,  Cincin¬ 
nati;  KSHB,  Kansas  City,  Mo.;  WPTV, 

West  Palm  Beach,  Fla.;  and  KJRH, 

Tulsa,  Okla.  “I  think  they  realize 
they’re  not  big  enough  in  TV,”  surmis¬ 
es  Credit  Suisse  First  Boston  media 
analyst  Steve  Barlow. 

For  now,  the  near  outlook  is  bright. 
Operating  revenue  rose  10.8%  to 
$850  million  in  the  first  half  of  2000, 
driven  by  rapid  cable  growth  and 
improved  results  in  broadcast  TV 
following  a  poor  1999.  Scripps  Net¬ 
works  became  self-sustaining  this 
year,  which  will  free  up  more  cash  for 
acquisitions  and  investments.  With 
six  of  its  nine  stations  ABC  affiliates, 
Scripps  expects  improved  network 
program  ratings  and  political  adver¬ 
tising  to  drive  broadcast  division 
revenue  up  7%  to  10%  this  year. 

The  newspaper  division  has  been 
pummeled  by  losses  in  Denver,  where 
Scripps  has  been  waging  a  long  and 
costly  battle  with  MediaNews  Group 
Inc.’s  Denver  Post.  That  could  change 
next  year  if  the  government  blesses  a 
proposed  joint  operating  agreement 
(JOA).  In  the  first  half  of  the  year,  ^ 

Scripps’  newspaper  operating  cash 
flow  was  down  6.3%  to  $126.4  million  on 
revenue  of  $469.2  million.  In  May, 
Burleigh  decided  to  seek  a  JOA.  Scripps 
won’t  comment  on  earnings  potential.  An¬ 
alyst  Barlow,  however,  looks  for  the  News 
to  lose  as  much  as  $20  million  this  year, 
but  begin  to  show  profit  in  late  2001. 

The  company’s  31  Web  sites  are  gaining 
scale,  with  page  views  up  42%  to  329  mil¬ 
lion  in  the  second  quarter.  Some  of  the 
sites  are  starting  to  show  profits,  and 
Scripps  sees  little  evidence  that  the  Inter¬ 
net  is  cannibalizing  its  newspaper  classi¬ 
fied  revenue,  which  rose  7.7%  to  $78.3 
million  in  the  second  quarter. 

But  sooner  rather  than  later,  the 
company  will  have  to  shrink  its  Internet 
spending  deficit,  which  will  run  about  $10 
million  this  year.  “We’ve  survived  the  first 
wave,  but,  hopefully,  what  it’s  told  us  is, 
there  are  some  opportunities  we  need  to 
take  advantage  of,”  Lowe  says. 

Milking  the  cash  cows 

Outside  Denver,  the  newspapers  have 
been  the  cash  generators  for  the  company, 
with  above-average  ad  revenue  and  profit 
margins.  But  newsprint  prices  are  rising, 
the  retail  advertising  climate  is  shifting, 
and  the  Internet  looms.  To  boot,  three  of 
Scripps’  papers  are  in  the  trailing  after¬ 
noon  position  in  JOAs.  Its  next  JOA  to  ex- 
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Only  six  years  ago,  the  notion  of  a  Scripps  cable  TV  show  for  do-it-yourselfers  with  segments  on  gardening,  decorating,  and  crafts  was  just  a  gleam  in  the 
eye  of  current  President  Ken  Lowe  (right).  Under  Lowe  and  outgoing  CEO  William  Burleigh,  the  company’s  cable  division  grossed  $229  million  in  1999. 


pire,  in  2007,  is  with  Gannett  Co.  Inc.  in 
Cincinnati,  where  Scripps’  Cincinnati 
Post  has  a  daily  circulation  65,000  to  The 
Cincinnati  Enquirer’s  197,000.  Its  other 
JOAs  are  in  Birmingham,  Ala.,  with 
Advance  Publications  (expiring  2015) 
and  Albuquerque,  N.M.,  with  the 
Journal  Publishing  Co.  (expiring  2022). 

The  company  is  relatively  protected  by 
the  Edward  W.  Scripps  family  trust, 
which  owns  84%  of  the  company’s  voting 
shares.  Most  of  its  28  future  beneficiaries 
have  signed  an  agreement  giving  right  of 
first  refusal  to  other  family  members  and 
the  company  if  they  decide  to  sell  stock. 

Lowe,  who  discussed  his  vision  in  an 
interview  with  Editor  &  Publisher  at  his 
Cincinnati  office  last  week,  allows  he’s 
willing  to  look  at  forging  partnerships 
and  entering  new  businesses  to  boost  the 
company’s  stock  price.  But  he  rules  out 
selling  properties,  citing  the  family  trust, 
which  says  that  any  merger  would  have  to 
leave  Scripps  in  control.  “If  cross  owner¬ 
ship  was  approved,  we’d  look  at  trades, 

S  acquisitions,  in  our  newspaper  and  TV 
S  markets,”  he  says.  “But  it’s  not  our  inten- 
>  tion  to  let  the  company  get  smaller.” 
s  Lowe,  who  drives  a  Porsche  Carrera  4, 


has  a  penchant  for  anything  fast,  includ¬ 
ing  the  Internet.  He  plans  to  plow  more 
money  into  technology  as  he  seeks  ways  to 
cross-pollinate  the  properties  and  extend 
them  to  the  Internet  and  wireless  devices. 

The  company  has  begun  delivering  con¬ 
tent  from  The  Knoxville  (Tenn.)  News- 
Sentinel  to  Palm  Pilots,  investing  in 
bar-coding  technology  that  links  news¬ 
papers  to  related  content  on  the  Web, 
and  exploring  the  possibility  of  creating 
personalized  newspapers.  Scripps  Net¬ 
works  plans  to  launch  its  fourth  cable  net¬ 
work  next  year.  Fine  Living,  targeting 
high-income  viewers.  As  video  on  demand 
takes  root,  Lowe  wants  to  create  networks 
with  more  narrowly  focused  niches  and 
an  interactive  component.  He  sees  one 
day  localizing  HGTV  through  the  newspa¬ 
pers.  “We’ll  have  to  continually  reinvent 
ourselves,”  he  says. 

All-around  media  man 

Growing  up  on  a  tobacco  farm  in 
Westfield,  N.C.,  Lowe,  50,  inherited  his 
father’s  voracious  appetite  for  news¬ 
papers.  Lowe  says  he  goes  through  six  to 
eight  papers  a  day.  But  it  was  radio  that 
fascinated  him  as  a  bov.  He  started  at  a 


station  when  he  was  just  10  and  contin- 
I  ued  doing  radio  in  high  school  and  col- 
I  lege.  He  joined  Scripps  in  1980  as 
manager  of  its  radio  properties. 

Lowe  concedes  it  was  a  “little  tougher” 

I  moving  to  a  corporate  role  from  his  hands- 
on  job  running  Scripps  Networks.  There, 
he  was  known  for  his  “Ken  bombs,”  yellow 
sticky  notes  scrawled  with  ideas  that  he 
stuck  on  subordinates’  desks.  But  he  be- 
1  lieves  his  operating  experience  will  be  a 
plus.  “Many  people  in  corporate  didn’t  do 
;  that,  and  I  can  be  more  empathetic  with 
I  the  challenges  of  our  operators,”  he  says.  “I 
;  realize  how  tough  it  is  to  recruit  and  retain 
i  people  today.  I  think  the  corporation 
;  needs  to  be  a  little  more  helpful  in  doing 
;  that.”  Lowe,  who’s  only  the  second  CEO 
j  at  Scripps  to  come  from  the  broadcast 
side,  has  made  overtures  to  the  newspaper 
division  to  quell  any  concerns  that  his  TV 
and  radio  background  will  prejudice  him 
against  print. 

“At  the  end  of  the  day.  I’m  a  content 
person,”  he  says.  “If  I  can  get  you  infor- 
!  mation  you’re  passionate  about,  it  really 
doesn’t  matter  how  it  ends  up  coming  to 
you.  We’ll  rise  and  fall  on  the  quality  of 
our  content.”  II 
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Lifelong 
newspaperman 
William  R. 
Burleigh  will 
soon  have 
more  time  for 
his  farm,  his 
family,  and 
his  first  love: 
writing. 


Burleigh,  at  age  11,  pub¬ 
lished  a  neighborhood  news¬ 
paper  in  Evansville,  Ind.,  on  a 
hectograph  purchased  from 
the  Sears  &  Roebuck  catalog. 
The  first  headline  of  the 
future  Boy  Scout’s  paper 
read:  “Knowledge  Is  Power.” 


in  his  hometown  of  Evansville,  Ind.  The 
publication  was  short-lived,  but  a  flame  was 
lit.  Five  years  later,  he  got  his  first  real 
newspaper  job  as  a  sports  reporter  at  The 
Evansville  (Ind.)  Press,  beginning  a  50-year 
career  with  Scripps. 

As  the  story  goes,  then-Editor  Earl 
Richert  was  so  impressed  with  the  youth’s 
maturity  that  several  years  later,  when 
Burleigh  graduated  from  Marquette  Uni¬ 
versity,  Richert  wrote  him  a  letter  asking 
him  to  return  to  work  for  him.  Burleigh, 
who  was  being  courted  by  The  Washington 
Post  and  considering  law  school,  was  per¬ 
suaded.  He  came  back  to  the  Press  as  a  re¬ 
porter  and  ascended  through  the  ranks  to 
become  editor  and  president  in  1976. 

His  next  stop  was  The  Cincinnati  Post, 
which  he  edited  until  1984,  when  he  moved 
to  the  corporate  side.  He  held  several  exec¬ 
utive  news  positions  until  being  named 
president  in  1994  and  CEO  in  1996. 

Current  and  former  colleagues  describe 
Burleigh  as  a  leader  with  integrity  who 
treated  people  fairly. 


dren  and  dabbling  on  the  83-acre  farm  in 
Rabbit  Hash,  Ky.,  where  he  and  his  wife, 
Anne,  live.  He’ll  stay  active  in  some  of  his 
many  causes,  including  the  Metropolitan 
Growth  Alliance,  a  private  coalition  of  lead¬ 
ers  promoting  regional  cooperation  in 
greater  Cincinnati,  and  the  Order  of  Malta. 
And  he’ll  spare  time  for  his  true  love:  writing. 

Under  Burleigh,  Scripps’  annual  revenue 
grew  to  $1.5  billion  from  $1.2  billion.  While 
cable,  broadcast,  and  the  Internet  have  been 
the  big  news  in  the  company  under  his  stew¬ 
ardship,  Burleigh  remains  the  consummate 
newspaperman,  devouring  a  half-dozen  pa¬ 
pers  a  day  and  shooting  story  ideas  to  his  edi¬ 
tors.  While  nearly  half  his  career  was  spent 
in  the  corporate  offices,  it’s  the  newsroom 
where  his  heart  is.  “There  probably  hasn’t 
been  a  day  when  I  didn’t  miss  putting 
out  a  newspaper,”  he  mused. 

Burleigh’s  career  looks  pretty 
much  like  it  was  scripted.  At 
age  10,  he  published  his  first 
newspaper,  a  neighborhood 
sheet  he  put  out  with  friends 


Newly  named  Editor 
Burleigh  (above) 
addresses  members  of  the 
newsroom  staff  at 
The  Cincinnati  Post  in  1977. 
Burleigh  (right)  works  the 
phone  as  Scripps  senior  vice 
president  of  newspapers  in 
1990. 


BY  LUCIA  MOSES 


Ypointment  in  William  R.  Burleigh’s 
voice.  As  CEO  of  the  E.W.  Scripps 
Co.  for  the  past  four  years,  he  helped  nur¬ 
ture  what’s  become  the  fastest-growing 
part  of  the  company,  cable  TV  networks. 

He  navigated  Scripps  into  the  then-unchar- 
tered  waters  of  new  media.  Banking  on  the 
sector’s  future,  he  risked  $85  million  on 
sta’Kes  in  early-stage  Internet  companies. 

Now,  just  as  those  ventures  are  beginning 
to  pay  off,  he  has  to  leave.  Burleigh  will  step 
down  as  CEO  Sept.  30  as  he  reaches  age  65, 
the  company’s  mandatory  retirement  age. 
He  will  turn  over  the  job  to  Kenneth  W. 

Lowe,  who  became  president  _ 

in  January.  Burleigh 
will  remain 


OU  COULD  DETECT  A  HINT  OF  DISAP- 


man. 

He’s  looking 
forvvard  to 
spending  time 
with  his 
grandchil- 
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Tom  Tuley,  retired  editor  of  The  Evans¬ 
ville  Courier,  which  later  merged  with  the 
Press,  got  to  know  Burleigh  when  the  two 
were  starting  out  at  the  Press.  He  essential¬ 
ly  worked  for  Burleigh  for  almost  50  years, 
first  as  a  reporter  when  Burleigh  was  a  city 
editor,  and  later  as  editor  of  the  Courier 
from  1983  to  1995,  when  Burleigh  was 
climbing  the  corporate  ranks. 

Tuley  remembers  the  first  time  he  saw  the 
future  CEO,  then  a  college  student,  fly 
through  the  newsroom.  Someone  told  him, 
“That’s  Bill  Burleigh.  You  should  get  to  know 
him.  He’s  going  to  be  the  editor  one  day.” 

In  the  1950s  and  ’60s,  when  newsrooms 
were  hard-core  places  where  journalists 
dreamed  of  exposing  wrongdoing  and  city 
editors  did  a  lot  of  yelling,  Burleigh  did 
both.  One  day,  angry  that  a  story  didn’t 
meet  his  expectations,  Burleigh  hurled  a 
heavy  paper  cutter,  one  of  those  affairs 
upon  which  one  would  slice  waste 
newsprint  into  copy  paper,  across  the 
room.  Recalls  Tuley,  “Everybody  jumped  ... 
I  think  he  would  tell  you  it  was  an  accident. 
I  don’t  think  anybody  believed  it.” 

It’s  a  long  way  Irom  the  city  desk  to  the 
CEO’s  suite,  where  Burleigh  has  enjoyed  a 
bird’s-eye  view  of  the  Ohio  River.  But  he 
often  found  the  job  isolating.  “It’s  a  lonely 
place,”  he  says.  “You  don’t  get  the  kind  of 
interaction  you  get  in  the  newsroom.” 

Scripps  was  rapidly  transforming  itself 


when  Burleigh  became  CEO.  It  had  just 
started  its  category  TV  division  with  the  ad¬ 
vent  of  Home  &  Garden  Television,  a  24- 
hour  cable  network.  In  its  first  six  months 
under  its  new  CEO,  Scripps  got  out  of  its 
cable-system  operations,  launched  its  Inter¬ 
net  investment  arm,  Scripps  Ventures,  and 
started  its  new-media  unit.  Burleigh,  who’s 
fond  of  saying  he’s  overpaid  (he  received 
$1.35  million  in  1999)  except  when  it  comes 
to  making  tough  decisioas,  would  probably 
say  he  earned  his  pay  that  year. 

“The  landscape  is  changing  so  rapidly, 
you  don’t  make  strategic  plans  that 
stretch  out  five  years  the  way  we  used 
to,”  Burleigh  says. 

Burleigh’s  impact  is  likely  to  be  long  felt 
in  Denver,  where  he  decided  last  year  to 
seek  an  end  to  the  company’s  long  and 
costly  battle  with  MediaNews  Group  Inc. 
by  applying  for  a  joint  operating  agree¬ 
ment.  While  opponents  of  JOAs  argue  that 
they  only  delay  the  inevitable  decline  in  the 
number  of  newspapers,  Burleigh  maintains 
that  won’t  happen  in  Denver  because  both 
companies  would  be  equal  partners. 

Other  trends  trouble  him,  though.  He 
worries  that  newspapers  are  providing  less 
in-depth  news,  even  as  circulation  is  flat  to 
down  and  the  Internet  evolves.  Says 
Burleigh:  “You  can  only  go  so  far  charging 
more  for  less,  and  newspapers  have  to  be 
careful  they  don’t  do  that.”  SI 


With  wife  Anne, 
Burleigh  on  World 
Youth  Day  1993 
presents  Pope  John 
Paul  II  a  leather- 
bound  book  pub¬ 
lished  by  the  Denver 
Rocky  Mountain 
News.  The  Burleighs 
and  other  Associated 
Press  board  mem¬ 
bers  had  an  audi¬ 
ence  with  the  pope 
at  the  Vatican  that 
September. 


In  1997,  Burleigh  awards 
the  Scripps  Howard  National 
Spelling  Bee  champion's  tro¬ 
phy  to  Rebecca  Sealfon. 
Scripps  has  sponsored  the 
spelling  bee  since  1941. 


BURLEIGH  LEGACY 

Media  morph 

Although  a  ufelong  newspa- 
perman,  William  R.  Burleigh 
presided  over  the  E.W.  Scripps 
Co.  as  it  delved  into  the  world  of  new  me¬ 
dia  and  expanded  its  category  TV  divi¬ 
sion,  now  its  fastest-growing  business. 

1996:  Burleigh  becomes  president 
and  CEO  June  1.  Share  price  is  $45. 
Scripps  sells  its  cable  systems  to 
Comcast  Corp.  for  $1.59  billion  in 
Comcast  stock;  adjusting  for  the  sale, 
the  share  price  is  $23.  It  also  launch¬ 
es  Scripps  Ventures,  a  $150-million 
venture  fund  to  finance  nascent  Inter¬ 
net  companies;  establishes  its  new- 
media  unit;  and  announces  plans  to 
expand  its  category  TV  businesses. 

1997*  Scripps  improves  its  leverage 
in  the  competitive  Denver  area  by 
acquiring  the  Daily  Camera  in 
Boulder  and  buying  six  dailies  from 
Harte-Hanks  Communications  for 
$775  million  in  its  largest  acquisi¬ 
tion  ever.  The  company  buys  control¬ 
ling  interest  in  Food  Network. 

1999:  Texas  community  papers  sold. 

1999 •  Scripps  and  four  other  news¬ 
paper  companies  Join  the  online  clas¬ 
sified  scramble  by  buying  the  AdOne 
network  to  defend  against  online 
competitors.  Burleigh  adds  title  of 
chairman  of  the  board  as  Lawrence 
A.  Leser  retires.  The  company  forms 
its  second  venture  fund  and  launches 
its  digital  TV  network.  Do  It  Yourself. 

2000:  Under  Kenneth  W.  Lowe,  the 
fast-growing  category  TV  division  re¬ 
organizes  its  management  and  cre¬ 
ates  a  new  ventures  unit  as  Lowe  is 
named  president,  chief  operating  offi¬ 
cer,  and  a  director  of  Scripps.  The 
Denver  Rocky  Mountain  News  wins 
the  Pulitzer  Prize  for  spot  photogra¬ 
phy.  The  company  decides  to  end  its 
longstanding  and  costly  battle  with 
MediaNews  Group  Inc.  as  the  two 
apply  for  a  Joint  operating  agreement 
in  Denver.  Elsewhere,  Scripps  an¬ 
nounces  plans  for  a  fourth  cable  net¬ 
work,  Fine  Living,  and  expands  its 
Florida  newspaper  cluster.  Share 
price  closes  Aug.  24  at  $49.81. 
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A  select  group  of  staff  editorial  cartoonists  explain  why  they 
reside  hundreds  of  miles  away  from  their  home  newspapers 

BY  DAVE  ASTOR 

OR  SOME  EDITORIAL  CARTOONISTS,  HOME  IS  WHERE  THE 

art  is  —  not  where  their  newspaper  is  based. 
Perhaps  a  half-dozen  of  the  country’s  150  or  so  staff  ed-  I 
itorial  cartoonists  live  and  work  hundreds  of  miles  ! 
from  the  dailies  that  employ  them.  It’s  an  arrangement 
not  devoid  of  problems,  but  the  Internet  age  has  made  it  easier. 

Mike  Peters,  who  has  worked  for  the  Dayton  (Ohio)  Daily  News 
'  since  1969  and  lived  in  Sarasota,  Fla.,  since  1989,  said  he  calls  up 

his  paper’s  Web  site  every  day  to  get  news 
and  other  information. 

“In  the  beginning,  they  would  mail  the 
paper  to  me,  but  it  was  always  three  days 
late,”  recalled  Peters.  “Three  days  is  like 
an  eternity  for  an  editorial  cartoonist.” 

Also,  after  years  of  faxing  his  cartoons. 


NORTH  AMERICAN  JOURNALIST  EXCHANGE 

CANADA  -  MEXICO  -  UNITED  STATES 

YEARS 

APRIL  -  JUNE  2001 

The  Institute  of  International  Education,  an  independent  educational  exchange  agency  with  over 

80  years  of  experience,  announces  the  North  American  Journalist  E.xchange  program  for  Canadian, 
Mexican  and  U.S.  Journalists.  The  program  is  sponsored  by  The  Freedom  Forum,  a  nonpartisan 
international  foundation  dedicated  to  free  press,  free  speech  and  free  spirit  for  all  people.  Through  the 
program  a  journalist  from  each  of  the  three  countries  will  sharpen  reporting  skills,  study  key  issues  in 
North  American  international  relations,  and  obtain  first-hand  experience  in  another  country. 

Recipients  of  the  all-expense-paid  fellowships  will  spend  three  months  in  the  North  American 
host  country  of  their  choice  on  assignment  to  a  newspaper  or  periodical.  They  will  be  provided  with 
facilities  to  enable  them  to  research  and  write  stories  of  their  choice  for  their  home  publications. 

Selection  Criteria 

1.  At  least  three  years  of  professional  experience  as  a  print  journalist  (newspaper  or  periodical). 

2.  Current  employment  (mid-career  level)  with  an  independent  media  organization.  The  empioyer 
must  support  the  applicant’s  participation  in  the  program,  continue  saiary  during  the 
feilowship  and  guarantee  continued  employment  on  return.  Applications  from  free-iance 
joumaiists  wili  aiso  be  considered  if  they  are  affiliated  with  an  independent  media  organization. 

3.  Good  to  exceiient  command  of  the  ianguage  of  the  host  country. 

The  deadiine  for  receipt  of  completed  applications  is  November  30,  2000. 

For  further  information,  and  to  obtain  an  appiication,  please  contact: 

Patricia  S.  Link,  Manager,  North  American  Journalist  Exchange 

Institute  of  International  Education 

809  United  Nations  Plaza,  New  York,  NY  10017 

Tel/212-984-5390  •  Fax/212-984-5393  •  E-mail/plink@ iie.org 
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the  Pulitzer  Prize  winner  now  transmits  I 
them  to  Dayton  electronically. 

But  there’s  still  personal  contact.  Peters  I 
and  other  off-site  cartoonists  talk  con¬ 
stantly  with  their  editorial  page  editors 
and  travel  “home”  periodically. 

Living  where  one  wants  is  an  obvious 


advantage  of  being  off-site.  “Sarasota  is  a 
pretty  place  with  little  pollution,  great 
sunsets,  and  water  that  stays  warm,”  said 
Peters.  There  are  also  a  number  of  other 
cartoonists  in  the  area,  added  Peters, 
whose  Daily  News  work  and  “Mother 
Goose  &  Grimm”  comic  are  syndicated  by 
Tribune  Media  Services  (TMS). 

For  Virginia-based  Dick  Wright  of 
The  Columbus  (Ohio)  Dispatch  and  Los 
Angeles  Times  Syndicate,  being  near  the 
nation’s  capital  is  a  big  plus.  “It’s  nice  to 
be  able  to  get  into  D.C.  now  and  again 
when  I  need  to,”  said  the  cartoonist,  who 
first  started  working  in  Virginia  toward 
the  end  of  his  18-year  tenure  at  The 
Provideme  (R.L)  Journal. 

When  Wright  does  local  cartoons,  he 
gathers  information  via  methods  such  as 
phone  £md  fax.  But  most  local  cartoons  in 
the  Dispatch  are  han¬ 
dled  by  the  paper’s 
other  editorial  car¬ 
toonist,  Jim  Larrick. 

Wright  also  likes 
working  far  from  a 
newsroom.  “I’m  not 
distracted,”  he  said. 
“I’m  able  to  really 
concentrate.” 

But  others  miss  the  newsroom  and 
bouncing  ideas  off  colleagues.  “You  need 
those  one  or  two  people  who  tell  you  the 
truth  about  whether  your  cartoons  are 
good  or  not,”  Peters  said. 

“It  depends  on  your  personality,”  said 
Wright.  “If  you  need  a  lot  of  contact  and 
political  discussion,  you’re  probably 
better  off  near  the  newspaper.”  He  added 
that  it  might  be  good  for  cartoonists  to 
work  on-site  early  in  their  career. 

Then  there’s  the  possibility  of  local  car¬ 
toons  losing  some  nuances  when  created 
from  afar.  Peters,  who  does  one  local  car¬ 
toon  among  his  four  a  week,  recalled 
drawing  a  Dayton-area  woman  holding  a 
sign  saying,  “The  end  is  near.”  His  intent 
was  to  do  doomsday-religion  satire,  but 
what  Peters  didn’t  know  in  Florida  was 
that  the  woman  was  very  ill  —  giving  the 
sign  a  whole  other  meaning. 

To  avoid  situations  such  as  that,  Peters 
sketches  three  ideas  when  he  does  a  local 
cartoon  and  has  his  paper  choose  which 
one  it  feels  is  best  and  most  accurate. 

Daily  News  Editorial  Page  Editor  Ellen 
Belcher  feels  that  Peters  does  fine  —  with 
one  reason  being  he  spent  a  long  time  in 
Dayton  before  moving  to  Florida. 

Do  readers  know  their  newspaper’s 
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Mike  Peters 


1 1  cartoonist  is  in  another  city?  Papers  don’t 
I  i  keep  it  a  secret,  but  don’t  go  out  of  their 

I  way  to  broadcast  it,  either.  “Mike  has  a 
I  long  list  of  fans  and  friends  in  Dayton,” 

I  said  Belcher.  “A  lot  of  them  know  he’s  not 
!  here.  But  does  the  average  reader  on  the 

I  street  know?  Probably  not.  His  cartoons 

I I  don’t  say  ‘Mike  Peters  from  Sarasota’!” 

Pittsburgh  Post-Gazette  management 
I  let  Rob  Rogers  live  in  the  Los  Angeles 
I  area  in  1994  and  1995.  “It  was  a  nice 
I  change  of  scenery,  which  helped  my 

'  work,”  recalled  the  United  Media  creator, 
j  “It  was  like  a  working  sabbatical.  And  I 

I  got  some  exposure  to  different  people.” 

One  drawback  for  Rogers  was  having 
to  finish  his  cartoons  three  hours  earlier 
because  of  the  time  difference. 

I I  Rogers  returned  voluntarily,  partly 

I  because  of  obligations  and  partly  because 
j  he  missed  the  Pittsburgh  community  and 
!  Post-Gazette  newsroom. 

There’s  also  Clay  Bennett,  who  now 
works  out  of  Florida  for  the  Boston-based 
I  Christian  Science  Monitor  (and  United), 
j  And  there  was  the  late  Jeff  MacNelly, 
i  who  did  cartoons  for  the  Chicago  Tribune 
I  and  TMS  from  Virginia.  ID 


SYNDICATES 

In  brief 

News  service 
executive  also 
in  charge  of 
NYT  syndicate 

New  York  Times  News  Service 
Executive  Editor  Laurence  “Lad” 
Paul  has  assumed  re¬ 
sponsibility  for  the  New  York 
Times  Syndicate  as  well. 

Joan  Nassivera,  after  a  year 
as  syndicate  executive  editor, 
has  returned  to  The  New  York 
Times  as  weekend  editor  of  the 
“Metro”  section.  The  syndicate 
will  be  managed  on  a  day-to- 
day  basis  by  an  editor  slated  to 
be  named  shortly. 

In  his  new  role,  Paul  becomes  executive 
editor  of  the  New  York  Times  Syndication 
Sales  Corp. 

Paul  became  executive  editor  of  the 
news  service  last  September  after  a  year 


as  deputy  editor.  Previously,  be  served  as 
wire  editor,  production  editor,  and  night 
editor  at  the  Times,  and  as  an  editor  at 
The  Des  Moines  (Iowa)  Register. 

Famous  Death  Row  inmate 

WRITING  MONTHLY  COLUMN 
A  monthly  column  by  Mumia  Abu-Jamal, 
the  former  radio  journalist  now  on  Penn¬ 
sylvania’s  Death  Row,  is  being  syndicated 
by  CLM  Global  News  Group. 

Jamal  —  who  has  been  on  Death  Row 
since  his  controversial  1982 
conviction  for  killing  a 
Philadelphia  police  officer  — 
uses  one  column  to  talk  about 
the  inflated  phone  charges  as¬ 
sessed  for  collect  calls  prisoners 
make  to  their  families. 

CLM  (http://www.clmglobal 
.com)  is  also  distributing  a  col¬ 
umn  by  Moscow-based  inde¬ 
pendent  defense  analyst  Pavel 
i  Felgenhauer,  who  does  commentary  on 
j  Russian  affairs  for  NBC,  CNN,  and  the 
j  BBC.  One  column  discusses  how  the 
Russian  elite  misled  the  public  about  tbe 
recent  Kursk  submarine  disaster.  1) 


Laurence  Paul 


mSTB  GLOBAL,  COOK  LOCAL 

GIFTS  FROM  YOUR  KITCHEN 


GETTING  TO  THE 
HEART  OF  SOUL  FOOD 

SLOW  COOKING 
TO  FAST  MEALS 

BB  rOND  TOFU: 

THE  BENEFITS  OF  SOY 

IVIASTERING 
MASHED  POTATOES 


Order  your  weekly  “Ask  columns  exclusively  from 

Family  Features  Editorial  Syndicate  at; 
Tel.  800.800.5579  /  Fax  913.888.3503 
Email:  btaylor@culinary.net 


Still  the  best 
food  advice. 

Still  free. 


Relevant,  practical, 
nonpromotional,  timely 


information  from  a  name 
readers  trust, 


Ask 

Betty 


www.editorandpublisher.com 
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MARKETING  &  SALES 


Traveling  a  humpy  road 

PRINT  SETS  IHE  PACE 
EORIERECAIIADS 


Bridgestone/Firestone  and  Ford  launch  separate  campaigns 
in  effort  to  get  word  out  to  consumers  about  safety  concerns 


An  0|Mn  to  Wr— ton>  Rtpall  CiWtonwra 


BY  KEN  LIEBESKIND 

The  recall  of  Firestone  tires  has  been  the  sub- 
ject  of  major  advertising  campaigns  conducted  by 
both  Bridgestone/Firestone  Inc.  and  the  Ford  Motor 
Co.,  with  newspapers  the  primary  vehicles  used  by 
both  companies. 

Both  have  placed  newspaper  ads  in  dozens  of  markets  in  ongo¬ 
ing  campaigns  that  launched  Aug.  11. 

Ford’s  campaign  started  first,  with  ads 
in  USA  Today  and  The  Wall  Street  Journal 
followed  two  days  later  by  ads  in  local  pa¬ 
pers  in  Arizona,  California,  Florida,  and 
Texas.  Those  states  were  chosen  because 
hot  weather  apparently  contributes  to 
the  tire  problem,  which  is  being  investi¬ 
gated  by  the  National  Highway  Traffic 
Safety  Administration.  Then  ads  were 
run  in  papers  in  the  top  20  markets 
and  all  the  state  capitals  in  an  effort  to 
blanket  the  country,  said  Christine  Toth, 
a  supervisor  at  J.  Walter  Thompson, 

Ford’s  advertising  agency  in  Detroit. 

Bridgestone/Firestone’s  ads  started 
about  a  week  later  and  appeared  in  most  of 
the  same  papers,  although  the  companies 
didn’t  work  together  on  the  campaign,  ac¬ 
cording  to  Bill  George,  a  Ford  spokesman. 

Ford  also  ran  online  ads  —  on  the  USA- 
Today.com  and  Wall  Street  Journal  Inter¬ 
active  Edition  sites,  among  others  —  at  the 
start  of  the  campaign,  because  both  online 
and  print  vehicles  “are  great  for  immedia¬ 
cy,”  Toth  said. 

On  Aug.  21,  a  Ford  TV  spot  broke  on 
ABC’s  “Monday  Night  Football,”  with  spot 
TV  starting  later  in  the  week.  The  TV  cam-  i  '  the  TV  delay  was  the 

paign  broke  much  later  than  the  newspaper  i  Screen  Actors  Guild  strike.  “We  had  to  get 
ads  because  newspapers  provide  “quick  !  the  DAW’S  [United  Auto  Workers’]  OK  to 
turnaround,”  Toth  said.  Another  reason  for  i  produce  the  spot,”  Toth  said. 


Bridgestone/Firestone  is  advertising  less  i 

frequently  than  Ford  and  is  only  using  j 

newspapers,  said  spokesman  Walt  Sharp.  j 

The  biggest  beneficiaiy  of  the  newspaper  j 
advertising  has  been  USA  Today,  which 
had  run  five  full-page  ads  by  early  last  j 

week,  with  more  planned.  On  Aug.  18,  the  | 

paper  published  back-to-back  full-page  ads 
placed  by  the  two  companies.  “It’s  unique,”  I 
said  Heidi  Henderson,  a  USA  Today  ! 

spokeswoman,  who  noted  the  paper  has  j 

nevei'  published  ads  that  way  before  | 

because  no  simileu'  situation  has  involved  | 
more  than  one  company.  The  back-to-back  ! 
ad  placements  weren’t  planned,  but 
occurred  because  they  were  the  only  spaces 
available  to  the  advertisers,  since  they 
bought  them  at  the  last  minute,  she  said. 

Both  companies  created  two  versions  of 
the  ads,  an  initial  announcement  and  an 
update.  Ford’s  ads  provided  information  I 
on  which  models  were  being  recalled  with  | 
diagrams  illustrating  how  customers  could  j 
identify  them.  Firestone’s  ads  were  letters 
from  company  President  John  Lampe  and 
CEO  Masatoshi  Ono  offering  free  replace¬ 
ments.  All  of  the  ads  were  black  and  white.  | 

Neither  company  announced  the  amount 
spent  on  its  campaign. 

Papers  in  smaller  markets  carrying  the 
ads  included  the  Corpus  Christi  (Texas) 
Caller-Times,  The  Gainesville  (Fla.)  Sun, 
and  the  Pasadena  (Calif.)  Star-News.  j 

Ford  is  the  only  automotive  company 
that  has  run  ads  about  the  recall  because 
most  of  the  tires  involved  are  on  Ford 
vehicles.  It  had  been  reported  initially 
that  General  Motors  Corp.  vehicles  had 
the  defective  tires,  forcing  the  company 
to  issue  a  statement  to  clear  its  name. 

The  company  announced  that  it  uses 
Firestone  tires,  but  not  the  models 
being  recalled. 

Ford’s  George  said  the  company  ran  its 
ads  because  “we  wanted  to  get  the  word 
out  as  quickly  as  we  could.”  Walt  Sharp,  a 
Bridgestone/  Firestone  spokesman,  said 
the  ads  ran  “to  promote  consumer  safety.” 

Julia  Edell,  an  associate  professor  at 
Duke  University,  said,  “They’re  trying  to 
shape  the  brand  image,  which  has  been  j 
tarnished.”  Newspapers  were  used  be¬ 
cause  “when  you  want  to  communicate  a 
serious  message,  you  use  them.  TV  doesn’t 
have  the  same  serious  info  component.”  | 

Both  companies  said  they  will  continue  I 
advertising  the  recall,  v^ith  no  indication 
when  the  ads  will  stop.  Toth  said  Ford  ran 
additional  ads  in  all  markets  last  weekend 
and  plans  more  ads  this  week.  II 
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770  Broadway,  7th  Floor,  New  York,  NY  10003 

HPREUSS@EDITORANDPUBLISHER.COM 

-EQUIPMENTS  SUPPLIES- 


ENTERTAINMENT 


BLACK  HOLLYWOOD  •  News  and  Gossip 

Fax  request  for  samples  and  rates  to; 
L.A.  Features  (847)  446-4804 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.comAeaturehomes 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-83 1 1 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


GIVE  YOUR  READERS  THE  EDGE! 
Mental  training  tips  for  athletes,  coaches 
and  parents.  For  samples,  call  or  E-mail: 
(973)773-3655  edgetully@aol.com 


-ANNOUNCEMENTS-  || 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 

KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)  379-3812 

Tampa,  FL  (727)  786-5930 
E-mail;  kamenandco@aol.com 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  .St,  #11,  Montclair,  CA91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

I  Leader  in  Sale  1 

of  Community 
Newspapers  1^ 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.  Dalla.s.  TX  75225 
www.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 

"A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
bolitho.com 


FLORIDA  -  Great  Bargains  for  qualified 
individuals  -  Very  profitable  Atlantic  enter¬ 
tainment  guide,  owners  retiring;  and 
Keys  lifestyle  guide,  owners  relocating. 

Mayo  Communications,  (813)  971-2061 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger.  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carl  bom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-58 1 7,  Fax  (770)  590-7267 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000 

Call  (207)  743-7011 
mainejameslO@hotmail.com 

NEWSPAPER  APPRAISERS 


CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  ext.'as 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  (Community  SC/SSC  with  UOP 

•  6-unit  VI  5C,JF25  folder  81/83 

•  5-unitV15A,JF15  folder  77/79 

•  6-unit  V22  withJFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  VISA,  &V15C  add-on’s 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 
(941)  561-6401  Fax:  (941)  561- 
6402 


GOSS  COMMUNITY  Clone  units. 
Manufactured  in  New  Delhi,  India  to  the 
highest  standards.  Single  floor  or  stack 
unit  $29,800.  Three  color  satellite 
$59,800.  Four  high,  with  RCR 
$166,000.  F.O.B.  New  Delhi,  India. 

Western  Web  Sales  (714)  985-4707 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  i  Bolitho-Cribb  :  We  have  sold 

for  Estate.  ESOP,  !  ^  A.SSOCidt6S  thousands  of 
Partners,  Bank,  Tax,  Publication  Brokerage  publishing  companies 
Stock,  Assets  AAppraleala  since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-B621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
icrlbb@imt.net 


'Jim  Hicka 
307-664-9407 
336  US  16  East, 
Buffalo,  WY,  828iM 
jfMcks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nmles,  FL  34105 
tokis@  mindapring.con 


For  a  listing  of  publications  for  sato,  go  to  www.crlbb.com 


Pham:  1-888-825-9149  - 


CLASSIFIED  ADVEDTISIHD 


770  Broadway,  7th  Floor,  New  York,  NY  10003 
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-EQUIPMENTS  SUPPLIES- 


-INDUSTRY  SERVICES- 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipeor  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


-INDUSTRY  SERVICES-  || 


ADVERTISING  SERVICES 


Post-H^hJot^  Adye.rt1sing  by 

NoteAcisjcom 

NotoAdt.com.  Inc.  it  your  tourco  for  tht 
printing  and  placemoni  of  Poct-ft*  Note  adt. 

•  Proven  to  enharx»  readership  and  response 
of  your  print  medui  advertising. 

•  Authorized  distritHJlor  of  3M. 


CIRCULATION  SERVICES 


.^8  YTARS  NEWSPAPER 
EXPERIENCE 


■Metni  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact;  Al  Schreibman:  (800)  830-3776 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 

PRESSROOM  SERVICES 

NEED  A  PRESSMAN? 

GLOBAL  WEB  PRESS 
CONSULTANTS 
Specializing  In: 

•  Temporary  Journeyman  Pressman 

•  Pressman  Training 

•  Preventative  Maintenance  Programs 

•  Consulting  on  all  phases  of  Printing 
Production 

•  Replacement  of  Ink  Balls,  Micrometric 
Roller  Ink  Vibrators  and  Water 
Vibrators 

Call  (208)  769-3569 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  0x1109 

Inbound^  Outbound^  Data  4  Software#  Sales  ^Surveys 
Verification  #  Retention  #  Quality 
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PRFJSSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


ACCOUNTING 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


\  i:.itT)lir  wcb.sfto  ;il 
w\\  w. eil  i  t()i';i  lul  pii  hi  i:,lu‘r.<.'i)m 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 


Are  you  an  “exceptional”  CFO?  The  good  CFO  can  crunch  numbers,  ana¬ 
lyze  data  and  supervise  personnel.  The  exceptional  CFO  does  that  AND 
goes  a  step  beyond.  The  exceptional  CFO  has  the  passion  to  drive  the 
business,  truly  believes  in  the  team  concept,  and  has  the  talent  to  lead 
the  organization  to  a  higher  level.  The  exceptional  CFO  has  the  desire  to 
make  a  dramatic  impact  on  the  business  and  achieve  the  company’s 
strategic  vision.  If  you  are  the  exceptional  CFO,  and  want  to  be  an  inte¬ 
gral  part  of  a  dynamic  newspaper,  this  opportunity  may  be  for  you. 

The  Tribune,  an  award-winning  newspaper  with  100,000-f  subscribers 
is  seeking  an  exceptional  CFO.  This  is  a  pivotal  position  reporting  directly 
to  the  CEO  and  will  be  responsible  for  the  overall  accounting  functions 
including  financial  analysis,  accounts  payable/receivable,  inventory, 
credit  and  collections  and  payroll.  The  successful  CFO  candidafe  will 
have  five  years  financial  management  experience  in  a  top  financial  posi¬ 
tion,  preferably  in  the  newspaper  or  related  industry,  a  B.S.  in  Account¬ 
ing  or  Finance  and  CPA.  The  Tribune  is  located  in  the  Phoenix 
metropolitan  area  where  the  sun  shines  over  300  days  a  year  and  year- 
round  golf,  swimming  and  outdoor  recreation  abounds.  The  Tribune  is  a 
proud  subsidiary  of  Freedom  Communications,  Inc.,  a  multi-billion  dollar 
corporation  committed  to  being  a  company  that  respects  the  dignity  and 
development  of  its  associates,  and  rewards  their  achievements.  Freedom 
Communications,  Inc.  is  the  14th  largest  newspaper  company  in  the 
U.S.  with  a  combined  daily  circulation  of  more  than  one  million  sub¬ 
scribers. 

Please  send  replies  to: 


Kathy  Thorne,  Tribune  Newspapers 
120  West  First  Avenue,  Mesa,  AZ  852 10  ,  ' 

Or  Fax:  (480)  898-6401  E-mail:  kthorne(«  aztrib.com 


ACADEMIC 


ACADEMIC 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University 
of  North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh 
class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  profession¬ 
als  with  at  least  10  years  of  news  experience.  Must  be  currently 
employed  full  time  in  a  news  ofjeration.  Experience  as  adjunct  faculty 
member  beneficial  but  not  essential.  The  27-month  program  pays  up  to 
$50,000  per  year  plus  tuition,  medical  insurance  and  travel  benefits. 
GRE  required  of  all  applicants.  Master's  not  required.  This  program  is 
funded  by  The  Freedom  Forum. 

Contact:  Dr.  Margaret  A.  Blanchard 
mablanch@emciil.unc.edu 
919/%2-1072 

Program  information  also  available  at: 
http:/ / metalab.unc.edu/jomc /academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


WWW.  editorand  publisher,  com 
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ACCOUNTING 


BUSINESS  MANAGER/CFO 
Home  News  Enterprises 
Columbus,  IN 

We  are  seeking  a  Business  Manager/CFO 
for  our  group  of  five  privately  held  news¬ 
papers  and  commercial  printing  centers 
in  Indiana.  This  position  reports  directly 
to  the  CEO/owner  and  is  responsible  for 
the  leadership  and  management  of  all 
aspects  of  our  financial  operations.  HNE 
has  a  reputation  for  high  quality  in  the 
products  we  produce,  our  working 
environment,  and  our  staff.  We  are  seek¬ 
ing  an  individual  who  will  appreciate 
those  aspects  of  our  organization  and  has 
the  education,  experience,  integrity  and 
work  ethic  to  replace  an  individual  who 
has  been  with  our  company  for  the  past 
35  years.  CPAs  with  a  significant  back¬ 
ground  in  computer  databases  and  MIS 
systems  preferable.  Please  respond  to: 

Jeffrey  N.  Brown,  President/CEO 
Home  News  Enterprises 
RO.  Box  3011,  Columbus,  IN  47202-3011 
Or  E-mail:  jbrown@therepublic.com 


ADMINISTRATIVE 


Publisher  with  strong  news  background 
who  also  knows  how  to  generate 
revenue  needed  for  bright  weekly  in 
vibrant  West  Texas  community.  Salary 
$40,000  plus  incentive  bonus.  Reply  to: 

Box  01340,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ACADEMIC 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER/EDITOR 
A  well-established  privately  owned 
newspaper  has  a  need  for  an  Assistant 
Publisher/Editor  focusing  on  duties  in 
the  editorial  and  advertising  depart¬ 
ments.  This  position  is  part  of  a  team 
that  operates  an  18,000  daily  and 
22,000  Sunday  newspaper  with  other  pro¬ 
ducts.  Focus  on  the  customer  is  para¬ 
mount,  whether  the  customer  is  the 
reader  or  the  advertiser. 

We  offer  an  excellent  benefits  package 
including  major  medical,  long  term  dis¬ 
ability  and  401(k).  We  are  an  equal 
opportunity  employer  and  located  in 
Zone  3.  Please  send  a  resume  and  cover 
letter  including  income  history,  to: 

Box  01324,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRINTING  SALES  & 
PRODUCTION  MANAGER 
For  a  daily  newspaper/commercial  web 
printing  plant  in  a  scenic  Montana  com¬ 
munity.  Personnel  management,  estimat¬ 
ing,  scheduling,  sales,  quality  control  and 
customer  relations  are  all  important  parts 
of  the  job,  as  in  experience  with  digital  pre¬ 
press  page  transmission  to  a  central 
plant.  Contact  John  Sullivan,  Publisher: 

The  Livingston  Enterprise 
RO.  Box  2000,  Livingston,  MT  59047 
E-mail:  execoffice@livent.net 


ACADEMIC 


ADMINISTRATIVE 


GENERAL  MANAGER 
Experienced  person  to  manage  8,500 
circulation  daily  in  Zone  8.  Excellent 
salary  and  benefits.  Reply  to: 

Box  01330,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


MAJOR  ACCOUNTS  MANAGER 
The  Las  Vegas  Review-Journal  and  the 
Las  Vegas  Sun,  newspapers  In  a  joint 
operating  agreement,  have  an  opening 
for  a  Major  Accounts  Manager. 
Responsibilities  include  supervision  of 
two  major  account  reps,  a  local  ad 
agency  desk,  and  a  team  ad  assistant. 
The  applicant  we  select  must  have 
excellent  communication  skills,  written 
and  verbal,  strong  presentation  skills, 
plus  proven  negotiation  abilities.  Our  suc¬ 
cessful  candidate  will  have  3  to  5  years 
of  current  advertising  sales  management/ 
major  accounts  experience  in  a  daily 
metro  newspaper.  West  Coast  experi¬ 
ence  a  plus.  We  offer  a  competitive 
salary  and  benefits,  and  the  opportunity 
to  work  in  a  growing  market.  If  you  have 
these  qualifications  and  are  looking  to 
join  a  dynamic  team  in  a  dynamic  city, 
please  send  your  letter  of  interest, 
resume,  and  salary  requirements  to: 

Human  Resources 
Las  Vegas  Review- Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 
EOE 


ACADEMIC 


ADVERTISING 


ADVERTISING  DIRECTOR 
Needed  at  14,500  Cox  daily  in  eastern 
NC.  You  must  be  experienced  and 
innovative  with  proven  accomplishments 
in  retail  and  classified  sales.  Willing 
staff,  no  big  problems.  Good  compensa¬ 
tion  for  performance  plus  all  benefits. 
New  building,  nice  lifestyle.  Advance¬ 
ment  possible.  Call  Rip  Woodin: 

(252)  407-9967 


ADVERTISING  SALES  REPRESEN¬ 
TATIVE  for  Editor  &  Publisher,  the  pre¬ 
miere  trade  publication  for  the  newspa¬ 
per  industry.  Assist  the  Advertising  Sales 
Manager  with  all  direct  sales  and  prod¬ 
uct  management  responsibilities.  Posi¬ 
tion  requires:  Bachelors  degree,  pres¬ 
entation  skills,  sales  and/or  client  service 
experience,  PC  and  web  proficiency, 
ability  to  travel.  Office  in  Manhattan. 
Email  response  to: 

elong@editorandpublisher.com 

Or  fax  E.  Long 
Advertising  Sales  Manager 
(646)  654-5360 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

WWW. Ogden  news,  com/opportu  n  ities 


ACADEMIC 


PENN  State 


Altoona 


COMMUNICATIONS 
(Tenure  Track) 


The  Pennsylvania  State  University,  the  Altoona  College  seeks  a  faculty  member  to  assist  in  the  development  and  subsequent  support  of  an  anticipated  B.  A. 
in  Communications  that  blends  theoretical  and  technical  elements.  Experience  in  program  development  and  oversight  highly  desired.  Area  of  expertise  in 
any  of  the  following:  Advertising  &  Public  Relations;  Video  Production  &  Media  Studies;  or  Broadcasting  &  Journalism.  The  incorporation  of  digital 
multimedia  and  Web  communication  technologies  in  any  of  these  areas  is  also  highly  desirable,  as  is  industrial  experience. 

Penn  State  Altoona  is  located  in  a  suburban  setting  forty-five  miles  from  the  University  Park  Campus.  The  approximately  3800  undergraduate  students  can 
complete  one  of  ten  baccalaureate  majors  or  nine  associate  degrees  at  Altoona.  The  college  also  offers  the  first  two  years  of  160  Penn  State  baccalaureate 
degrees.  Degree  offerings  at  Penn  State  Altoona  will  continue  to  expand. 

The  position  requires  an  earned  doctorate  and  is  a  tenure-track  appointment  at  the  level  of  assistant  professor  or  a  rank  commensurate  with  qualifications 
beginning  in  Fall  2001.  Applicants  should  present  a  record  of  evidence  and  potential  effectiveness  in  teaching,  research,  and  service.  Candidates  with  a 
commitment  to  undergraduate  education,  interest  in  imdergraduate  research,  and/or  experience  in  program  development  will  be  given  strong  consideration. 

Applicants  should  send  a  letter  of  application  establishing  their  qualifications;  a  current  vita;  a  description  of  teaching  philosophy  and  evidence  of  teaching 
effectiveness;  a  statement  of  research  interests;  transcripts  (official  transcripts  required  at  the  time  of  an  interview);  and  a  minimum  of  three  letters  of 
reference.  Review  of  applications  will  begin  the  week  of  November  1,  2000,  and  continue  until  the  position  is  filled.  All  inquiries  and  applications  should  be 
sent  to:  Chair,  Search  Committee  for  Communications,  Penn  State  Altoona,  Box  BC,  3000  Ivyside  Park,  Altoona,  PA  16601-3760. 

For  additional  information  about  Penn  State  Altoona,  please  visit  our  web  page  at  http://www.aa.psu.edu  _ 


Penn  State  is  committed  to  affirmative  action,  equal  opportunity  and  the  diversity  of  its  workforce. 
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ADVERTISING 

ADVER'nSING 

ADVERTISING  DIRECTOR 
Executive  with  a  proven  track  record  of 
leadership  and  results.  Applicants 
should  have  a  good  understanding  of  all 
segments  of  advertising  including  non- 
tradional  segments  such  as  direct  mail 
and  new  media.  Increasing  market  share 
is  fundamental  to  success  in  the  posi¬ 
tion.  Customer  focus  is  critical;  appli¬ 
cants  should  like  to  spend  time  in  the 
field  interacting  with  the  sales  team  and 
advertisers.  Understanding  the  competi¬ 
tion  and  assuring  the  unit’s  ability  to  com¬ 
pete  effectively  are  high  priorities. 
Responsibilities  include  the  development 
of  comprehensive  annual  budgets,  goals, 
and  programs  in  revenue  generating  areas. 
We  prefer  a  person  with  ten  years  experi¬ 
ence  in  advertising  management  and  a 
college  degree. 

If  you  are  interested  in  joining  a  very  com¬ 
mitted  team  of  professionals  and  pursu¬ 
ing  the  exciting  opportunities  and  great 
benefits  that  exist  today,  please  send 
cover  letter,  salary  requirements  and 
resume  to  Human  Resources: 

The  Abilene  Reporter-News 
RO.  Box  30,  Abilene,  TX  79604 
Email:  carterr@abinews.com 
Fax:  (915)  670-5270 
Equal  Opportunity  Employer 


ADVERTISING/MARKETING  DIRECTOR 
For  Adirondack  Explorer,  a  monthly 
newspaper  covering  nation's  largest 
park.  In  2  years  we've  grown  to  10,000 
subscribers.  Help  us  double  that  in  next 
2  years  and  increase  ads  from  15  to  20 
pages.  Send  letter  and  resume  to: 

Rachel  Rice,  The  Adirondack  Explorer 
36  Church  Street,  Saranac  Lake,  NY  12983 
See  www.adirondackexplorer.com 


RETAIL  ADVERTISING  MANAGER 
South  Jersey  Shopper’s  Guide,  a  division 
of  DSA  Community  Publishing,  LLC,  is 
seeking  1  Superstar  Sales  Manager  to 
train,  motivate  and  lead  an  existing  sales 
force  of  9  sales  reps  to  new  levels  in  the 
South  Jersey  market.  Position  requires 
3-4  years  of  advertising  management. 
We  offer  a  competitive  salary,  com¬ 
mission,  bonuses,  full  benefits,  401(k) 
and  a  great  work  enviornment.  Are  you 
interested  in  an  opportunity  to  grow  with 
the  largest  weekly  publishing  group  in 
the  Northeast?  Mail,  fax  or  email 
resume  to: 

DSA  Publishing,  c/o  M.L. 

8  Ranoldo  Terrace,  Cherry  Hill,  NJ  08034 
Fax:  (856)616-0299 
Email:  shoppersguide@dsapub.com 


ACCOUNT  MANAGER 
Outstanding  sales  opportunities  available 
with  Newspaper  Partners,  Inc  in  New 
York,  Atlanta  and  Dallas.  Responsibilities 
include  sales  and  presentations  for 
national,  retail  and  recruitment  advertis¬ 
ing  for  growing  list  of  quality  newspapers. 
Minimum  5  years  newspaper,  media 
sales  or  advertising  agency  experience. 
Excellent  communication  skills  and  com¬ 
puter  literacy  necessary.  Competitive 
salary  and  benefits  package.  Send 
resume  and  salary  requirements  to: 

Human  Resources 
Newspaper  Partners,  Inc. 

4601  Wilshire  Boulevard,  Suite  112 
Los  Angeles,  CA  90010 
Or  by  E-mail:  hr@npius.com 
No  phone  calls,  please 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


CLASSIFIED  SALES  MANAGER 
We  are  looking  for  an  energetic  individ¬ 
ual  to  lead  our  20  person  sales  team  in 
Wisconsin.  You  will  be  responsible  for 
leading  a  staff  to  exceed  monthly  goals 
through  training,  working  in  the  field 
with  representatives,  strategizing  to 
increase  market  share  and  creating  suc¬ 
cessful  sales  promotions. 

The  ideal  candidate  will  possess  advertis¬ 
ing  sales  and  sales  management  experi¬ 
ence  with  an  emphasis  on  coaching. 
Good  communication  skills  are  a  must. 
Evidence  of  self-directed  improvement  is 
important. 

The  ideal  candidate  will  have  3-5  years 
of  experience  in  classified  management, 
classified  sales,  promotional  and  have 
had  success  building  recruitment, 
automotive  and  real  estate  classified 
categories  tor  weekly  publications.  Our 
company  offers  competitive  wages, 
excellent  benefit  package  and  great  work¬ 
ing  conditions. 

Please  forward  your  resume  in  con¬ 
fidence  to: 

Box  01323,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

RETAIL  MANAGER 

Retail  Manager  needed  for  midsize 
newspaper  in  Georgia.  Candidate  must 
have  strong  sales,  marketing  and  man¬ 
agement  skills.  The  individual  must  be 
energetic  and  possess  motivational 
talents.  Candidate  must  have  creative 
revenue  producing  ideas.  Minimum  of 
three  years  experience  in  management  & 
advertising  in  newspaper  or  related  field. 
We  offer  competitive  compensation  and 
benefits  package.  Send  resume  and 
salary  requirements  to: 

Kate  Metts,  The  Augusta  Chronicle 
RO.  Box  1928,  Augusta,  GA  30903 
Equal  Opportunity  Employer 


DIRECTOR  OF  CLASSIFIED 
ADVERTISING 

Add  Inc,  a  division  of  Journal  Communi¬ 
cations  is  an  employee-owned  company 
and  one  of  the  country's  leading  pub¬ 
lishing  and  printing  companies.  We  are 
located  in  eight  states  and  have  over 
100  publications.  We  are  seeking  can¬ 
didates  for  a  Director  of  Classified 
Advertising  for  our  Waupaca  location 
and  a  Classified  Manager  for  our 
Milwaukee  location. 

The  successful  candidate  will  design  and 
execute  classified  sales  plans  through 
effective  management.  Responsibilities 
include  the  following: 

•  Manage  revenue  and  expense  goals 

•  Training  and  development 

•  Coordinate  special  project  sales 

•  Create  and  implement  sales  promo¬ 
tions 

•  Build  relationships  with  Publishers 

•  Work  with  Human  Resources  and 
Training  Managers  to  achieve  staff 
expectations 

•  Create  yearly  classified  revenue  and 
expense  budget 

The  ideal  candidate  should  possess: 

•  Bachelor’s  degree  or  equivalent  work 
experience 

•  3-5  years  management  experience  in 
a  sales  environment 

•  Above  average  oral  and  written  com¬ 
munication  skills 

•  Previous  Classified  Management  expe¬ 
rience 

•  Knowledge  of  Excel  and  Word 

•  Strategic  planning  and  budgeting 
experience 

Salary  range  of  $75,000-3125,000  will 
be  determined  by  experience.  We  offer 
health  and  dental  insurance,  life  and 
AD&D  insurance,  short-term  disability 
insurance,  profit  sharing,  401(k)  retire¬ 
ment  program,  pension  plan,  employee 
stock  ownership  and  incentive  bonus 
program. 

Send  your  cover  letter  and  resume  to: 

Add,  Inc.,  Attn:  Human  Resources  Dept. 
RO.  Box  609,  Waupaca,  Wl  54981 
Fax:(715)258-8469 
E-mail:  vsokol@add-inc.com 


NATIONAL  ADVERTISING  MANAGER 
Great  opportunity  for  the  right  person  to 
join  the  New  Haven  Register,  flagship  for 
a  leading  newspaper  company,  as 
National  Advertising  Manager.  Five  years 
of  media  sales  experience  preferred. 
Knowledge  of  national  manufacturers 
and  the  ability  to  sell  with  sophisticated 
market  research  essential.  Prior  experi¬ 
ence  in  calling  on  major  NYC  or  Boston 
advertising  agencies  a  plus.  Some  travel 
required.  Resume  and  salary  require¬ 
ments  to: 

Sue  Wilson,  Display  Advertising  Manager 
New  Haven  Register 

40  Sargent  Drive,  New  Haven,  CT  06511 
Fax:  (203)  789-5770 


“Freecitim  is  always  within  the  framework 
cjf  destiny.  -Martin  Luther  King  In. 

civil  rights  leader  ,  19()3 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


Headquartered  in  Oakland.  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  center  whose  mission  is  to  accelerate 
the  changes  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

The  President/CEO  is  a  public  advocate  of  the  Institute's  mission  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side 

•  Well  respected  with  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation;  Commensurate  with  qualifications  of  the  candidate.  Contract  offered. 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  98111 
Express  Delivery  Only:  1120  John  Street,  Seattle,  WA  98 1 09 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardije.org 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Fort  Wayne  Newspapers  is  seeking  a 
Classified  Advertising  Manager.  The 
individual  will  have  overall  responsibility 
for  all  classified  verticals.  Strong  market¬ 
ing,  sales  and  promotional  skills 
required.  Proven  leadership.  5-7  years 
classified  sales/management  experience. 
Competitive  salary  and  benefits.  Send 
resume  tO: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46801 
Fax;  (219)  461-8517 
Equal  Opportunity  Employer 


VICE  PRESIDENT/CLASSIFIED 
North  Jersey  Media  Group,  publisher  of 
The  Record  (Hackensack,  NJ),  the 
Herald  News  (West  Paterson,  NJ),  and 
19  weekly  newspapers  seeks  a  Vice  Pres¬ 
ident  to  run  the  classified  departments 
for  our  2  dailies  and  all  of  our  weeklies. 
Our  combined  daily  circulation  is  approx¬ 
imately  180,000  (250,000  Sunday) 
and,  our  weekly  circulation  is  approxi¬ 
mately  475,000.  Our  headquarters  is 
located  just  6  miles  from  Manhattan. 

The  position  is  responsible  for  inbound 
and  outbound  telemarketing  sales.  We 
seek  a  team-oriented  leader  who  can 
meet  and  exceed  sales  goals;  who  can 
motivate  and  train  staff;  and,  who  can 
deliver  products  and  services  to  meet  and 
exceed  customer  expectations.  Famil¬ 
iarity  with  the  Internet  and  how  it 
enhances  value  to  our  products  and  ser¬ 
vices  is  required. 

Must  have  a  least  7  years  in  telemarket¬ 
ing  with  at  least  5  years  in  a  managerial 
capacity.  We  offer  competitive  compensa¬ 
tion  and  benefit  plans.  Equal  opportunity 
employer. 

Please  send  cover  letter,  resume,  and 
salary  compensation  to  Lou  Stancam- 
piano.  Vice  President/Advertising  by: 

Fax  (201)646-9697 
Or  E-mail:  stancampiano@bergen.com 


ADVERTISING 


ART/GRAPHICS 


GRAPHIC  DESIGN 
SPECIAL  PROJECTS  MANAGER 
The  Antelope  Valley  Press,  is  looking  for 
a  professional  graphic  designer  to  join 
our  fast-paced,  award  winning,  creative. 
Marketing  team.  Will  be  responsible  for 
strategic  planning,  scheduling,  budget¬ 
ing,  conceptualization,  design  and  pro¬ 
duction  for  the  Antelope  Valley  Press’  in- 
house  advertising  agency.  Work  includes 
brochures,  booklets,  logo  design  posters, 
special  sections,  etc.  Must  have  B.A.  (or 
equivalent  experience)  in  graphic  design, 
art,  marketing  or  related  field;  advanced 
computer  skills;  minimum  three  years 
experience  in  QuarkXPress  (for  Macin¬ 
tosh),  Adobe  Photoshop  and  Illustrator. 
Knowledge  of  Adobe  InDesign  and  Webb 
Design  a  plus.  Need  outstanding  com¬ 
munication/people  skills,  graphic  design, 
time  management  skills  and  know  print¬ 
ing  process.  Must  be  able  to  work  within 
project  schedule/budgets,  have  demon¬ 
strated  success  in  handling  multiple  pro¬ 
jects.  Must  be  independent,  yet  able  to 
work  in  creative  team  environment.  Send 
resume,  work  samples,  salary  require¬ 
ments  and  reference  tO: 

Cherie  Bryant,  VP  Marketing/Advertising 
Antelope  Valley  Press 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  cbryant@avpress.com 
Or  fax:  (661)267-4205 


CIRCULATION 


CIRCULATION  MANAGER 
Looking  for  a  progressive  manager  to 
handle  all  aspects  of  distribution.  You 
must  have  a  winning  attitude  and  be 
able  to  motivate.  We’re  a  5,500  AM 
paper  in  unique  setting;  ancient 
redwoods  and  wild  rivers  on  the  northern 
California  coast.  Send  resume  to: 

Teresa  Tsalaky,  Daily  Triplicate 
RO.  Box  277,  Crescent  City,  CA  95531 


The  newspaper  industry's  MEETING  place. 


ADVERTISING 


'.THE  BEST  IN  THE  BUSINESS 
IS  LOOKING-FOR  THE  BEST  IN  BUSINESS 


EDITOR  &  PUBLISHER  is  looking  for  an  outstanding  sales  talent  for  our 
classified  advertising  department.  Our  classifieds,  the  most  successful  section 
of  its  kind  in  the  trade  magazine  business,  are  sold  over  the  phone,  but  you 
should  have  the  style,  smarts,  and  sophistication  of  an  outside  sales  person, 
because  this  is  no  ordinary  classified  phone  job.  Our  classified  generates  lots 
of  revenue,  so  we  are  looking  for  someone  who  can  handle  important  existing 
business  while  prospecting  for  new  accounts.  The  job  is  challenging,  never 
dull,  and  there  is  ample  chance  for  advancement.  You  will  be  working  for  a 
major  international  publishing  company  that  offers  generous  salary  and  com¬ 
mission,  terrific  benefits,  a  friendly  work  environment  with  great  people,  and  a 
new  New  York  headquarters  in  one  of  the  most  exciting  parts  of  Manhattan. 
Sales  experience  preferred,  but  we  also  welcome  entry-level  folks.  If  you  are 
ready  to  grow,  if  you  are  ready  to  make  money  for  yourself  and  for  us,  fax  your 
resume  to; 

Mr.H.I.at  (646)654-5312 
(that’s  a  Manhattan  number) 

We  are  an  equal  opportunity  employer 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
The  New  Haven  Register,  located  in 
south  central  Connecticut,  sees  an 
aggressive,  hands-on,  goal-oriented 
leader  to  be  second  in  command  in  our 
busy  circulation  department.  The  assis¬ 
tant  circulation  director  has  direct 
supervision  of  the  home  delivery  opera¬ 
tion,  direct  involvement  in  sales  and 
marketing  efforts,  and  is  responsible  for 
much  of  the  day  to  day  operation.  We 
are  looking  for  a  detail-oriented  pro¬ 
fessional  with  exceptional  analytical  and 
managerial  skills.  Must  have  team  build¬ 
ing  abilities  and  proven  circulation  suc¬ 
cess. 

Competitive  salary,  incentive,  and  bene¬ 
fits  package  with  unlimited  growth  poten¬ 
tial.  Interested  candidates  with  5-1-  years 
of  circulation  management  experience 
should  submit  a  resume  with  cover  letter 
and  salary  requirements  to: 

Robert  Roesser,  New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  0651 1 
Phone  calls  accepted  at: 

(203)  789-5350 


CIRCULATION  DIRECTOR 
The  Butler  Eagle  located  in  Western  Pen¬ 
nsylvania  is  recruiting  a  Circulation 
Director  for  our  30,000  circulation  daily. 
Great  opportunity  to  leave  the  group 
ownership  world  and  operate  more  freely 
at  our  family-owned  company.  Circula¬ 
tion  Director  oversees  operation  of  16 
full-time  personnel  and  dozens  of  part- 
time.  Staff  needs  strong  leader  who  is 
determined  to  sell  everyone  in  the 
market  and  to  give  those  subscribers 
award-winning  service. 

We  offer  competitive  salary,  excellent 
benefits,  401(k)  program  and  a  great 
place  to  live  and  work.  Send  resumes  to: 

Ron  Vodenichar,  Butler  Eagle 
RO.  Box  271,  Butler,  PA  16003 


VERIFIED  AUDIT  is  looking  for  a  circula¬ 
tion  or  accounting  professional  to  assist 
with  field  audits.  If  you  like  to  travel 
(approx.  1/2  time),  enjoy  dealing  with  peo¬ 
ple,  and  have  a  background  in  circulation 
and/or  accounting,  we  would  like  to  dis¬ 
cuss  this  full  time  position  with  you.  Please 
send  resume  and  salary  requirements  to: 
auditor@verifiedaudit.com 
Or  fax  (415)457-3871 


ADVERTISING 


CIRCULA'nON 


CIRCULATION  MANAGER 
The  Herald  News,  located  in  Fall  River, 
Massachusetts,  seeks  an  aggressive, 
hands-on,  goal-oriented  leader  to  be 
second  in  command  in  our  busy  circula¬ 
tion  department.  The  circulation  man¬ 
ager  has  direct  supervision  of  the  home 
delivery  operation  (distribution),  involve¬ 
ment  in  sales  and  marketing  efforts,  and 
is  responsible  for  much  of  the  day-to-day 
operation.  I  am  looking  for  a  detail- 
oriented  professional  with  exceptional  ana¬ 
lytical  and  managerial  skills.  Must  have 
team  building  abilities  and  proven 
circulation  success.  Competitive  salary, 
incentive,  and  benefits  package  with 
unlimited  growth  potential.  Interested 
candidates  with  3+  years  of  circulation 
management  experience  should  submit  a 
resume  with  cover  letter  and  salary 
requirements  to  Richard  J.  Weisbach: 
Circulation  Director,  The  Herald  News 
207  Pocasset  Street,  Fall  River,  MA  02722 
Phone  calls  accepted  at:  (508)  676-2526 
Or  E-mail:  rweisbach@heraldnews.com 


THE  SUN,  a  Scripps-howard  38,000- 
plus  newspaper  in  the  Pacific  North¬ 
west,  is  currently  searching  for  an  expe¬ 
rienced  circulation  professional.  We  are 
looking  for  an  energetic,  insightful  and 
even  creative  circulation  executive.  As  a 
key  member  of  our  senior  management 
team,  you  will  help  us  develop  our 
strategic  plan  and  identify  opportunities 
for  circulation  growth  and  revenue  enhan¬ 
cement.  Candidates  should  have  a  min¬ 
imum  of  five  years  in  circulation  man¬ 
agement  and  must  have  a  successful 
track  record  in  growing  volumes  and 
revenue.  Skills  needed  to  succeed  in  this 
position  include  sales,  marketing, 
customer  service,  operational,  organiza¬ 
tional,  analytical,  management,  and  com¬ 
puter  proficiency. 

This  position  manages  a  well-run 
department  of  thirty  employees,  200- 
plus  contractors,  and  is  a  part  of  the 
senior  management  team.  If  you  feel  you 
have  what  it  takes,  and  want  to  live  in 
one  of  the  most  beautiful  spots  in  the 
Northwest,  send  your  resume  to: 

Human  Resources,  The  Sun 
545  Fifth  Street,  Bremerton,  WA  98337 
Or  E-mail:  sunhr@thesunlink.com 


ADVERTISING 


MONITORWEEK  SALES  REPRESENTATIVE 


The  Christian  Science  Monitor  is  looking  for  a  Sales  Representative  for  MonitorWeek, 
its  national  news  weekly  and  companion  Web  site  for  local  newspapers.  The  Sales 
Representative  will  represent  MonitorWeek  to  local  newspaper  publishers  for 
inclusion  in  their  publications,  develop  new  sales  strategies,  identify  prospects, 
initiate  customer  contact,  and  maintain  relationships.  This  position  is  based  in  Bos¬ 
ton  and  will  spend  approximately  50%  of  its  time  travelling.  If  you  appreciate  the 
Monitor’s  Pulitzer  Prize-winning  approach  to  the  news,  have  strong  marketing, 
communication,  and  oral  presentation  skills,  combined  with  experience  in  direct 
sales  and/or  the  publishing  industry,  we  would  love  to  hear  from  you. 

Please  contact  us  at; 


^  The  Christian  Science  Monitor . 

'  People  Services  Department,  A-130 

175  Huntington  Avenue,  Bostorv,  MA  021 15 
Fax:(617)450-3856  '  E-Mail:  jobs@csps.com 


www.editorandpubllsher.coin 
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CLASSIFIED  ADVERTISING 


~  Faa: :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Madison  Newspapers,  Inc.,  publisher  of 
the  Wisconsin  State  Journal  and  The 
Capital  Times,  is  searching  for  a  sea¬ 
soned  Circulation  Director.  This  experi¬ 
ence  circulation  manager  will  be 
responsible  for  the  on-time  distribution, 
sales,  service  and  collections  of  the 
circulation/distribution  department.  The 
emphasis  will  be  two-fold  -  1)  Increasing 
circulation  revenue  through  effective 
sales  programs  and  responsiveness  to 
customers  and  2)  improving  distribution 
productivity.  As  a  member  of  the  manag¬ 
ing  team,  this  position  will  be  a  strategic 
partner  in  identifying  and  developing 
strategies  to  further  the  organizations’s 
goals  and  addressing  and  meeting  the 
needs  of  our  customers.  Minimum 
requirements  include  a  Bachelor’s 
degree  in  marketing,  management,  busi¬ 
ness  or  related  field,  or  the  equivalent  In 
experience,  and  five  years  overall  news¬ 
paper  sales/marketing  management 
experience,  with  at  least  three  years  in 
circulation/distribution  experience.  The 
ideal  candidate  will  possess  strong  lead¬ 
ership  and  management  skills,  excellent 
interpersonal,  organizational  and  prob¬ 
lem  solving  skills,  the  ability  to  develop 
a  cohesive  team  and  the  ability  to 
develop  and  apply  creative  solutions  to 
problems. 

For  prompt  consideration,  please  send 
cover  letter  and  resume  by  September 
15,  2000  to: 

Madison  Newspapers,  Inc. 
Attention;  Human  Resources 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:  jobs(a)madison.com 
Affirmative  Action/ 

Equal  Opportunity  Employer 


HOME  DELIVERY  MANAGER 
Career  opportunity  in  a  growth  oriented 
daily  newspaper  in  Zone  2  for  an 
aggressive,  sales  oriented  individual. 
Responsibilities  include  supervising  staff 
of  six  district  sales  managers  who 
manage  up  to  60  carriers  each  with  the 
majority  of  routes  covered  by  youth  car¬ 
riers,  and,  a  motor  route  manager  who 
manages  30  independent  drivers. 
Monitoring  sales  and  service  activities, 
identifying  potential  growth  areas  and 
developing  strategies  for  improved 
customer  service  and  growth  will  be 
priorities.  Qualified  individual  will  have 
Bachelor’s  degree  and  3  to  5  years’ 
progressively  responsible  circulation 
experience,  or  equivalent,  in  daily  news¬ 
paper  environment.  Excellent  interpersonal 
and  customer  skills,  ability  to  manage 
multiple  priorities  and  attention  to  details 
essential.  Send  resume  and  cover  letter 
including  salary  requirements  to: 

Box  01337,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


DraDBBEBDIEn 


If  you  don’t  see  a 


CIRCULA’nON 


DISTRICT 
SALES  MANAGER 


The  Arizona  Republic  is  looking  for 
an  energetic  District  Sales  Manager 
for  the  Kingman/Bullhead  City,  Ari¬ 
zona  area.  This  position  is  responsi¬ 
ble  for  6K  to  8K  circulation. 

The  successful  candidate  will  have 
a  passion  for  the  circulation  field,  a 
positive  attitude,  and  a  demon¬ 
strated  ability  to  achieve  results  in 
service,  home  delivery  circulation 
growth,  and  single  copy  marketing. 
Four  to  Six  years  of  previous 
circulation  management  experience 
or  equivalent  is  preferred.  Salary 
plus  bonus  33  to  50K.  Excellent 
benefits  and  401  (k)  package.  Mail 
cover  letter,  resume,  salary  history, 
and  references  to: 

Brian  Kahlor 
The  Arizona  Republic 
RO.  Box  1950 
Phoenix,  AZ  85001 
E-mail:  brian.kahlor(3pni.com 
Or  apply  on  line  at: 

azcentral.com 

under  “Jobs  at  The  Arizona 
Republic"  link,  job  code  00- 
000794. 


The  Arizona  Republic  is  an 
Equal  Opportunity  Employer 
and  a  drug  free  workplace 


ZONE  MANAGER 

Zone  1  daily  and  Sunday  newspaper,  a 
leading  daily/Sunday  newspaper  in 
southern  New  England  seeks  motivated, 
energetic  individual  to  supervise  one  of 
three  home  delivery  markets.  Zone  Man¬ 
ager  oversees  several  district  managers 
and  is  responsible  for  all  activity  within 
market,  including,  circulation  growth, 
retention,  service  and  collections. 
Opportunity  for  advancement.  Excellent 
salary,  incentive  and  benefit  package. 
Interested  candidates  should  submit  a 
resume  with  cover  letter  and  salary 
requirements  to: 

Box  01328,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

_ EDITORIAL _ 

ACQUISITIONS  EDITOR 
The  Acquisitions  Editor  manages  multi¬ 
ple  series  within  the  MS  Press  pub¬ 
lishing  portfolio.  Responsibilities  include 
developing  new  series  from  idea  to 
implementation;  constantly  improving 
titles  by  understanding  the  technical 
needs  of  the  IT  Implementer  and  Devel¬ 
oper  audiences;  cultivating  talented  and 
capable  authors;  and  by  implementing 
the  most  strategic  titles  for  the  series, 
the  publishing  list  and  MS  Press  busi¬ 
ness  goals.  E-mail  or  fax  resumes  to: 
lorap@microsoft.com  (425)  936-7329 


EDITORIAL 


ARE  YOU  A  stickler,  for  style  rules? 
Playful  with  your  headlines?  Colorful  in 
your  page  designs?  If  so,  we  want  you  at 
The  Gainesville  Sun.  A  56,000- 
circulation  New  York  Times  Regional 
Newspaper  daily  in  North  Central  Flor¬ 
ida,  The  Sun  is  looking  for  creative,  goal- 
oriented  editors  and  designers  to  join  its 
award-winning  news  desk.  Send 
resumes  and  clips  to  Sean  McCrory; 

News  Editor,  The  Gainesville  Sun 
RO.  Box  147147 
Gainesville,  FL  32614-7147 
Fax  (352)338-3128 
Or  E-mail:  mccrors@gvillesun.com 


ASSISTANT  FEATURES  EDITOR 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  newspaper,  is  looking  for  an  assis¬ 
tant  features  editor  to  help  plan  and  edit 
our  daily  sections.  The  editor  should 
have  experience  supervising  production 
of  a  section  and  the  ability  to  work  well 
with  a  variety  of  staff  writers  and  freelan¬ 
cers.  The  job  requires  a  knowledge  of 
entertainment  and  lifestyle  news  and 
trends,  the  ability  to  work  one-on-one 
with  reporters  to  produce  timely,  well- 
written  pieces,  and  thorough  knowledge 
of  layout  and  design.  Solid  editing  skills, 
creativity,  a  knack  for  inventive  ideas, 
leadership  and  organizational  finesse  are 
required.  Five  years  experience  at  a  daily 
newspaper  required;  some  management 
experience  preferred.  Dazzle  us  with  a 
cover  letter,  resume  including  references, 
10  stories  or  sections  you’ve  produced 
and  five  story  ideas  to: 

Julie  Porter,  Human  Resources 
The  Fresno  Bee 

1626  E  Street,  Fresno,  CA  93786 


BUSINESS  EDITOR 

The  Los  Angeles  Business  Journal  is  look¬ 
ing  for  a  business  editor  to  run  its  San 
Fernando  Valley  Business  Journal 
newsroom.  This  bi-weekly  five-year-old 
publication  is  growing  fast  and  needs  an 
editor  with  the  leadership,  vision  and 
technical  skills  to  help  us  grow.  We 
aren’t  looking  for  a  processor.  We’re  look¬ 
ing  for  a  creator.  Email  resume  to: 
jfoster@labusinessjournal.com 
Or  mail  to; 

Los  Angeles  Business  Journal 
5700  Wilshire  Boulevard,  Suite  170 
Los  Angeles,  CA  90036 


BUSINESS  REPORTER 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  business  reporter  with  5 
years  experience.  Degree  in  Journalism 
or  English  required.  Full-time;  40  hours 
per  week.  Please  send  resume  and  work 
samples  to  Joy  L.  Williford: 

The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail;  personnel@thetowntalk.com 


CITY  EDITOR;  Excellent  30M  daily  seeks 
assignment  editor  to  lead  reporting  staff. 
Top  editing  and  people  skills  required. 
Chance  tor  seasoned  writer  with  some 
desk  experience  to  move  up.  Good  pay 
and  benefits.  Write  to; 

Box  01334,  Editor  &  Rublisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


BUSINESS  EDITOR 

The  Fresno  Bee,  Central  California’s  lead¬ 
ing  newspaper,  is  looking  for  a  talented 
editor  to  manage,  lead  and  motivate  a 
talented  group  of  reporters.  This  editor 
will  be  responsible  for  content  of  dally 
and  weekend  business  sections.  The  Bee 
is  a  McClatchy  newspaper  with  a  tradi¬ 
tion  of  public  service  journalism.  Fresno 
is  a  great  news  town  near  Yosemite 
National  Rark  In  the  heart  of  the  San  Joa¬ 
quin  Valley.  The  ideal  candidate  will 
have  management  experience,  a  passion 
for  news  and  plenty  of  drive.  Good  news 
judgment  and  editing  skills  a  must.  Com¬ 
petitive  salary.  All  offers  of  employment 
are  contingent  upon  successful  comple¬ 
tion  of  a  drug  test.  Send  resume  to: 

The  Fresno  Bee 
Attention:  Julie  Rorter 
1626  E  Street,  Fresno,  CA  93786 
Or  resume@fresnobee.com 


BUSINESS  RERORTER 
The  Lincoln  Journal  Star  (circulation 
86,000)  seeks  a  resourceful,  energetic 
reporter  with  interest  and  experience  in 
covering  business  and  finance.  Someone 
whose  reporting  and  writing  can  win 
readers  to  either  lA  or  the  business 
page,  someone  whose  definition  of  busi¬ 
ness  is  much  broader  than  gray  suits 
and  board  rooms. 

Lincoln  is  a  thriving  capital  city  of 
215,000,  with  growth  in  both  its 
longtime  industries  and  business  com¬ 
munity  as  well  as  expanding  computer 
and  Internet-driven  forms  of  commerce; 
a  city  of  growing  diversity  in  people  and 
ideas. 

Send  resume  and  clips  by  September  8 
to  Human  Resources,  Lincoln  Journal 
Star,  926  P  Street,  Lincoln,  NE  68508 
E-mail  inquires  welcome  at 

beddy@journalstar.com 


BUSINESS  REPORTER 
We’re  a  growing  paper  in  a  two- 
newspaper  town  where  editors  are 
interested  in  your  story  ideas.  43,700 
AM  near  Baltimore  that  consistently 
wins  awards,  including  business  pro¬ 
jects.  Wanted:  Business  reporter  who 
can  file  daily  but  also  pursues  enterprise 
that  makes  journalism  a  wonderful 
career.  Salary  $23,660  -  $35,776. 
www.ydr.com.  Resume/clips  to: 

Business  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA,  17405 
Equal  Opportunity  Employer 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  reporter  with  business  writing  and/or 
professional  experience.  Candidates 
should  be  innovative  and  excited  about 
developing  stories  for  readers  who  thrive 
on  breaking  news  and  in-depth  cov¬ 
erage.  Send  a  resume,  writing  samples 
and  references  to: 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
Or  E-mail:  nortuns@gainesvillesun.com 
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EDITORIAL 


CITY  EDITOR  for  17,000  AM  daily  in 
beautiful  Port  Angeles,  WA.  We  seek  an 
experienced  writer/editor  to  lead  7 
reporters  in  Port  Angeles  and  2  bureaus. 
Find  out  more  about  us,  our  exquisite 
locaieand  this  job  on: 

www.peninsuladailynews.com 
Or  call  Executive  Editor  Rex  Wilson 
(360)417-3530 
Or  E-mail  him  at: 

rex.wilson@peninsuladailynews.com 

CITY  EDITOR,  REPORTER 
The  Register-News,  an  11,000- 
circulation  afternoon  daily  newspaper  in 
Mt  Vernon,  IL,  is  seeking  a  city  editor. 
Duties  include  directing  reporters  and 
editing  their  copy;  paginating;  writing 
editorials;  and  other  duties  as  assigned 
by  the  news  editor.  Good  opportunity  for 
an  experienced  reporter  looking  to 
become  an  editor,  or  an  editor  looking 
for  a  new  challenge.  The  Register-News 
is  also  seeking  a  reporter,  primarily  to 
cover  police  and  courts.  Some  night  and 
weekend  hours  would  be  required  for 
both  positions.  Mt.  Vernon  is  located  in 
Southern  Illinois,  about  an  hour  east  of 
St.  Louis.  Please  send  a  resume,  cover 
letter  and  work  samples  to: 

Paul  Lorenz,  News  Editor 
The  Register-News 

911  Broadway,  Mt.  Vernon,  IL  62864 
Or  E-mail  tO:  mtv@intrnet.net 
For  information,  you  may  contact  the 
news  editor  at  (618)  242-01132,  Ext. 
206,  between  noon  and  5  p.m. 

CITY  EDITOR 

Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/references,  clips  and  latest  edi¬ 
tion  of  your  paper  to  Steve  Miller: 

Managing  Editor,  Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
For  additional  information,  query  by 
E-mail  at:  smiller@journalnet.com 


CITY  EDITOR 

The  Bryan-College  Station  Texas  Eagle,  a 
growing  daily  in  a  thriving  university  town 
90  miles  from  Houston,  is  seeking  an 
enthusiastic,  experienced  city  editor  to 
help  mold  a  young,  talented  staff.  Candi¬ 
dates  must  be  wordsmiths,  have  3  to  5 
years  of  experience  on  a  daily,  and  have  a 
commitment  to  aggressive  community 
journalism.  Resume  and  references  to: 

Joe  Michael  Feist,  The  Eagle 
RO.  Box  3000,  Bryan,  TX  77805 
Or  E-mail:  jfeist@theeagle.com 


COME  WORK  IN  RARADISE! 

The  Reporter,  a  Knight  Bidder  weekly 
newspaper  based  in  the  Florida  Keys,  is 
looking  for  a  general  assignment 
reporter.  Full  benefits  begin  the  first  day 
of  employment.  Send  resume,  5-8  sam¬ 
ples  of  your  work  and  references  to: 

Jackie  Harder,  Associate  Publisher 
The  Reporter 

RO.  Box  1197,  Travernier,  FL  33070 

www.editorandpublisher.com 


EDITORIAL 


CITY  LINK  REPORTER 
City  Link,  an  alternative  newspaper  serv¬ 
ing  Broward  and  Palm  Beach  counties, 
is  seeking  a  Reporter  to  report  and  write 
a  variety  of  subjects,  with  primary  focus 
on  hard  hitting  investigative  stories  and 
news,  as  well  as  in-depth  features  and 
entertainment  when  appropriate.  This 
position  is  located  in  Ft.  Lauderdale, 
Florida. 

The  ideal  candidate  should  have  three  to 
five  years  professional  reporting  and  writ¬ 
ing  for  a  professional  publication.  Col¬ 
lege  degree  and/or  related  work  experi¬ 
ence.  Must  be  able  to  write  compelling 
narrative,  analyze  and  distill  complex 
ideas  and  issues,  and  practice  advocacy 
journalism.  Should  be  willing  to  work 
closely  with  designers  and  online  to 
develop  total  editorial  content. 

City  Link  Editor 

City  Link  is  also  seeking  a  Copy  Editor 
for  its  Ft.  Lauderdale  office.  Responsibilities 
include:  editing  all  stories,  content  and 
listings  for  style  clarity,  spelling  and  gram¬ 
mar;  write  headlines,  captions,  prepare 
internet-ready  content  and  proofs  pages 
as  required.  Ensures  editorial  copy  meets 
professional  and  legal  standards  for  pub¬ 
lication.  May  produce  pages  on  computer 
layout  systems  and  electronically  publish 
content  as  assigned. 

The  ideal  candidate  should  have  at  least 
five  years  writing  and  editing  experience 
on  a  daily  or  weekly  publication.  Typically 
requires  a  college  degree  or  related  work 
experience.  Excellent  communication  and 
organization  skills,  strong  precise  editing 
and  proven  writing  ability  in  the  City  Link 
style.  Proficiency  in  the  newsroom  com¬ 
puter  system  (Macintosh)  is  required. 

City  Link  offers  a  competitive  salary  and 
comprehensive  benefits  package.  To 
apply,  please  send  resume  to: 

City  Link 

C/0  Sun-Sentinel  Human  Resources 
333  SW  12  Avenue 
Deerfield,  FL  33442 
E-mail:  mlorenzo@tribune.com 
City  Link  values  diversity  and  encourages 
those  who  share  our  vision  to  apply.  We 
support  smoke-free,  drug-free  work 
environment  Equal  Opportunity  Employer 


CNSNews.com,  the  Internet  newswire  is 
growing  again!  We  have  an  immediate 
opening  in  our  Washington-Metro  Bureau 
for  a  full-time  staff  writer.  Four-year  degree 
in  journalism  plus  minimum  of  3  years 
wire  service  or  daily  news  print  experience 
preferred.  We’re  looking  for  a  reporter  who 
laughs  at  tight  deadlines,  revels  in  the 
scoop,  writes  clean-as-a-whistle  copy  and 
has  a  keen  eye  for  cultural  and  political 
happenings.  Will  work  with  CNSNews.com 
bureaus  in  Jerusalem  and  London.  Oc¬ 
casional  travel  and  shift  fill-in  hours  may 
be  required.  Great  work  environment,  pay 
commensurate  plus  retirement,  health, 
dental,  life,  bonus  plan  and  more.  Resume 
and  clips  to  D.  Thibault: 

Managing  Editor,  CNSNews.com 
325  S.  Patrick  Street,  Alexandria,  VA  22314 
Or  E-mail  Dthibault@cnsnews.com 
EOE 


EDITORIAL 


COME  GROW  WITH  US 
The  News  &  Record  in  Greensboro,  a 
100,000  daily  between  North  Carolina's 
beaches  and  mountains,  enjoys  a 
national  reputation  for  growing  jour¬ 
nalists.  As  N  &  R  travel  editor  Lydian 
Bernhardt  says,  "The  company  offers  the 
most  extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of.”  Arlene  Morgan,  former 
recruiter  for  The  Philadelphia  Inquirer, 
says,  the  N&R  is  “another  stop  on  the 
way  up  for  many,  many  journalists. 
Work  is  solid  and  often  enterprising.  A 
good  company  to  work  for.”  We’re  wrap¬ 
ping  up  our  biggest  expansion  ever  - 
adding  33  journalists  -  and  we  need 
assistant  city  editors,  a  wires  editor,  beat 
and  general  assignment  reporters  and 
copy  editor/designers.  Please  send 
resume  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company/ 


COPY  EDITOR  with  2-5  years  daily 
newspaper  experience  for  features 
department  at  the  Cape  Cod  Times, 
50,000  circulation  daily,  60,000  Sun¬ 
day.  We  need  a  skilled  wordsmith  to  edit 
a  diversity  of  copy  and  a  creative 
headline  writer  who  can  work  well  with 
daily  deadlines  and  a  team  of  editors. 
Send  resume  and  cover  letter  to: 

Debbie  Forman,  Features  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 
Or  call  (508)  862-1190 
Email:  dforman@cape.codeonline.com 


_ EDITORIAL _ 

COPY  DESK  OPPORTUNITIES 
The  Muskegon  Chronicle  is  searching  for 
two  wordsmiths  who  are  also  QuarkXPress 
Pros  to  fill  immediate  desk  openings. 
WEEKEND  EDITOR:  An  experienced 
copy  editor  looking  to  step  up  will  be 
responsible  for  developing  the  weekend 
news  presentation  including  designing 
Page  lA,  working  with  both  news  and 
metro  desks. 

COPY  EDITOR:  An  interest  in  national 
and  international  news  and  the  ability  to 
edit  copy  and  design  pages  that  will 
excite  readers  are  musts  on  this  early  day 
shift  opening. 

The  Chronicle  is  a  50,000-circulation 
daily  located  in  thriving  West  Michigan, 
minutes  from  some  of  the  best  beaches 
in  the  world.  We’re  working  on  a  lively 
redesign  to  take  advantage  of  our  new 
press.  And  we  offer  superb  pay  and  bene¬ 
fits.  If  you  are  a  deadline  oriented,  take- 
cnarge  individual  who  is  still  a  team 
player;  and  if  you  can  write  eye  catching 
headlines  and  brighten  copy,  send  your 
resume  and  examples  of  your  work  to: 

RJ.  Holmes-Greely,  News  Editor 
The  Muskegon  Chronicle 
RO.  Box  59,  Muskegon,  Ml  49443 
By  September  1 1 


LA.  BECKONS! 

The  Los  Angeles  Daily  News  and  its 
eight  sister  papers  in  Southern  California 
offer  a  range  of  exciting  newsroom  jobs, 
with  great  advancement  potential.  For 
details  go  online  to: 

www.dailynews.com/recruit 


ACADEMIC 


ACADEMIC 


DEPUTY  DIRECTOR 
KNIGHT  JOURNALISM  FELLOWSHIPS 
STANFORD  UNIVERSITY 

The  John  S.  Knight  Fellowships  for  Professional  Journalists  seeks  a  deputy 
director  to  supervise  key  aspects  of  the  program.  This  person  will  report 
to  the  director,  yet  will  have  broad  authority  to  act  on  his  or  her  own 
initiative  in  several  areas,  including  marketing  and  advertising  the  pro¬ 
gram,  organizing  the  selection  of  new  fellows,  arranging  seminars  and 
field  trips,  advising  and  counseling  fellows  and  working  with  other  Stan¬ 
ford  schools  and  departments.  The  person  will  be  expected  to  maintain 
extensive  contacts  in  journalism,  and  to  be  a  close  student  of  trends  in  the 
field. 

The  deputy  director  must  be  an  accomplished  journalist  with  at  least  10 
years  experience,  and  have  a  demonstrated  reputation  of  merit.  The 
person  should  be  familiar  with  forms  of  media  other  than  one  in  which 
she  or  he  has  practiced.  The  person  must  be  familiar  with  the  back¬ 
ground,  operation  and  goals  of  mid-career  journalism  fellowships.  The 
deputy  director  must  have  excellent  organizational  skills,  as  well  as  the 
ability  to  write  clearly  and  persuasively,  both  in  internal  and  external 
communications.  Women  and  minorities  are  particularly  encouraged  to 
apply.  Stanford  University  is  an  equal  opportunity,  affirmative  action 
employer.  Applicants  should  send  a  letter  of  application,  resume  and  the 
names  of  three  references  to: 

Deputy  Director  Search,  Ref.  #J002295 
Knight  Fellowships  Program,  Building  120,  Room  424 
Stanford,  CA  94305-2050 

Applications  should  be  received  by  September  20,  2000 
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COPY  EDITOR/DESIGNER 
Here’s  a  great  opportunity  to  work  for  an 
outstanding  company.  If  you’re 
intelligent,  friendly  and  willing  to  carry 
your  share  of  the  workload,  there’s  a  con¬ 
genial  copy  desk  crew  at  the  Yakima 
Herald-Republic  that  would  be  happy  to 
have  you.  Familiarity  with  QuarkXPress, 
NewsEdit  and  Photoshop  are  helpful. 
Knowledge  of  FreeHand  with  graphics 
ability  is  a  plus.  Reply  with  resume, 
references  and  current  work  samples  to: 

Human  Resources 
Yakima  Herald-Republic 
RO.  Box  9668,  Yakima,  WA  98909 
We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  employer. 

COPY  EDITOR/PAGE  DESIGNER 
The  Durango  Herald,  an  award-winning 
small  daily  in  the  spectacular  San  Juan 
Mountains,  needs  a  copy  editor/page 
designer.  You  must  have  a  solid  grasp  of 
copyediting  and  page  design  principles, 
be  able  to  write  effective  headlines,  and 
be  able  to  paginate  in  QuarkXPress. 
Durango,  a  college  town,  offers  hiking, 
camping,  mountain  biking,  skiing,  kayak¬ 
ing  and  fly  fishing  and  its  near  Mesa 
Verde  National  Park.  Send  letter,  resume 
and  clips  to  David  Staats: 

Managing  Editor,  Durango  Herald 
RO.  Drawer  A,  Durango,  CO  81301 


COPY  EDITOR 

Design  knockout  pages  on  Mac-based 
system  using  QuarkXPress  for  19,000 
AM  daily  with  young  aggressive  staff. 
The  Ottumwa  Courier  seeks  a  copy 
editor  with  strong  graphics  design  skills, 
commitment  to  accuracy.  Send  resume 
and  references  to: 

Sally  Finder  Koziol,  Ottumwa  Courier 
213  L  2nd  Street,  Ottumwa,  lA  52501 
Email:  editor@ottumwacourier.com 


COPY  EDITOR 

Opening  for  a  copy  editor  with  strong 
language  and  page-design  skills  at  a  six- 
day  PM  with  40,000  circulation  in  grow¬ 
ing  and  dynamic  Tucson,  Arizona.  Min¬ 
imum  five  years  experience  in  an  editing 
or  writing  job.  We  use  QuarkXPress  in 
our  fully  paginated  operation.  Com¬ 
petitive  pay  and  benefits.  Send  resume, 
cover  letter  and  three  examples  of  edit¬ 
ing  and/or  design  work  to: 

Micheal  A.  Chihak,  Tucson  Citizen 
RO.  Box  26767,  Tucson,  AZ  85726 
Or  E-mail:  jobs@tucsoncitizen.com 
www.tucsoncitizen.com 


DESIGNER 

Join  a  dynamic  design  team  at  a 
30,000-circulation,  fully  paginated  daily 
near  Indianapolis.  We’re  looking  for  page 
designers  who  are  innovative  and  eager 
to  try  new  things.  QuarkXPress  profi¬ 
ciency  required;  Photoshop,  Freehand  a 
plus.  Resume,  clips  to  Managing  Editor: 
Patrick  Sanders,  The  Herald  Bulletin 
1133  Jackson  Street,  Anderson,  IN  46015 


REPORTER  WANTED:  Newspaper  expe¬ 
rience  preferred.  Computer  skills  essen¬ 
tial.  Send  resume  and  clips  tO: 


COPY  EDITOR 

The  Palm  Beach  Post  is  looking  for  an 
experienced  copy  editor/paginator  to 
divide  a  day-shift  work  week  between 
20  hours  in  Editorials/Op-Ed  and  20 
hours  on  our  Features  copy  desk.  Duties 
will  include  copy-editing,  writing 
headlines  and  cutlines  and  page  design 
on  a  DTI  pagination  system.  Two  years 
copy-editing  experience  on  a  daily  news¬ 
paper.  Strong  command  of  English, 
grammar  and  AP  style.  Prior  experience 
with  the  DTI  pagination  system  would 
be  helpful.  Send  resumes  to: 

Lou  Ann  Praia,  The  Palm  Beach  Post 
RO.  Box  24700 
West  Palm  Beach,  FL  33416 
Or  E-mail:  Lou_Ann_Frala@pbpost.com 


EDITOR,  U.S.  NATIONAL  DESK 
DUTIES:  Writes,  selects  and  edits  copy 
for  the  national  news  report.  Works  with 
writers  in  the  field  to  develop  stories  of 
national  interest.  Writes  national  roun¬ 
dups  on  a  variety  of  subjects.  Require¬ 
ments:  Demonstrated  excellence  as  a 
reporter,  writer  and  editor,  with  experi¬ 
ence  writing  and  editing  spot  news  and 
enterprise.  Must  be  able  to  organize  time 
and  priorities,  thrive  under  deadline  pre¬ 
ssure  and  make  quick  news  judgment. 
Must  have  6-i-  years  editing  experience 
at  a  daily.  To  apply,  send  a  resume  and 
clips  to  Staffing  Department 

The  Associated  Press 
50  Rockefeller  Plaza,  New  York,  NY  10020 
Or  E-mail  resume  to:  apjobs@ap.org 


EDITOR 

Consumer  publication  with  business/ 
travel  focus.  Must  be  detail-oriented, 
thrive  under  pressure,  energetic  and 
creative.  Candidate  will  also  possess 
excellent  editing,  production  and 
interpersonal  skills.  Manage  sales 
representative  and  work  with  in-house 
art  department  to  deliver  a  world-class 
product.  Competitive  salary  and  benefits. 
Fax  resume  and  cover  letter  to: 

(301)469-9251 


EXECUTIVE  EDITOR 

National  trade  magazine  seeks  an  editor 
with  10  years-plus  experience  in 
researching,  interviewing,  writing  and 
managing  the  editorial  process.  Candi¬ 
dates  must  have  a  proven  track  record  in 
client  contact  and  staff  management,  and 
be  able  to  travel  roughly  40  percent  of  the 
time. 

Our  family-atmosphere  company  is  on  a 
tremendous  growth  spurt.  In  fact.  Folio: 
has  just  named  us  the  6th  fastest  growing 
publishing  company  in  the  nation,  which 
means  you  will  have  plenty  of  the  advance¬ 
ment  opportunity.  What  you  do  today  will 
definitely  NOT  be  what  you  do  tomorrow! 
Excellent  benefits  package.  Please  forward 
a  cover  letter,  resume,  and  TWO  bylined 
articles  to  Marcia  Gruver,  Editorial 
Director,  Equipment  World,  3200  Rice 
Mine,  Road,  NE,  Tuscaloosa,  AL  35405. 

Email:  mgruver@randallpub.com 
Fax:  (205)  345-5695 
No  phone  calls,  please 
august  28,  2000 


EDITOR 

We  are  looking  for  leadership  for  a 
regional  boating  publication.  The 
qualified  candidate  will  have  experience 
in  writing  and  editing  for  a  weekly  or 
monthly  publication.  Strong  interests  in 
boating,  yachting,  sailing  or  other  water 
recreation  are  desired. 

We  are  a  well-established  publishing 
group  with  dailies,  weeklies,  and  shop¬ 
pers.  If  you  are  driven,  innovative,  and 
relish  the  opportunity  to  develop  stand-out 
products  in  a  competitive  marketplace,  we 
invite  you  to  explore  this  opportunity.  You 
will  be  joining  a  group  of  professionals, 
now  producing  award  winning  pub¬ 
lications.  You  will  be  located  in  one  of  the 
country’s  premier  recreation  areas. 

Our  publishing  group  provides  a  com¬ 
petitive  compensation  package  including 
a  generously  matched  401(k)/profit  shar¬ 
ing  plan,  opportunities  for  career  growth, 
and  a  culture  that  is  team  oriented  and 
collaborative. 

If  interested,  please  send  your  resume, 
cover  letter,  and  a  writing  sample  to: 

Box  01327,  Editors  Publisher 
770  Broadway,  7th  FI.  NY,  NY  10003 


EXPANDING  daily  and  weekly  newspa¬ 
per  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  The  Dispatch  was  chosen  as 
1998  Daily  Newspaper  of  the  Year  in 
Arizona.  Send  resume,  references  and 
salary  expectations  to  Managing  Editor: 

Casa  Grande  Valley  Newspaper  Inc. 

RO.  Box  15002 
Casa  Grande,  AZ  85230-5002 


EXPERIENCED  JOURNALIST  to  join 
talented  team  of  writers.  We  produce  a 
monthly  magazine  for  the  sales  force  of 
the  nation’s  largest  insurance  company. 
If  you’re  a  top  notch  writer,  we’ll  teach 
you  the  rest.  We  offer  a  competitive 
salary  and  benefits.  Send  your  resume, 
and  3  clips  to  Jackie  Pride: 

Agency  Communications 
State  Farm  Insurance 
One  State  Farm  Plaza,  C-3 
Bloomington,  IL  61710 
E-mai I :  Jackie. Pride. G 1 Z 1  @statefarm .com 
Must  relocate  to  Bloomington,  Illinois 


EXPERIENCED  JOURNALIST  to  join 
talented  team  of  writers.  We  produce  a 
monthly  magazine  for  the  sales  force  of 
the  nation’s  largest  insurance  company. 
If  you’re  a  top  notch  writer,  we’ll  teach 
you  the  rest.  We  offer  a  competitive 
salary  and  benefits.  Send  your  resume, 
and  3  clips  to  Jackie  Pride: 

Agency  Communications 
State  Farm  Insurance 
One  State  Farm  Plaza,  C-3 
Bloomington,  IL  61710 
E-mail:  Jackie.Pride.GlZl@statefarm.com 
Must  relocate  to  Bloomington,  Illinois 


MANAGING  EDITOR  for  fully-paginated 
14,000  daily;  enterprising  and  energetic 
leader  needed  to  improve  our  product 
and  help  us  better  connect  with  our 
readers.  Great  market,  location  and 
opportunity.  Send  resume  and  clips  to: 

Publisher,  The  Daily  News 
RO.  Box  370,  Effingham,  IL  62401 


FEATURE  EDITOR 

The  Indianapolis  Star  is  seeking  a  bright, 
innovative  editor  to  lead  a  team  of  seven 
advanced  feature  writers  who  produce 
the  Extra!  section  Monday  through  Fri¬ 
day.  One  of  three  Features  teams,  the 
Extra  !/Reople  &  Trends  team  is  charged 
with  producing  vivid  profiles  of 
newsmakers  and  everyday  people  and 
staying  ahead  of  social  and  pop  culture 
trends.  There  is  a  strong  emphasis  on 
alternative  approaches  to  storytelling 
and  to  producing  a  section  that  is  well- 
reported  and  well-written,  yet  clearly  dis¬ 
tinctive  from  the  news  sections  of  the 
paper.  The  ideal  candidate  should  have 
at  least  eight  years  of  reporting  and  edit¬ 
ing  experience;  be  able  to  work  well  with 
seasoned  reporters;  and  understand  the 
importance  of  having  fun  in  the  creative 
process.  Send  resumes  to: 

Nancy  Comiskey 

Deputy  Managing  Editor  for  Features 
The  Indianapolis  Star 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
By  September  1 5 


FEATURE  WRITER:  The  News-Sentinel 
is  looking  for  a  general  assignment 
features  writer  with  an  ear  for  the  lan¬ 
guage  and  an  eye  for  great  stories.  We’re 
an  award-winning  Knight  Ridder  news¬ 
paper  in  a  competitive,  two-newspaper 
market.  Send  your  best  six  clips  to: 

Eunice  Trotter,  Associate  Editor 
The  News-Sentinel 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
An  equal  opportunity  employer 


FEATURES  EDITOR 

The  Island  Packet,  a  McClatchy-owned 
daily  on  beautiful  Hilton  Head  Island, 
SC,  is  looking  for  a  features  editor.  The 
Packet  serves  an  area  that’s  rich  both 
culturally  and  environmentally  and  con¬ 
sistently  wins  state  and  regional  awards. 
The  features  editor  is  in  charge  of  the  con¬ 
tent  and  production  of  six  sections  a  week 
that  deal  with  health,  food,  people,  life¬ 
styles,  the  arts,  gardening  and  books. 

The  ideal  candidate  should  have  at  least 
five  years  of  reporting  and  editing  experi¬ 
ence,  including  supervisory  experience. 
Knowledge  of  page  design  is  desirable. 
Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)706-8109 
E-mail:  fmcaden@islandpacket.com 


FREELANCE  WRITER  for  national  legal 
newsmagazine  that  covers  bar  associa¬ 
tions.  Minimum  5  years  journalism  expe¬ 
rience,  with  solid  reporting  and  writing 
skills.  Mail/E-mail  resume/cover  letter  to: 
Faye  Silas,  BAR  LEADER 
American  Bar  Association 
541  N.  Fairbanks  Court,  Chicago,  IL  60611 
Phone:  (312)988-6008 
silasf@staff.abanet.org 

www.editorandpubllsher.com 


Managing  Editor,  The  Evening  Telegram 
111  Green  Street,  Herkimer,  NY  13350  I 
C  8  EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISIN6  ~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 

HPREUSS  (gEDITORANDPIIBLISHER.COM 
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EDITORIAL 


FEATURES  EDITOR 

Do  you  live  life  with  a  passion?  Do  art 
and  music  brighten  your  life?  Do  you 
care  about  the  human  condition?  Can 
you  combine  all  these  elements  into  a 
lively  features  and  entertainment  section 
with  eye-catching  design?  The  Muskegon 
Chronicle  is  looking  for  a  wordsmith  who 
is  also  design  savvy  to  head  up  its  five- 
member  features  desk.  We’re  a  50,000- 
circulation  daily  located  in  thriving  West 
Michigan,  minutes  from  some  of  the 
best  beaches  in  the  world.  We’re  work¬ 
ing  on  a  lively  redesign  to  take  advan¬ 
tage  of  our  new  press.  And  we  offer 
superb  pay  and  benefits.  If  you  are  a 
deadline-oriented,  take-charge  individual 
who  is  still  a  team  player,  send  your 
resume  and  a  list  of  three  features  pro¬ 
jects  you’ve  always  wanted  to  work  on 
plus  examples  of  your  writing  and  design 
work  to  RJ.  Holmes-Greeley: 

News  Editor,  Muskegon  Chronicle 

RO.  Box  59,  Muskegon,  Ml  49443 
By  September  1 1 


GET  $2500 

FOR  YOUR  PET  STORY... 
AND  GET  PUBLISHED! 


Pet  RX  -  harnessing  the  amazing 
healing  power  of  pets  is  a  highly 
anticipated  new  book  that  is  look¬ 
ing  tor  non-exclusive  rights  to  out¬ 
standing,  true  stories  showcasing, 
with  a  blend  of  science  and  soul, 
how  the  people/pet  partnership  has 
helped  and  healed  people  physically, 
emotionally  and  socially.  Fax,  E-mail 
or  mail  to  Anne  Sellaro: 

(802)  869-2277 
goodnews@vermontel.net 
Anne  Sellaro  Associates,  Inc. 

P.O.  Box  115 
Saxtons  River,  VT  05154 


More  details  at 
www.drmartybecker.com 
Deadline  November  1,  2000 
No  returns 


GRARHICS  REPORTER 
We’re  looking  for  a  high-energy  reporter 
who  is  accurate,  thorough,  good  with 
numbers  and  able  to  aggressively  pursue 
information.  A  wide  range  of  interests  is 
a  must,  everything  from  NASCAR  to 
NASA  to  the  NLRB  to  NOAA.  Some 
travel  involved.  Computer  literacy 
required  and  Macintosh  experience  pre¬ 
ferred.  Artistic  ability  is  a  plus.  Contact: 

Lynne  Perri,  Deputy  Managing  Editor 
Graphics  &  Photography 
USA  TODAY 

1000  Wilson  Blvd.,  Arlington,  VA  22229 
Or  lperri@usatoday.com 

LOOKING  TO  MOVE,  to  PR?  Top  Cali¬ 
fornia  PR  firm  seeks  veteran  journalist 
what  at  least  5-7  years  of  full-time 
newspaper  experience.  Our  clients  range 
from  high-tech  startups  to  Fortune  500 
companies  and  government  agencies. 
Send  published  writing  samples  &  career 
history  tO:  Director  Media  Relations: 

Stoorza  Communications,  Inc. 

3403  10th  Street,  Suite  810 
Riverside,  CA  92501 

www.editorandpublisher.com 


EDITORIAL 


GLOBAL  HEALTH  COUNCIL 
EDITOR 

White  River  Junction,  VT 
This  position  is  responsible  for  the  edit¬ 
ing  and  writing  of  the  Global  Health 
Council’s  bi-monthly  periodical,  Heal- 
thLink  as  well  as  editing  Website  con¬ 
tent.  The  Editor  will  solicit  submissions, 
write  content,  and  organize  regular  col¬ 
umns.  Requirements  include  a  Bach¬ 
elor’s  degree  and  5  years  experience  or  a 
Master’s  degree  and  two  years’  experi¬ 
ence.  Must  be  able  to  comprehend 
technical  information  and  transform  it 
into  colloquial  language  Experience  in 
publication  layout,  QuarkXPress  and  MS 
Word  a  must,  multilingual  a  plus.  All 
full-time  positions  include,  at  no  cost, 
medical,  dental,  life  and  disability  insur¬ 
ance,  401(k)  as  well  as  15  days  paid 
vacation  and  11  paid  holidays  to  start. 
Learn  more  about  us  at: 

www.globalhealth.org 
For  consideration,  fax  or  E-mail  a 
resume  and  three  references  tO: 

Ted  Bolognani,  CFO 
Global  Health  Council 
Fax:  (802)649-1396 
E-mail:  tbolognani@globalhealth.org 
Equal  Opportunity  Employer 


GRAPHICS  FOR  THE  WORLD! 

Stars  and  Stripes,  the  editorially  inde¬ 
pendent  newspaper  serving  the  U.S. 
military  community  in  Europe  and  Asia, 
seeks  an  assistant  managing  editor  to 
lead  the  graphics/photo  department  in 
our  central  office  in  Washington,  DC. 
The  person  we  select  will  play  a  key  role 
in  selecting  photos  for  display  and  will 
lead  a  talented  team  in  creating  graphics 
for  our  newspapers.  The  successful  can¬ 
didate  will  have  daily  newsroom  experi¬ 
ence,  preferably  in  a  leadership  role,  will 
be  skilled  in  working  with  photos  and 
graphics  and  comfortable  with  PC  and 
Apple  graphics  software.  Experience 
with  pagination  and  front-end  newspa¬ 
per  system  is  essential,  as  is  skill  in  writ¬ 
ing  and  communication.  Formal  design, 
graphics  and  photo  training  is  a  plus. 
The  job  may  require  occasional  overseas 
travel. 

The  right  person  will  find  this  the 
creative  opportunity  of  a  lifetime. 

Send  a  letter,  resume  and  samples  to: 

Stars  and  Stripes 

National  Press  Building,  Suite  350 
529  14th  Street,  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 


EDITORIAL 


MAKE  OUR  READERS  SAY  “WOW!” 

A  new  management  team  at  the  Press  & 
Sun-Bulletin  in  Binghamton,  NY,  has 
raised  the  bar,  and  we’re  looking  for 
talented  journalists  who  know  how  to 
make  a  newspaper  relevant,  exciting, 
and  necessary  to  its  readership.  Current 
openings  include  News  Editor,  Night 
Metro  Editor,  Features  Editor  and  Assis¬ 
tant  Sports  Editor,  but  we’re  looking  for 
difference-makers  In  all  departments.  If 
you  have  the  talent  and  energy  to  make 
a  positive  impact  on  our  newsroom,  we 
want  to  hear  from  you.  We’re  a  62,000 
daily/79,000  Sunday  Gannett  newspaper. 
Please  send  resume  and  samples  to: 

Gary  Graham,  Managing  Editor 
The  Press  &  Sun-Bulletin 
RO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 


REPORTERS  WANTED 
We’re  looking  for  reporters  who  believe 
they  are  tigers,  or  who  aspire  to  be 
tigers.  Our  50,000  circulation  daily  just 
won  20  national  journalism  awards.  We 
hire  and  train  winners  who  can  go 
beyond  inverted  pyramid,  but  who  can 
do  that  too,  and  prize  accuracy  above 
all.  Right  now,  we’re  looking  for  good 
general  assignment  hires  we  can  funnel 
into  important  beats.  Market  competitive 
pay  and  great  benefits  in  fastest-growing 
area  of  Los  Angeles  County.  Qualified 
applicants  have  bachelor’s  degree  in 
journalism  or  related  field,  or  equivalent 
experience.  Candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Antelope  Valley  Press 
Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590-4050 


EDITORIAL 


EDITORIAI. 


MANAGING  EDITOR 

The  Ithaca  Times,  a  27  year  old 
alternative  weekly  with  a  strong  tradition 
of  influencing  public  opinion  seeks  a 
newsroom  leader.  Must  possess  strong 
writing,  editing,  coaching,  and  managing 
skills.  We  serve  a  vibrant  and  interactive 
community.  We  enjoy  small  town 
attributes  and  big  city  cultural 
opportunities.  Resume  and  sample  of 
best  work  to  Publisher,  Ithaca  Times, 
RO.  Box27,  Ithaca,  NY  14851. 


METRO  WEEKLY  newspaper  in  dynamic 
growing  market  looking  for  progressive¬ 
thinking  editor  to  manage  and  produce 
the  newspaper.  Our  newspaper  is  an 
innovative  weekly  with  30,000  circula¬ 
tion  distributed  to  selected  areas  through 
the  market.  E-mail  resume  to: 

drodgers@journalsonline.net 
Or  fax  to  DR  at  (864)  467-9809 


NETWORK  WORLD  is  looking  for  a 
technically  astute,  highly  motivated 
person  to  serve  as  Senior  Editor.  The 
ideal  candidate  will  be  interested  in 
breaking  news,  have  strong  writing  skills 
and  knowledge  of  the  networking  and  com¬ 
puter  industries.  Candidates  should  have 
2-4  years  reporting  experience  on 
information  technology  and  a  proven 
ability  to  break  news.  This  position  is 
located  in  the  Bay  Area.  To  apply,  send 
resume  to  Monica  Brunaccini  at: 
hotjobs@nww.com 
Or  Fax:  (508)  490-6454 


OPENING  FOR  WEB  CONTENT  PRODUCER 
Need  strong  journalism  background, 
excellent  Web  and  phone  research  skills, 
strong  writing,  creativity  and  teamwork. 
Drive  and  ambition  to  win  essential.  View 
kgw.com,  then  E-mail  resume  to: 
dthomsen@kgw.com 


EDITORIAL 


New  Times,  publisher  of  eleven  magazine-style  weekly  • 
newspapers,  needs  managing  editors  at  its  ^ 

award-winning  papers  in  Miami  and  Denver.  We  are  • 
looking  for  experienced  editors  with  excellent  news  • 
judgment,  superior  management  skills  and  the  ability  * 
to  help  staffers  produce  quality  news  stories.  The  • 
managing  editor  supervises  the  day-to-day  operations  • 
of  the  editorial  department.  Fine  writing  and  editing  • 
skills  are  essential.  The  interview  process  will  include  • 

an  extensive  editing  test  • 

• 

New  Times  offers  competitive  salaries  and  benefits.  • 
Qualified  applicants  should  send  cover  letter,  resume  * 
and  clips  to:  • 

• 

Christine  Brennan 
Executive  Managing  Editor 
Re:  ME/E&P 

P.O.  Box  5970.  Denver.  CO  80217 

To  team  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 

AUGUST  28,  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  C9 
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MANAGING  EDITOR 

New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  a  managing 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  excellent  management 
skills.  The  managing  editor  will  help 
writers  produce  quality  magazine-length 
news  stories  and  supervise  the  day-to- 
day  operations  of  the  editorial  depart¬ 
ment.  Fine  writing  and  editing  skills  are 
essential.  Qualified  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


MANAGING  EDITOR 

Habitat  for  Humanity  International,  a  non¬ 
profit,  ecumenical,  Christian  housing  min¬ 
istry  has  an  opening  for  a  Managing 
Editor  of  Habitat  World  magazine,  iocated 
in  Americus,  GA.  The  Managing  Editor  is 
responsible  for  coordinating  the  editorial 
and  art  departments’  efforts  to  ensure  that 
the  magazine  is  published  on  time  and  is 
in  acceptable  form;  overseeing  copyedit¬ 
ing  and  proofreading;  writing  and/or  assist¬ 
ing  in  planning  and  assigning  features  and 
other  articles;  keeping  abreast  of  trends 
and  news.  Is  responsible  for  day-to-day 
aspects  of  editorial  work  in  assigned  area. 
The  ideal  candidate  must  have  a 
Bachelor’s  degree  or  equivalent  experi¬ 
ence  and  a  minimum  of  five  years  rele¬ 
vant  work  experience.  Magazine  editing/ 
publishing  experience  preferred;  solid  writ¬ 
ing  experience,  clips  required;  experience 
coaching  writers  and  managing  freelan¬ 
cers;  experience  managing  the  collabora¬ 
tion  of  visual  and  verbal  communications; 
strong  verbal  and  visual  conceptualiza¬ 
tion;  detail  oriented,  with  high  level  orga¬ 
nizational  skills,  deadline  skills,  ability  to 
work  under  pressure,  ability  to  manage 
multiple  deadlines;  highly  skilled  in  gram¬ 
mar,  punctuation,  AP  style;  knowledge  of 
and  experience  in  fair  and  accurate  report¬ 
ing,  are  required.  Previous  NGO  experi¬ 
ence  preferred  ($31,450).  To  apply 
indicate  Job  Code  #329E  on  all  cor¬ 
respondence.  Make  good  use  of  our  office 
resources  by  sending  your  resume  and 
cover  letter  electronically  tO: 

h  rstaff  i  ng@  hfhi.org 

(attachments  not  accepted),  or  use  one  of 
the  following: 

Fax:  (229)  924-0641 
HFHI,  Attn:  #329E/Staffing 
322  W.  Lamar  Street 
Americus,  GA31709 

For  more  information  on  Habitat  and 
other  job  openings  visit  our  website  at: 
www.habitat.org 


ONE  OF  INDIANA’S  most  honored  com¬ 
munity  daily  newspapers  seeks  editor  to 
direct  award-winning  staff  in  suburban 
market.  Leadership  skills,  proven  man¬ 
agement  experience  and  track  record  of 
news  product  development  essential. 
The  Daily  Journal  is  an  18,000,  family- 
owned  daily  newspaper  located  in 
Franklin,  Indiana.  Call  (317)  736-2744 
Or  E-mail:  jowen@thejournalnet.com 
for  application  packet 


EDITORIAL 


NEWS  EDITOR/SPORTS  EDITOR/ 
NEWS  REPORTER 

The  St.  Joseph  News-Press  (44,000 
Sundays)  seeks  a  news  editor,  a  sports 
editor  and  a  news  reporter.  The  News- 
Press,  based  45  miles  north  of  Kansas 
City,  MO,  serves  100,000  readers 
across  21  counties  in  Missouri  and  Kan¬ 
sas.  We  want  candidates  with  a  passion 
for  newspaper  journalism  and  a  flair  for 
dealing  with  people.  We  prefer  candi¬ 
dates  with  degrees  in  mass  communica¬ 
tions,  journalism  or  English,  as  well  as 
appropriate  experience.  Recent  college 
graduates  with  internships  or  other  expe¬ 
rience  will  be  considered  for  reporting. 
Send  a  letter  of  introduction,  resume, 
names  of  three  references  and  three  to 
five  examples  of  your  best  work  tO: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29,  St.  Joseph,  MO  64502-0029 
Phone:(816)271-8550 
An  Equal  Opportunity  Employer 


NEWS  EDITOR 

Are  you  a  news  designer  feeling  con- 
straineo  in  your  newsroom?  A  stellar 
copy  editor  or  reporter  ready  to  make  the 
next  jump  to  visually  illustrating  stories 
and  handling  page  one?  If  you  can 
create  pages  that  help  readers  navigate 
the  news  while  guiding  visual  storytell¬ 
ing,  The  Citizen  is  the  newspaper  for 
you.  Our  news  editor  works  with  a 
talented  team  of  editors,  writers  and 
photographers  at  this  16,000  circulation 
afternoon  daily.  Knowledge  of  QuarkX¬ 
Press  a  must,  Photoshop  and  Illustrator 
beneficial.  Send  resume  and  clips  to: 

Managing  Editor,  The  Citizen 
25  Dill  Street,  Auburn,  NY  13021 


NEWSPAPER  EDITOR/TEACHER 
If  you  love  to  teach  talented  young  writers, 
and  want  the  freedom  to  work  outside  the 
inverted  pyramid,  we  have  the  job  for  you. 
We  publish  an  alternative  weekly,  a  busi¬ 
ness  weekly,  and  host  of  specialty  pub¬ 
lications.  We’re  looking  for  an  Editor  to 
oversee  them  all.  Make  a  difference  by 
teaching  a  talented  young  staff  at  a  rapidly 
growing  company.  Excellent  compensation 
package.  Send  resume,  clips  to: 

Business  Publications  Corporation 
Attn:  Connie  Wimer,  Publisher 
100  4th  Street,  Des  Moines,  I A  50309 
(515)  288-3336  or  Fax  (515)  288-0309 
Email:  conniewimer@bpcdm.com 
EOE 


NIGHT  EDITOR  for  fast-growing  17,000 
circulation  daily  newspaper.  Applicants 
must  be  skillful  with  QuarkXPress, 
understand  news,  be  able  to  write  and 
direct  reporters  and  photographers. 
Some  editing  experience  necessary.  Full¬ 
time,  night  and  weekend  hours.  Room 
for  advancement.  Excellent  salary  and 
benefit  plan,  including  401(k),  health 
benefits,  vacation  and  holidays.  E-mail 
or  mail  clips  and  resume  tO: 

rnolte@hernandotoday.com 
Hernando  Today 

15299  Cortez  Blvd.,  Brooksville,  FL  34613 
Or  call  Managing  Editor  Bob  Nolte  at: 

(352)  544-5295  for  further  details  EOE 


EDITORIAL 


NIGHT  EDITOR 

Here  is  a  really  great  job  for  a  night 
person  with  a  lot  of  talent.  Join  the 
overnight  team  at  a  newspaper  delivered 
around  the  worid,  where  the  clock  can’t 
keep  us  from  the  news.  European  and 
Pacific  Stars  and  Stripes,  the  daily  inde¬ 
pendent  newspaper  published  for  the 
U.S.  military  overseas,  seeks  a  copy 
editor  for  the  10  p.m.  to  6  a.m.  shift  at 
our  central  office  in  the  National  Press 
Building  in  Washington,  DC.  We  will 
hire  a  person  who  can  meticulously  edit 
wire  and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
table.  Knowledge  of  the  military  is  a 
plus.  Passion  for  journalism  a  must! 
Salary  range  is  $35,000  to  $50,000. 
Tell  us  about  yourself  in  a  letter  and 
send  a  resume  and  samples  of  your  writ¬ 
ing,  editing  and/or  page  design  to: 

Stars  and  Stripes 

Suite  350,  National  Press  Building 
529  14th  Street,  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 
No  phone  calls,  please 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


NIGHT  METRO  EDITOR 
The  Times-Picayune,  New  Orleans  prize¬ 
winning  daily  newspaper,  seeks  editor  to 
oversee  the  night  metro  desk.  We’re  look¬ 
ing  for  someone  who  wants  to  work  with 
reporters  under  deadline  pressure.  Can 
you  punch  up  a  lead?  Clarify  a  nut 
graph?  Improve  a  story’s  organization? 
Then  consider  a  job  in  one  of  America’s 
unique  cities.  Send  clips  and  resume  to: 

Lynn  Cunningham,  Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  Opportunity  Employer  M/F 


NIGHT  NEWS  EDITOR 
Live  in  the  mountains.  Have  your  days 
free.  The  night  news  editor  copy  edits 
local  stories,  writes  headlines,  selects 
wire  service  stories,  designs  news  pages 
and  posts  content  to  Website.  Shift  runs 
from  2:30  to  11:00  p.m.  For  an  applica¬ 
tion  and  more  information  contact: 

David  Buck,  Managing  Editor 
The  Glenwood  Post 
2014  Grand  Avenue 
Glenwood  Springs,  CO  81601 
Ph:  (970)  947-8515  or  (970)  947-5510 
E-mail:  dbuck@sopris.net 
Fax:  (970)  945-4487 


ONLINE  MAGAZINE  wants  reporters  on 
a  wide  range  of  lifestyle  and  health 
topics.  Work  with  newspaper-ex¬ 
perienced  staff  on  enterprise  and  trend 
stories.  Required:  News  experience; 
Web  savvy;  engaging,  lucid  style;  must 
relocate  to  Delaware.  Health  writing 
experience  preferred.  Respond  to: 
dale@epotec.com 


EDITORIAL 


PAGINATOR/COPY  EDITOR 
Immediate  opening  for  full-time 
paginator/copy  editor  at  the  New  Jersey 
Herald,  a  daily  newspaper  in  beautiful 
Sussex  County,  one  hour  from  New  York 
City.  We  are  installing  a  new  Baseview/ 
QuarkXPress  system  and  are  looking  for 
someone  to  help  our  staff  make  the 
transition.  The  position  requires  layout 
abilities,  pagination  experience,  and  a 
strong  command  of  the  language.  Salary 
based  on  experience  and  abilities.  Full 
benefits  package.  Respond  to  Joe 
Moszczynski,  Managing  Editor,  New 
Jersey  Herald,  2  Spring  Street,  Newton, 
NJ  07860.  Phone  (973)  383-1500  ext. 
252  or  Fax  (973)  383-8477. 


PRESS  RELEASE  WRITER  NEEDED 
Hi  tech  PR  firm  seeks  experienced  writer 
to  write  press  releases,  specifically  for 
high  tech  products/companies. 

Please  send  samples  of  press  releases 
you’ve  written  and  availability  (will  likely 
amount  to  a  full  time  position)  to: 
stevel@sspr.com 


REPORTER  -  One  of  America’s  oldest 
newspapers  needs  general  assignment 
reporter  to  carry  on  tradition  of  award¬ 
winning  journalism.  Competitive  pay  and 
benefits,  including  401(k)  plan.  Send 
resume  and  best  clips  to  Editor,  Bedford 
Gazette,  424  West  Penn  Street,  Bed¬ 
ford,  PA  15522.  Fax:  (814)  623-5055. 


REPORTER 

Award-winning,  20,000-circulation,  cen¬ 
tury-old  weekly  in  vibrant  seaside  resort 
community  seeks  full-time  reporter.  We 
need  a  versatile  journalist  with  strong 
writing  skills  and  some  experience, 
someone  who  can  tell  news  and  feature 
stories  our  readers  care  about.  Car, 
camera  required,  salary,  benefits, 
401(k),  profit-sharing.  Send  resume 
clips  and  references  to: 

Editor,  The  Southampton  Press 
PO.  Box  1207,  Southampton,  NY  1 1969 
No  phone  calls,  please 


REPORTER 

General  assignment  reporter  wanted  for 
a  small,  but  lively,  daily  in  beautiful 
west-central  Michigan.  We’re  an  award¬ 
winning  paper  that  does  many  things 
small  dailies  seldom  do.  We  value 
creativity,  initiative  and  good  writing. 
Some  experience  preferred,  but  will  con¬ 
sider  a  recent  graduate.  Contact:  David 
L,  Felts,  editor.  The  Daily  News,  109  N. 
Lafayette,  Greenville,  Ml  48838  or  call 
(616)754-9303  (ext.  3032). 

Equal  Opportunity  Employer,  M/F/V/H 


REPORTER 

Miami  Today  seeks  reporter  with  interest 
in  business  and  government.  Detailed 
straight  news  reporting  that  makes  a  dif¬ 
ference  for  educated  executive  readers  of 
serious  weekly.  Breaking  news,  trend 
stories,  heavy  volume  reporting.  Write 
with  clips,  resume  tO: 

Mr.  Lewis,  Miami  Today 
RO.  Box  1368,  Miami,  FL  33101 
Or  fax  (305)358-4811 


CIO  EDITOR& PUBLISHER  CLASSIFIEDS  AUGUST  28,  2000 


www.editorandpublisher.com 


1 


Phone:1-888-825-9149  ~  JiMLEDJiERmiNL  ~  Faa: :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


REPORTERS  WANTED 
The  Daily  Record  in  Wooster,  Ohio,  is 
seeking  two  general  assignment  reporters 
—  one  entry-level,  one  with  1-2  years 
experience.  Must  be  aggressive.  Must  be 
able  to  go  beyond  the  bureaucratic  and 
help  our  readers  understand  the  issues  fac¬ 
ing  the  area.  The  Daily  Record  is  a  mid¬ 
sized  daily  covering  an  agricultural  region 
that  is  facing  development  pressures 
from  metropolitan  areas  to  the  north. 
Send  resume,  clips  and  cover  letter  to; 

Lance  White,  Managing  Editor 
212  E.  Liberty  Street,  Wooster  OH  44691 
Or  lance@valkyrie.net 


REPORTERS:  Talented  writers  needed 
for  SOM  daily  in  Editor  &  Publisher  Zone 
6.  Salary  ranges  from  $480-$575  per 
week.  Send  resumes  and  clips  to: 

Box  01335,  Editor  &  Publisher 
770  Broadway,  7th  Fir,  NY,  NY  10003 


REPORTERS 

Bloomberg  News  in  Zurich  is  expanding 
and  looking  for  experienced  reporters  to 
cover  one  of  the  world’s  largest 
marketplaces  and  some  of  the  biggest  com¬ 
panies.  Candidates  should  ideally  have  a 
few  year’s  experience  and  have  some 
knowledge  of  German.  Please  contact: 
Bureau  Chief  Parris  Kellerman 
pkellermann@bloomberg.net 


REPORTER 

Sharp  news  and  feature  writer  wanted 
for  30,000-circulation  daily  just  north  of 
Indianapolis.  Join  a  savvy,  experienced 
staff  that  works  hard,  has  fun  and  writes 
great  stories.  Send  resume  and  clips  to; 
Managing  Editor  Patrick  Sanders 
The  Herald  Bulletin 

1133  Jackson  Street,  Anderson,  IN  46015 


REPORTER 

The  Waterloo  Courier,  a  47,000  PM, 
Northeast  Iowa  daily,  has  an  opening  for 
a  general  assignment  reporter  to  cover  a 
five-county  area:  Features,  in-depth  report¬ 
ing,  breaking  news  as  part  of  a  four- 
person  desk.  Send  resume  and  clips  to: 

Saul  Shapiro,  Editor,  Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50701 


REPORTER 

iMarketing  News  and  DM  News,  two 
New  York  City-based  weekly  newspapers 
covering  Internet  marketing  and  direct 
marketing,  seek  a  senior  business 
reporter  with  3-5  years  experience  at 
daily  newspapers  or  business  to  business 
publications.  Must  be  organized  and  able 
to  work  in  a  fast-paced  environment.  We 
offer  a  competitive  salary  and  benefits 
package,  including  401(k)  plan.  E-mail 
resume  and  salary  requirements  to; 
editor@dmnews.com 
Or  fax  to  (212)  925-8754 


SPORTS  &  NEWS  IN  ALASKA 
Report  sports,  the  outdoors  and  news  in 
Homer  at  the  newspaper  named 
Alaska’s  best  weekly  for  the  past  three 
years.  Email  hnews@alaska.net  for  more 
information. 


EDITORIAL 


SEEKING  FABULOUS  ARTS  REPORTER 
We  want  our  arts  pages  to  have 
personality.  The  Day,  an  award-winning, 
42,000  daily  in  southeastern  Con¬ 
necticut,  seeks  an  enterprising  arts 
reporter  for  features,  reviews  and  hard 
news,  from  Gen  X  pop  culture  to  tradi¬ 
tional  arts.  Should  have  daily  experience 
with  exceptionally  strong  writing  and 
reporting  skills.  Night  and  weekend 
assignments.  Send  resume,  clips  and 
references  to: 

Kristina  Dorsey,  Art  Editor 
The  Day 

RO.  Box  1231,  New  London,  CT  06320 
Email;  k.dorsey@newlondonday.com 
No  Phone  Calls,  Please 


SENIOR  WRITER/EDITOR 
Nonpartisan,  nonprofit  research  and  educa¬ 
tion  organization  (www.publicagenda.org) 
needs  an  experienced  journalist  to  pro¬ 
duce  in-depth  guides  to  social  issues  for 
print  and  Web.  Send  resume,  clips  on 
public  issues,  and  cover  letter  with  salary 
requirements  to: 

Executive  Editor,  Public  Agenda 
6  East  39th  Street,  New  York,  NY  10016 
Fax:  (212)889-3461 
Email:  editorial@publicagenda.org 
No  phone  calls,  please 

SMALL  BUSINESS  REPORTER 
The  Houston  Chronicle  is  seeking  an 
experienced  reporter  to  cover  small  busi¬ 
ness.  It’s  not  a  fluff  beat.  It’s  business 
reporting  without  a  net — no  audited  finan¬ 
cial  statements,  analyst  reports  or  stock 
price  trends.  At  the  same  time,  you’re 
writing  about  people  for  whom  business 
is  not  their  job,  but  their  life,  and  with 
that  comes  a  lot  of  compelling  stories  — 
successes,  failures  and  some  audacious 
scams.  If  you’re  interested,  please  send 
a  resume,  cover  letter  and  six  (6)  to 
eight  (8)  news  feature  clips  to: 

Scott  Clark,  AME,  Business/Technology 
Houston  Chronicle 
RO.  Box  4260,  Houston,  TX  77210 
Orscott.clark@chron.com 

SRORTS  EDITOR 

Innovative  five-day-a-week,  5,000- 
circulation  newspaper  seeks  a  self 
motivated,  driven  sports  editor  to  cover 
everything  from  football  to  horseshoe 
league.  Must  know  QuarkXPress,  page 
design  and  photography.  It’s  a  one-man 
show  in  a  beautiful  Northern  Michigan  com¬ 
munity  full  of  avid  sports  fans.  Good 
salary,  401(k),  paid  vacation,  health/ 
dental  benefits.  Send  resume  and  clips  to: 

Rich  Adams 

The  Cheboygan  Daily  Tribune 
308  N.  Main  Street 
Cheboygan,  Ml  49721 


SPORTS  EDITOR 

A  mid-sized,  Ohio  daily  is  seeking  an 
aggressive,  creative,  community-minded 
spons  editor  who  can  write.  This  posi¬ 
tion  requires  a  candidate  who  likes  to 
interact  with  readers.  Send  resume,  clips 
and  a  letter  explaining  your  ideas  about 
sports  coverage  to: 

Box  01326,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


SPORTS  ASSIGNMENT  EDITOR 
The  Daily  Herald,  a  146,000-circulation 
daily  in  Chicago  suburbs,  seeks  an  expe¬ 
rienced  sports  journalist  for  the  position 
of  Sports  Assignment  Editor  for  its  AP 
Top  10  Sports  Section.  This  editor  will 
work  closely  with  reporters,  editors  and 
page  designers  to  fashion  our  daily 
sports  report. 

Requirements  include  creativity  in  devel¬ 
oping  lively  topical  story  ideas  for  some 
of  the  most  demanding  sports  readers  in 
the  country  and  strong  leadership 
abilities.  We  want  lively  stories  that  get 
sports  fans  talking,  and  this  editor  is 
responsibie  for  helping  generate  the 
ideas  and  guiding  our  writers  in  produc¬ 
ing  them.  He  or  she  must  be  able  to 
challenge  and  inspire  seasoned  writers 
covering  both  Chicago’s  professional 
sports  scene  and  a  growing  mix  of 
important  college  and  minor  league 
athletics. 

If  you’re  ready  to  help  our  Sports  section 
grow  from  being  a  very  good  one  to  a  con¬ 
sistently  great  one,  send  resume,  clips, 
and  salary  expectations  to: 

Jim  Slusher,  Assistant  Managing  Editor 
The  Daily  Herald 

RO.  Box  280,  Arlington  Heights,  iL  60006 


SPORTS  REPORTER 

Aggressive,  award-winning  Ohio  news¬ 
paper  has  opening  for  sports  reporter. 
Person  will  cover  high  school  sports  as 
well  as  some  college,  pro  and  recrea¬ 
tional  sports.  Also,  includes  some  design 
work.  Newspaper  (35,000-d,  45,000S) 
believes  in  continuing  training/development 
of  its  associates,  offers  growth  op¬ 
portunities  within  company  and  Freedom 
Communications.  Experience  preferred, 
but  will  consider  new  college  graduates. 
Competitive  salary,  benefits. 

Send  resume,  cover  letter  and  6  to  10 
writing  examples  to: 

Paul  Smith,  Sports  Editor 
The  Lima  News 

3515  Elida  Road,  Lima,  OH  45807 


EDrrORIAL 


THE  BAKERSFIELD  CALIFORNIAN, 
award-winning  mid-sized  daily  in  Cali¬ 
fornia’s  heartland,  is  seeking  reporters 
and  editors.  Collaborative  atmosphere 
where  journalistic  excellence  is  revered. 
Visit  our  web  site  -  www.bakersfield.com 
-  for  a  closer  look.  Send  cover  letter, 
resume  and  work  samples  to: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 

RO.  Box  440,  Bakersfield,  CA  93302 
ASSISTANT  CITY  EDITOR:  Three  to  five 
years  daily  experience  (reporting  and  edit¬ 
ing)  and  excellent  communication/people 
skills.  Night  position,  M-F. 

CONSUMER  TECHNOLOGY  REPORTER; 
Cover  the  fast  changing  world  of 
technology  and  find  fun,  interesting,  rele¬ 
vant  stories.  Two  years  daily  experience. 
SPORTS  GA:  Cover  diverse  range  of 
events  and  people  in  fast-paced  environ¬ 
ment.  One-two  years  daily  experience. 
COPY  EDITOR:  Fully  paginated  QuarkX- 
Press/QPS  system.  Attention  to  detail, 
solid  grammar  and  familiarity  with  AP 
style  are  essential.  Will  consider  entry- 
level. 

PHOTO  EDITOR:  Lead  award-winning 
staff  of  six  in  technologically  advanced 
environment.  Going  digital.  Five-10  years 
photojournalism  ex|}erience  required, 
including  3-5  in  management. 


THE  CHRONICLE-TELEGRAM,  a 
30,000-circulation  daily  and  Sunday 
paper  in  an  intensely  competitive 
market,  seeks  an  editorial  page  editor 
with  a  wicked  pen. 

He  or  she  must  have  at  least  five  years 
of  experience  in  journalism,  a  zest  for 
local  issues,  the  range  to  be  forceful, 
incisive  and  delightful  in  print,  and  the 
subtlety  to  know  which  mix  is 
appropriate  for  each  editorial.  Send 
resume  and  writing  samples  to: 

Andy  Young,  Editor,  Chronicle-Telegram 
RO.  Box  4010,  Elyria,  OH  44036 


STAFF  WRITER  wanted  with  the  desire 
and  ability  to  go  beyond  the  10-15  inch 
agenda  article.  1-4  years  experience  pre¬ 
ferred.  Enjoy  life  in  historic  Savannah, 
Georgia.  Office  minutes  from  beach.  Com¬ 
petitive  salary  plus  benefits.  No  phone 
calls,  please. 

E-mail:  hiettconnect@yahoo.com 
Or  fax;  (912)443-7021 


TELECOM  REPORTER 
Seeking  experienced  self-starter  to  cover 
telecom.  We’re  part  of  a  41-paper  chain 
with  500-1-  staffers  nationwide  known 
for  their  aggressive,  ahead-of-the  curve 
reporting.  Send  resume,  clips  and  letter 
to:  Allen  Greenberg,  editor,  Philadelphia 
Business  Journal,  400  Market  Street, 
Suite  300,  Philadelphia,  PA  19106. 


THE  INTERNATIONAL 
RICE  RESEARCH  INSTITUTE 
is  seeking  an  editor/writer  for  its  Public 
Awareness  Unit.  For  full  details  see: 
http;//www.cgiar.org/irri/irsemp.htm#PA 
AUGUST  28,  2000 


THE  FEDERAL  RESERVE  BANK 
OF  NEW  YORK 

is  seeking  an  Associate  Editor 
whose  primary  responsibility  will  be  to 
write  for  and  help  the  Bankwide  employee 
magazine  and  Intranet  site.  A  degree  in 
Journalism,  with  two  or  more  years 
reiated  experience.  Windows  and  MS 
Word  required,  knowledge  of  HTML  and 
Web  page  a  plus.  Writing  experience  with 
a  banking  or  financial  service  publication 
highly  preferred.  Send  resume,  writing 
sample  and  salary  requirements  to: 
PSS@ny.frb.org 
Subject  DCM:262 


THE  NEWS-TIMES 

of  Danbury,  Connecticut  has  an  opening  for 
a  copy  editor/page  designer  on  our  universal 
desk.  Strong  language  skills,  design 
experience  required.  Make  an  impact 
from  Page  1  to  the  sports  cover.  Contact: 


Liz  Healy,  The  News-Times 
333  Main  Street,  Danbury,  CT  0681 1 
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THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 
midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  tO: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  SAVANNAH  MORNING  NEWS, 
named  Georgia’s  best  newspaper  by  the 
Georgia  Press  Association,  seeks  an 
assistant  economy  editor.  This  person 
will  coach  reporters,  edit  copy,  work 
with  photographers  and  designers,  and 
assist  in  production  of  the  newspaper's 
award-winning  Sunday  business  section. 
The  Exchange.  The  economy  team 
includes  business,  agriculture,  environ¬ 
ment  and  military.  We  are  a  team-based 
newspaper  that  rewards  initiative, 
innovation,  integration  and  integrity. 
Send  resume  and  work  examples  to: 

Steve  Thomas,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31402 


WANTED:  College  football  and  basket¬ 
ball  beat  writer  to  cover  SEC  team.  We 
are  a  PM  newspaper  in  a  competitive 
market.  Strong  reporting  and  writing 
skills  are  important,  but  so  are  work 
ethic  and  enthusiasm.  Resume  and  best 
clips  to  Don  Kausler  Jr.,  Birmingham 
Post-Herald,  2200  4th  Avenue  North, 
Birmingham,  AL  25203. 


WRITER/ASSISTANT  EDITOR 
The  American  Legion  Magazine,  a  gener¬ 
al-interest  full-color  feature  publication 
with  a  circulation  of  2.6  million,  seeks  an 
Assistant  Editor  who  can  craft  a  good 
feature  story  with  solid  copy  editing  skills. 
Applicant  should  have  a  4-year  degree, 
preferably  in  Journalism  or  English,  or 
equivalent  experience.  Submit  1-page 
cover  letter,  resume  and  3  clips  to: 

The  American  Legion,  Human  Resources 
RO.  Box  1055,  Indianapolis,  IN  46206 
Or  Fax  to:  (317)655-1509 
Or  E-mail  to:  hr@legion.org 
Veterans  are  encourage  to  apply 
Equal  Opportunity  Employer 


INFORMATION  SYSTEMS 


SYSTEMS  MANAGER 
The  Auburn  Journal,  a  division  of  Gold 
Country  Media,  is  looking  for  an  excep¬ 
tional  individual  to  manage  our  com¬ 
puter  operations.  The  Auburn  Journal,  a 
15,000  daily,  also  publishes  five  addi¬ 
tional  community  newspapers.  This 
newspaper  group  is  located  in  Califor¬ 
nia’s  fastest  growing  area  for  population 
and  retail  sales.  Nestled  in  the  foothills 
of  the  Sierras,  the  area  provides  the  best 
in  lifestyle,  climate  and  outdoor  recrea¬ 
tion. 

You’ll  be  responsible  for  managing  all 
publishing  systems,  which  reside  at  the 
Auburn  location.  The  editorial  and 
classified  front-end  systems  utilize  newly 
purchased  APT  software,  while  ad  com¬ 
position  takes  place  utilizing  MultiAD 
Creator.  The  front-end  servers  are 
located  in  Auburn  with  remote  applica¬ 
tions  to  the  outlying  offices. 

The  right  candidate  will  have  experience 
in  the  following:  Windows  NT  Server/ 
Workstation,  remote  access  issues,  trou¬ 
bleshooting,  Windows  95/98,  Apple 
Macintosh,  LAN/WAN  installation  and  con¬ 
figuration,  TCP/IR 

The  following  additional  skills  would  be 
desirable:  Windows  NT  Terminal  Server/ 
Citrix  MetaFrame,  MultiAD  Creator, 
phone  system  PBX  wiring  and  configura¬ 
tion,  AP  equipment  and  software,  T-1, 
ISDN  and  Microsoft  SQL  Server. 

In  exchange  for  your  exceptional  skills 
we  offer  a  progressive,  supportive  and 
creative  work  environment  so  your 
talents  can  be  nurtured  to  their  full 
potential.  In  addition,  we  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
package  including  profit  sharing. 

Those  wishing  to  work  and  reside  in  one 
of  California’s  best  kept  secrets,  send 
resume  to: 

Martin  Cody,  Auburn  Journal 
RO.  Box  5910,  Auburn,  CA  95604 

E-mail:  mcody@foothill.net 


CLASSIFIED  ADVERTISINO 

DEAO  LINES 

In-Column  AcKertisements 

'lUescIay  noon  (liS'l')  for 
Fc:)Iiowin^  Monday’s  i.ssue 

Classified  Display 

Friday  5pni  (ES'F)  1 1  day.s 
prior  to  publication 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


MAILROOM 


DIRECTOR  OF  PRODUCTION 
&  DISTRIBUTION 

The  Journal  of  Commerce  Group,  Amer¬ 
ica’s  leading  provider  of  information  on 
international  trade  and  transportation, 
and  a  member  of  the  Economist  Group, 
seek  a  Director  of  Production  &  Distribu¬ 
tion.  Our  company  is  currently  located  in 
New  York  City  but  will  be  relocating  to  a 
newly  renovated  building  in  Newark,  NJ 
in  September  2000. 

JOB  DESCRIPTION: 

•  Ensure  the  timely  preparation,  produc¬ 
tion  and  distribution  of  the  printed 
publications  and  all  related  supple¬ 
ments 

•  Prepare  forecasts,  budgets,  and  cost 
analysis. 

•  Negotiate  pricing  and  contracts  with 
suppliers 

•  Set  and  review  manufacturing  require¬ 
ments  and  standards 

•  Manage  relationships  with  contractors 
and  ensure  compliance  with  postal 
authorities 

•  Monitor  and  measure  trends  in  distri¬ 
bution  services  and  costs. 

•  Establish  performance  criteria  and 
measure  service  levels  on  a  regular 
basis 

JOB  REQUIREMENTS; 

•  Strong  knowledge  of  print  production 
and  distribution  in  a  publishing 
environment. 

•  Understanding  of  paper  type  and  uses. 

•  Working  knowledge  of  high  end  and 
desktop  pre-press  systems  and  file 
transmission  preferred 

•  Familiarity  with  graphical  reproduction 
at  a  preparatory  level. 

•  Typographical  and  composition  skills  a 
plus. 

The  Journal  of  Commerce  offers  a  com¬ 
petitive  salary  plus  an  incentive  plan, 
profit  share  and  stock  purchase,  as  well 
a  401(k)  plan.  For  more  Company 
information  see  www.joc.com. 

Equal  Opportunity  Employer 
CONTACT  US: 

recruit@mail.joc.com 
Human  Resources,  Journal  of  Commerce 
2  World  Trade  Center,  New  York,  NY  10048 
Fax:  (212)837-7061 

MARKETING 


PRODUCT  MANAGER 
An  exciting  opportunity  to  help  build  a 
fast-growing,  web-based  online  training 
business  leveraging  MS  Press’  award 
winning  interactive  content.  The  primary 
responsibility  and  role  is  the  effective 
leadership  of  the  marketing  team  in 
Microsoft  Press’  eLearning  Product 
Group  and  develop  processes  and  pro¬ 
grams  that  support  the  growth  of  the 
business.  The  successful  candidate  must 
become  thoroughly  knowledgeable  about 
the  customers  competitors  and  market 
dynamics.  E-mail  or  fax  resumes  to: 
lorap@microsoft.com  (425)  936-7329 
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MARKETING 


MERCHANDISING  MANAGER 
The  Quad-City  Times  is  seeking  a 
Merchandising  Manager  to  lead  a  five 
person  sales  team.  The  successful  candi¬ 
date  will  develop  and  implement  market¬ 
ing  strategies  and  promotions  that 
strengthen  our  relationships  with  area 
retail,  grocery  convenient  stores,  as  well 
as,  other  business  accounts.  We’re  look¬ 
ing  for  a  key  front  line  manager  with  3-5 
years  of  marketing/promotions  experience 
in  the  merchandising  field.  Supervisory 
and  staff  development  experience 
required.  Solid  computer  and  analytical 
skills  preferred.  The  Quad-City  Times 
offers  a  competitive  salary  and  bonus 
program  along  with  outstanding  benefits. 
Come  discover  how  you  can  Make  the 
Most  of  Your  Life... with  the  Quad-City 
Times.  Please  apply  to: 

Quad-City  Times 
Human  Resources 
Attn:  Merchandising  Manager 
500  E.  Third  Street 

Davenport,  I A  52801 
Or  jdekeyser@qctimes.com 
EOE 

The  Quad-City  Times  is  a  drug  free 
employer 

To  see  all  the  positions  we  currently  have 
open  please  visit  our  website: 

WWW. QCTIMES.com 

PHOTOGRAPHY 


IMAGING  MANAGER  for  major  daily 
newspaper  making  transition  from  B&W 
to  color.  Must  have  color  magazine  and/ 
or  newspaper  experience  and  proven 
track  record.  Knowledge  of  all  aspects  of 
digital  imaging  and  pre-press  a  must. 
This  is  a  hands-on  position.  Please  E- 
mall  resumes  to: 

gviehmann@nypost.com 

PRESSROOM 


PLATE/PRESS  MANAGER 
We  have  an  exciting  opportunity  to  be 
the  plate/press  manager  in  a  new  pro¬ 
duction  plant  with  a  state-of-the-art 
MAN  Roland  Flexoman-S  press  (includ¬ 
ing  AC  shaftless  drive,  core-drive  reels, 
jaw  folders,  variable  web  width,  and  com¬ 
puter  presetting). 

Responsibilities  include  developing  and 
implementing  plate/press  plans,  training 
team  members,  implementing  a  pro¬ 
active  maintenance  program,  and  sup¬ 
porting  a  team-oriented  environment. 
The  successful  candidate  will  be  hands- 
on,  a  good  communicator  and  customer- 
driven.  A  history  of  producing  top-quality 
products  is  required.  Commercial  print¬ 
ing  experience  is  beneficial. 

We  offer  an  excellent  benefits  package 
and  a  growing,  high  quality-of-life  com¬ 
munity  of  200,000-t-.  If  you  meet  the 
requirements  above  and  seek  responsi¬ 
bility  in  a  challenging  environment,  send 
your  cover  letter,  salary  expectations, 
and  resume  to: 

Lincoln  Journal  Star 
Attn;  Human  Resources  Department 
926  P  Street,  Lincoln,  NE  68508 

www.edltorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVEDIISING  ~  Fax  :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


-HELP  WANTED- 


HPREUSS@EDITORANDPUBLISHER.COM 


PRESSROOM 


PRESSROOM  ELECTRICAIV 
MECHANICAL  MAINTENANCE  MANAGER 
We  are  seeking  an  experienced  Main¬ 
tenance  Manager  for  our  pressroom  at 
the  American-Statesman  in  Austin  Texas. 
This  position  will  oversee  all  aspects  of 
electrical  and  mechanical  maintenance 
as  well  as  the  management  of  the  person¬ 
nel  involved. 

Presently  we  are  operating  three,  twenty- 
nine  couple  Goss  Metroliner  web  presses 
with  a  fourth  press,  a  seven  footprint, 
thirty-seven  couple  KBA  Colora  four-high 
tower  scheduled  for  installation  in  the 
spring  of  2001. 

QUALIFICATIONS 

•  5  years  experience  in  maintenance 
management  with  a  Goss  Metroliner 
printing  press 

•  Exposure  to  Metroliner  presses  as  well 
as  tower  presses  a  definite  plus 

•  Background  of  sound  financial  man¬ 
agement,  budget  preparation,  expense 
and  labor  forecasting  and  tracking  pre¬ 
ferred 

•  Proven  problem  solving  skills 

•  Experience  with  a  PC  a  must 

•  At  least  1  year  experience  with  the 
implementation  and  daily  operation  of 
a  computer  based  inventory  and  main¬ 
tenance  tracking  software  application 

Excellent  Benefit  Package 

Austin  American-Statesman 
Human  Resources  Department 
305  S  Congress  Avenue 
Austin,  TX  78704 
Monday  -  Friday 
Phone  (512)  445-3709 
Fax  (512)  445-3883 
www.austinclassifieds.com 
E-mail:  aa-sjobs@statesman.com 
EOE 


Major  newspaper  in  the  Northeast  is  cur¬ 
rently  seeking  a  middle  level  manager  for 
its  pressroom.  Ideal  candidate  will  have 
a  minimum  of  10  years  experience  in 
newspaper  or  related  industries.  Union 
environment  is  helpful,  as  well  as  a 
knowledge  of  offset  press  equipment. 
This  position  requires  an  individual  with 
very  strong  supervisory,  communication, 
and  interpersonal  skills.  We  offer  a 
relocation  package  along  with  an 
excellent  salary  and  comprehensive 
benefits.  Send  replies  tO; 

Box  01336,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


MARTHA’S  VINEYARD  Newspaper,  the 
Gazette,  is  seeking  an  experienced  press 
operator  for  our  weekly  newspaper.  As 
the  sole  operator  of  our  Goss  Community 
press,  you  are  responsible  for  maintain¬ 
ing  high  print  standards,  regular  press 
maintenance,  oversight  of  our  mailroom 
equipment  and  other  duties.  Full-time 
pay  and  benefits  for  approximately  15 
hours  per  week  of  printing.  We  offer  a  com¬ 
petitive  salary  and  benefit  package  with 
free  time  to  enjoy  the  island  of  Martha’s 
Vineyard,  MA.  Contact: 

Joe  Pitt,  GM,  The  Vineyard  Gazette 

RO.  Box  66,  Edgartown,  MA  02539 
E-mail:  ads@mvgazette.com 
www.edltorandpublisher.com 


PRESSROOM 


SEVERAL  PRESSROOM  FOREMAN  posi¬ 
tions  available  with  a  family-owned 
newspaper  group  in  NY  state.  Must  have 
experience  running  4Color  on  Community 
or  Urbanite  presses.  Excellent  pay  and 
benefits.  Please  fax/E-mail  resume  to: 

(716)  684-3659 
michael-valentine@mailcity.com 


PRODUCnON/TECH 


QUALITY  ASSURANCE  TECHNICIAN 
The  San  Diego  Union-Tribune  is  seeking 
a  professional  to  develop  standards  of 
excellence  for  print  quality  and  imple¬ 
ment  a  continuous  improvement  quality 
assurance  program  that  maximizes  the 
print  quality  of  the  newspaper  and  meet 
or  exceed  the  expectations  of  our 
customers.  You  will  create  a  process  and 
utilize  documentation  to  measure,  track 
and  record  print  quality  standards  and 
achievements  and  recommend  and  sup¬ 
port  training  activities  that  enhances 
employee  skills  and  results  In  continuous 
improvement  in  print  quality. 

The  candidate  we  seek  will  have  supe¬ 
rior  verbal  and  written  communication 
skills  and  be  able  to  utilize  a  variety  of 
quality  control  and  measurement  tools  to 
establish  goals  while  analyzing  and 
resolving  quality  issues.  Must  have  2 
years  experience  in  a  position  of  respon¬ 
sibility  related  to  production  of  high 
quality  products  and  services. 

If  you  are  looking  for  a  challenging  and 
rewarding  position  then  we  invite  you  to 
submit  your  resume  and  salary  require¬ 
ments  to: 

San  Diego  Union-Tribune 
Human  Resources  Department 
Job#118-00/KK/EP 
RO.  Box  120191 
San  Diego,  CA  921 12-0191 
Or  E-mail  in  MS  Word  format  tO: 

UT.Jobs@uniontrib.com 
An  Equal  Opportunity  Employer 
www.uniontrib.com 


DIRECTOR  OF  INTERNET  SERVICES 
Add  Inc,  an  employee-owned  company 
and  one  of  the  Country’s  leading  pub¬ 
lishing  and  printing  companies,  has  an 
opening  for  a  Director  of  Internet  Ser¬ 
vices. 

The  position  will  be  responsible  for: 

•  Creating  and  implementing  sales 
strategies  aimed  at  bringing  local  auto 
dealerships  and  real  estate  companies 
to  the  Internet. 

•  Establishing  a  sales  plan 

•  Setting  and  working  with  a  yearly 
budget 

•  Hiring  personnel 

A  preferred  candidate  will  have  a  strong 
sales  background,  with  an  interest  in 
bringing  those  skills  to  an  Internet  based 
product.  Experience  with  Internet  pro¬ 
grams  and  selling  or  working  in  the 
automotive  or  real  estate  industries  a 
definite  plus. 

Add  Inc  is  one  of  seven  media  related  com¬ 
panies  owned  by  Journal  Communica¬ 
tions,  publishers  of  the  Milwaukee 
Journal  Sentinel,  as  well  as  operators  of 
several  local  radio  and  television  sta¬ 
tions. 

Add  Inc  provides  an  excellent  compensa¬ 
tion  package.  We  offer  health  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  disability  insurance,  profit 
sharing,  401(k)  retirement  program, 
pension  plan,  employee  stock  ownership 
and  incentive  bonus  program. 

Send  your  cover  letter  and  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department 
RO.  Box  609,  Waupaca,  Wl  54981 
Fax:  (715)258-8469 


EDITORIAL 


ASSISTANT  CITY  EDITOR  of  a  15K  daily 
seeks  a  new  challenge  in  the  Northeast. 
Skilled  editor  and  reporter.  A  team 
player  who  loves  a  good  story.  Reply  tO: 
Box01331,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY  NY  10003 


AWARD  WINNING,  lifestyle  writer  and 
editor  seeks  new  challenges.  Talent/ 
humor  team-oriented,  pstan-@teleport.com 


EXPERIENCED  Metro  Business  Writer/  col¬ 
umnist  seeks  editors  and  readers  who 
appreciate  more  than  superficial  coverage 
of  personal  finance,  small  business,  bank¬ 
ing,  gaming,  energy,  investments  and 
public  utilities.  I’m  no  stranger  to  probing 
annual  reports,  SEC  filings,  FDIC  data 
and  to  smoking  out  scam  artists,  but  I’d 
also  love  to  delve  into  the  business  of 
sports  and  entertainment.  Reply  to: 

Box  01332,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


GOOD  WRITER  (B.S.  &  J.D.)  without 
clips  seeks  editorial  position  in  business 
reporting,  courts,  GA,  copy  desk.  Tech 
savvy,  astute,  motivated.  Call: 

(212)  504-8006  or  (877)  834-41 12 


SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge.  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


TRUE  LOVE  ISN’T  DEAD.  It  just  needs 
your  help.  Reporter  seeks  job  in  London 
to  join  girlfriend  of  two  years.  Jeff  (703) 
838-1794.  Any  challenge  accepted. 


ADVERTISERS 


For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

-  details  at  www.editorandpublisher.ocim - 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.00  per  line,  per  week,  three  line  minimum. 

Black  &  white  display  ads: 

$131.00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments. 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES, 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

Line  rates:  $1 1 .00  per  line,  per  week,  three  line  minimum. 

Black  and  white  display  ads: 

$131.00  per  inch,  per  week,  one  inch  minimum,  half-inch  increments. 

ALL  CATEGORIES 

Red  display  ads:  $55.00  per  week  in  addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both  line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind  boxes:  $25.00  per  insertion;  counts 
as  one  line  of  copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers 
are  advised  not  to  send  samples  when  replying  to  blind  box  ads;  we  are  not 
responsible  for  the  recovery  of  samples. 

DEADLINE:  Tuesday  prior  to  Monday  issue  date. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 
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CULTURE  TRENDS 


MTV's 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  8121100 

Artist/Group:  RO.D. 

Song/Video:  "Rock  the  Party" 
Album:  Fundamental  Elements 
of  Southtown 

The  second  single  from  their 
major-label  debut,  EO.D.  (Payable 
on  Death)  has  already  opened  for 
the  likes  of  Primus  and  taken  the 
main  stage  at  OzzFest.  It’s  been 
quite  a  good  year  for  this 
Christian  hardcore  metal  outfit, 
who’s  influences  range  from  Bad 
Brains  to  U2  -  who’s  “Bullet  the 
Blue  Sky”  they  often  cover  live. 

Artist/Group:  Disturbed 
Song/Video:  “Voices” 

Album:  The  Sickness 

Yet  another  rap/metal  band  with 
a  touch  of  industrial  and  electron- 
ica  thrown  in  for  good  meaure. 
“Voices”  is  the  second  single 
from  the  band’s  debut  record. 


The  Hollywood  Reporter's  Box  Office 

For  weekend  ending  August  21, 2000 


This 

Week 

Last 

Week 

Picture 

3-Day 
Weekend  Gross 

Days 

In  Releast 

Total 
Gross  Sales 

1 

New 

The  Cell 

17,515,050 

3 

17,515,050 

2 

- 

The  Original  Kings  of  Comedy 

11,053,832 

38 

11,615,670 

3 

2 

Space  Cowboys 

9,476,221 

17 

53,783,126 

4 

3 

The  Replacements 

7,215,305 

10 

23,406,417 

5 

6 

What  Lies  Beneath 

6,758,142 

31 

123,410,908 

e 

5 

Nutty  Professor  II:  The  Klumps 

6,309,125 

24 

104,294,005 

7 

1 

Hollow  Man 

6,010,644 

17 

61,577,725 

8 

4 

Autumn  in  New  York 

5,548,412 

10 

21,049,419 

9 

8 

Coyote  Ugly 

5,023,192 

17 

43,871,487 

10 

7 

Bless  the  Child 

4,837,688 

10 

18,014,363 

11 

New 

Godzilla  2000 

4,407,720 

3 

4,407,720 

12 

9 

X-Men 

2,522,163 

38 

148,619,640 

13 

10 

The  Perfect  Storm 

1,811,490 

52 

173,607,196 

14 

11 

Scary  Movie 

1,289,455 

45 

147,224,243 

15 

12 

The  Kid 

1,130,553 

45 

64,430,003 

16 

19 

Saving  Grace 

1,030,257 

17 

1,964,204 

17 

13 

The  Patriot 

982,544 

54 

110,004,329 

18 

14 

Chicken  Run 

902,870 

61 

101,799,441 

19 

15 

Thomas  and  the  Magic  Railroad 

572,901 

26 

14,578,821 

20 

16 

Pokemon  2000 

520,899 

31 

41,923,615 

21 

17 

Big  Momma’s  House 

388,973 

80 

115,145,964 

22 

18 

Me,  Myself  &  Irene 

282,684 

101 

88,692,514 

23 

20 

Gladiator 

296,832 

108 

182,131,600 

24 

22 

Michael  Jordan  to  the  Max 

253,742 

108 

10,734,208 

25 

25 

Rocky  &  Bullwinkle 

220,205 

52 

25,033,845 

26 

24 

But  I’m  a  Cheerleader 

218,056 

45 

1,690,641 

27 

31 

The  Tao  of  Steve 

216,053 

19 

616,661 

28 

30 

The  Croupier 

197,112 

126 

4,640,174 

29 

27 

Frequency 

179,471 

115 

44,439,944 

30 

32 

Cirque  du  Soleil 

170,382 

108 

5,686,387 

31 

38 

Cecil  B.  Demented 

162,303 

10 

351,848 

32 

26 

Shanghai  Noon 

160,588 

87 

56,283,815 

33 

23 

Gone  in  60  Seconds 

156,557 

73 

96,729,762 

34 

29 

Sunshine 

154,025 

73 

4,316,813 

35 

28 

M:I2 

144,508 

89 

212,819,695 

©2000  MTV 


©2000  The  Hollywood  Reporter 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  8/21100 

1.  Eminem  “The  Way  I  Am” 

2.  Big  Tymers  “#1” 

3.  Nelly  “Country  Grammar” 

4.  DMX/Sisqo  “What  You  Want” 

5.  Busta  Rhymes  “Fire” 

6.  Janet  Jackson  “Doesn’t  Really  Matter” 

7.  Red  Hot  Chili  Peppers  “Californication” 

8.  Britney  Spears  “Lucky” 

9.  98  Degrees  “Give  Me  Just  One  Night” 

10.  De  La  Soul  “OOOH” 

11.  Incubus  “Stellar” 

12.  2Gether  “The  Hardest  Part” 

13.  RO.D.  “Rock  the  Party” 

14.  Mya  “Case  of  the  Ex” 

15.  Christina  Aguilera  “Come  on  Over” 

16.  Madonna  “Music” 

17.  Moby  “Porcelain” 

18.  Lil  Zane  “Callin’  Me” 

19.  Destiny’s  Child  “Jumpin’” 

20.  Papa  Roach  “Last  Resort” 


The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

3 

7 

Nelly 

Country  Grammar 

2 

2 

13 

Britney  Spears 

Oops!  I  Did  It  Again 

3 

1 

4 

Various  Artists 

Now  4 

4 

4 

12 

Eminem 

Marshall  Mathers 

5 

5 

21 

‘N  Sync 

No  Strings  Attached 

6 

6 

46 

Creed 

Human  Clay 

7 

7 

16 

Papa  Roach 

Infest 

8 

8 

27 

3  Doors  Down 

The  Better  Life 

9 

- 

1 

Da  La  Soul 

Art...Intelligence 

10 

9 

5 

Soundtrack 

Nutty  Professor  II 

©2000  Billboard/SoundScan,  Inc. 


The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

Week 

Last 

Week 

Peak 

Pos. 

Wks  on 

Chart  Title 

Artist 

1 

5 

1 

11 

Doesn’t  Really  Matter 

Janet  Jackson 

2 

1 

1 

10 

Incomplete 

Sisqo 

3 

2 

1 

18 

Bent 

Matchbox  Twenty 

4 

3 

3 

16 

Jumpin’ 

Destiny’s  Child 

5 

8 

4 

35 

I  Wanna  Know 

Joe 

6 

4 

1 

17 

It’s  Gonna  Be  Me 

‘N  Sync 

7 

10 

7 

9 

No  More 

Ruff  Endz 

8 

7 

6 

17 

Absolutely 

Nine  Days 

9 

6 

1 

24 

Try  Again 

Aaliyah 

10 

9 

1 

32 

Everything  You  Want 

Vertical  Horizon 

©2000  Billboard/Soundscan 
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TlKB«Mnrd200 

5  Years  Ago 

The  top-selling  albums  from  8/26/95 

1.  Hootie  &  the  Blowfish/Cracked  Rear  View 

2.  Bone  Thugs-N-Harmony/Eternal... 

3.  Alanis  Morissette/Jagged  Little  Pill 


4.  Soundtrack/Dangerous  Minds 

5.  TLC/Crazysexycool _ 


6.  Selena/Dreaming  of  You _ 

7.  Shania  Twain/The  Woman  in  Me 

8.  Jodeci/The  Show... _ 

9.  Live/Throwing  Copper _ 

10.  Ghost  Faced  Killah/Qnly  Built  4... 

10  Years  Ago 

The  top-selling  albums  from  8/25/90 

1.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

r 

2.  Wilson  Phillips/Wilson  Phillips 

3.  Poison/Flesh  &  Blood 


4.  Mariah  Carey/Mariah  Carey _ 

5.  Anita  Baker/Compositions _ 

6.  New  Kids  on  the  Block/Step  By  Step 

7.  Bell  Biv  Devoe/ Poison _ 

8.  Keith  Sweat/I’ll  Give  All  My  Love... 

9.  Madonna/Breathless 


10.  Soundtrack/ Pretty  Woman 


©2000  Billboard/Soundscan 


Billboard  Modern  Rock  Tracks 

Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

19 

Last  Resort 

Papa  Roach 

2 

2 

1 

11 

Californication 

Red  Hot  Chili  Peppers 

3 

4 

3 

14 

Change  (in  the  House  of  Flies)  Deftones 

4 

3 

3 

11 

Promise 

Eve  6 

5 

6 

5 

14 

Right  Now 

SR-71 

6 

5 

1 

23 

Kryptonite 

3  Doors  Down 

7 

10 

7 

9 

Stellar 

Incubus 

8 

7 

5 

18 

Judith 

A  Perfect  Circle 

9 

8 

3 

13 

Wonderful 

Everclear 

10 

9 

3 

19 

Sour  Girl 

Stone  Temple  Pilots 

©2000  Billboard/Broadeast  Data  Systems 

1  Billboard  Top  Video  Rental 

Compiled  from  a  national  sample  of  retail  store  rental  reports. 

This 

Last 

Week 

Week 

Title 

Studio 

1 

5 

The  Beach 

FoxVideo 

2 

3 

Magnolia 

New  Line 

3 

13 

The  Whole  Nine  Yards 

Warner 

4 

1 

The  Talented  Mr.  Ripley 

Paramount 

5 

4 

The  Ninth  Gate 

New  Line 

6 

11 

Drowning  Mona 

Columbia  Tri-Star 

7 

2 

The  Hurricane 

Universal 

8 

6 

Boiler  Room 

New  Line 

9 

8 

Girl,  Interrupted 

Columbia  Tri-Star 

10 

7 

The  Green  Mile 

Warner 

©2000  Billboard/SoundScan,  Inc. 
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Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 
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TECHNOLOGY 


Small  offset  replaces  large  letterpress  at  Booth  Newspapers 

BY  JIM  ROSENBERG 

Thanks  to  a  contract  to  print  The  New  York 
Times,  Goss  Graphic  Systems  sold  42  Magnum  off¬ 
set  units  to  The  Ann  Arhor  News.  Otherwise,  Advance 
Publication’s  Michigan  daily  would  be  putting  28 
units  into  its  new  satellite  production  plant. 

“It  makes  quite  a  substantial  difference  in  both  our  building  size 
and  our  press  size,”  Publisher  David  C.  Sharp  remarked  in  spring 
while  in  the  midst  of  negotiations  with  the  Times.  Weekdays,  as 
many  as  40  people  will  staff  the  80,000-square-foot  plant  going 

up  in  nearby  Pittsfield 
Township  on  property 
the  paper  bought  this 
year.  More  than  twice 
that  number  are  expect¬ 
ed  on  weekends. 

“We  broke  ground  a 
week  ago,”  said  Sharp, 
adding  that  “steel 
should  start  arriving  in 
late  September.”  Equip¬ 
ment  installation  may 
begin  as  early  as  Febru¬ 
ary  and  the  paper  aims 
to  start  printing  at  the 
site  in  July.  Sharp  put 
the  price  of  plant  and 
equipment  at  more  than  $30  million.  The 
plant’s  design  architect  is  Juan  Moreno  of 
the  Austin  Co. 

The  Ann  Arbor  News  is  hardly  the  first 
to  benefit  from  printing  the  Times,  and 
it’s  not  the  only  Advance  newspaper  in 
Michigan  to  move  from  letterpress  to  off¬ 
set.  Of  the  eight  evening  dailies  in  Ad¬ 
vance’s  Booth  Newspapers  group,  The 
Bay  City  Times,  The  Muskegon  Chronicle, 
and  The  Saginaw  News  also  recently 
bought  Magnums.  All  eight  currently  use 
Goss  presses  —  but  only  the  Jackson  Citi¬ 
zen  Patriot’s  equipment  is  not  older  let- 


Early  rendering  of  the  production  plant  the  Austin  Co.  designed  for  The  Ann  Arbor  News 


terpress.  The  larger  Kalamazoo  Gazette 
(10  units,  a  hump,  and  five  decks).  The 
Flint  Journal  (18  units  in  two  lines),  and 
The  Grand  Rapids  Press  (22  units)  have 
not  announced  press  purchases. 

The  40,000-copy-per-hour  Magnum 
has  caught  on  since  the  St.  Joseph  (Mo.) 
News-Press  replaced  its  double-wide  Goss 
offset  equipment  with  the  single-wide 
press  (E^P,  Feb.  28).  In  May,  The  Gaston 
Gazette,  Gastonia,  N.C.,  also  bought  a 
Magnum,  and  it,  too,  will  use  it  to  print 
copies  of  the  Times  national  edition.  In 
combination  with  a  Goss  Universal  folder. 


the  one-plate-around  Magnum  (also 
used  for  insert  printing)  is  attractive  to 
midsize  dailies  that  need  something 
more  than  a  Goss  Community  but  less 
than  a  Universal  —  a  speedy,  color-capa¬ 
ble  press  able  to  deliver  the  quality  need¬ 
ed  for  semicommercial  work. 

Ann  Arbor  will  configure  the  press  as 
eight  four-over-four  towers,  four  two- 
high  stacks,  and  two  mono  units,  running 
to  two  Universal  1:3:3  jaw  folders.  The  18 
flying  pasters  will  be  at  right  angles  to 
the  press  line.  With  four  formers  above, 
the  main  folder  will  be  able  to  pull  15 
webs.  The  second  folder  will  have  two 
formers  and  quarterfolding  capability. 
Automation  includes  infeeds  for  color 
leads,  cutoff  control,  and  color  register. 

Production  wUl  rely  on  computer-to- 
plate  output.  The  paper  is  discussing  plate¬ 
setting  systems  with  several  suppliers. 

From  GMA,  the  mail  room  will  get  single¬ 
gripper  conveyors,  two  SLS2000  inserters, 
and  FlexiRoll  storage  and  buffering  (wind¬ 
ing  printed  products  at  press  speed  and 
unwinding  them  at  inserter  speed). 

In  addition  to  the  58,406-circulation 
(74,085  Sunday)  News,  the  equipment 
will  produce  the  Times’  Detroit  edition 
and  the  University  of 
Michigan’s  Michigan 
Daily  (weekly  in  sum¬ 
mer). 

Bay  City  will  install 
23  Magnum  units 
(five  four-highs,  one 
two-high,  one  mono) 
to  pull  eight  25-inch¬ 
wide  webs  through  a 
Universal  folder  and, 
in  split  operation,  an 
see  folder.  Muskegon 
bought  25  units  Gike 
Bay  City,  with  a  second 
two-high)  to  pull  10 
25-inch  webs  through 
Universal  and  SCC  folders  in  an  expand¬ 
ed  press  hall.  And  Goss  said  it  sold 
Saginaw  a  Magnum,  although  News 
Publisher  Renee  Hampton  would 
not  confirm  a  purchase. 

A  Times  printing  contract  also  occa¬ 
sioned  a  $15-million  investment  in  a 
Goss  Universal  press  and  a  34,000- 
square-foot  plant  expansion  for  the  Co¬ 
lumbia  (Mo.)  Daily  Tribune.  Now 
printing  on  one  Dauphin  Graphic  Ma¬ 
chines  and  two  Harris  single-wide  press 
lines,  it  expects  to  begin  printing  the 
Times  in  just  over  a  year.  II 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


Relocation  info  now  includes  rankings  of 
quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 

Demographic  data  now  includes: 

•  Graduation  levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YFARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

Di.rs  ... 

these  regular  features:  Population  by  Age, 
F.thnic  Breakdowns,  Number  of  Households, 
Income  per  Household  and  per  f'apita.  Principal 


For  ■’5  years  marketers  have  used  the  GlIDE  as  a  planning 

tool. They  have  come  to  reh'  on  the  demographic  and  economic  tables 
with  actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  Cil  HDE  has  also  been  a  highh'  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  pntvided  an  accurate  description  of  communin'  life. 

Now,  in  our  "'bth  anniversary-  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  useftilness  in  both  areas! 


Industiies,  Chain  Outlets,  Retail  Outlets,  Location 
of  Markets,  Newspapers  Serving  the  Market,  Retail  Sales  DataTaro^** 
much,  much  more! 

It’s  the  only  source  of  valuable,  descriptive  information  for  M.SA  and 
non-MSA  markets  in  the  U.S.  and  Canada  . . .  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3.141  U.S.  counties. 

PUKJ.Nfi 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $  140.  It’s  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  FL,  IL, 
MA,  MD,  NJ,  NY,  OH  and  TX  residents  please  add 
appropriate  sales  tax.  Canada  residents  please  add  GST.) 
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DIRECTORIES,  Circulation  Dept.,  770  Broadway, 
New  York,  NY  10003.  Phone:  (888)  612-7095. 
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{click  on  the  store  icon)  Or  contact  us  at  the 
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Where  You’U  Find  Ihe  Powers  of  We  Press" 


'‘Give  us  another'  dozen 
bodies  j^in  ^eensj, 
and  we’ll  be  dangerous,” 

-  “NEWSDAY”  COLUMNIST 
ELLIS  HENICAN 


I !  Getting  the  lowdown  from  the  locals  —  and 
sometimes  the  locos  —  leads  publisher  down 
I  miles  of  small  roads  in  search  of  tall  tales. 

I  RV with  a  view 

THE  WILD  WEST 


■TIi 


Chuck  Woodbury  doesn’t  have 
assignments.  He  has  adventures. 
There’s  the  times  he  wrote  about 
the  radio  station  that’s  operated  from  a 
bedroom,  an  espresso  cafe  in  a  cow 
pasture,  and  Dishwasher  Pete,  whose 
goal  is  to  wash  dishes  in  every  state. 

For  the  past  13  years,  Woodbury,  53, 
has  been  crisscrossing  the  American 
West  in  a  24-foot  recreational  vehicle 
and  writing  for  his  own  newspaper 
about  people,  places,  and  events  far  off 
the  beaten  path. 

Woodbury  finds  stories  in  such  places 
as  Quartzsite,  Ariz.;  Vernal,  Utah;  and 
George,  Wash.  He  is  already  on  his 
second  RV  and  over  the  years  has 
logged  200,000-plus  miles. 

Woodbury  is  the  publisher,  editor, 
photographer,  and  reporter  for  Out  West, 
a  quarterly  tabloid  newspaper  that  chron¬ 
icles  Western  living  and  culture  in  small 
towns  that  dot  the  vast  expanse  of  the 
West.  Sold  via  subscriptions,  the  paper 
usually  runs  between  20  and  28  pages. 
Woodbury  also  has  an  entertaining  Web 
site  (http://www.outwestnewspaper 


-  s 


Photo  of  the  week. 


A 


DKKFK  PRin  r.  f’llK  MON'l.WA  STANDARD.  Al'G.  1 

^  HEN  Derek  Pruitt  sang  along  at  a  Bruce 
Cockbiir'k  concort,  “I  watclied  the,da>-  go  dob  n  iiT 
dii:c,’'  ho  didn't  think  it  was  a  prodiotion.  But^oing 
homo,  tho  photographer  ran  intoTho  Ryan  Giiloh  blaze  as  it 
rugod  along  Intorstato  90.  Lbs  F&go Ono  shot  oaptiires^io 
gho.stly  glow  of  grass  atlaino  bohin^  darkeited  troos. 

.  ■  '  —  Hri/>  ir//(//<7f 
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.com),  and  has  written  a  hardback  book 
entitled  “The  Best  of  Out  Westr 
The  newspaper  was  started  in  1987  as  a 
hobby  after  Woodbury  sold  a  community 
newspaper  near  Sacramento,  Calif.  With 
the  help  of  national  media  attention,  cir¬ 
culation  swelled  to  10,000,  but  now  it’s 
dipped  to  a  still-respectable  4,500. 

At  least  four  times  a  year  —  for  two  and 
three  weeks  at  a  time  —  Woodbury  leaves 
his  home  in  Edmonds,  Wash.,  and  treks 

i  across  the  11 

Western  states, 
not  following  the 
busy  Interstates, 
but  traveling 
along  state, 
county,  and  dirt 
roads  where  he 
says  the  best  sto¬ 
ries  are  found. 

“I  stop  at  cafes 
and  talk  to  the  lo¬ 
cals,”  Woodbury 
explains.  “I  stop  at 
the  museum.  I 

reads,  “I  had  a  ball 
at  the  Testicle 
Festival.”) 

Anchoring  each  issue  is  the  “Roadside 
Journal,”  in  which  Woodbury  writes  a  se¬ 
ries  of  thoughts  and  observations  fi-om  a 
first-person  perspective,  “about  whatever 
was  on  my  mind,”  from  “pondering  an  in¬ 
credibly  beautifiil  night  sky”  to  walking 
along  the  side  of  road  and  “taking  an  in¬ 
ventory”  of  objects  he  finds  there. 

—  David  Noack 


Around  the  world 


THE  DALLAS  MORNING  NEWS 

Conflict  in  Sudan  is  the  world’s  cruelest  war,  the 
Dallas  Morning  News  says  in  a  heart-wrenching,  24-page 
special  section  that  pulls  back  the  political  and  religious 
blinds  on  what  the  paper  calls  the  world’s  “Hidden  Wars.”  In  addi¬ 
tion  to  Sudan,  where  2  million  people  have  died  in  the  deadliest 

prolonged  conflict  since  World 
War  II,  the  section  focuses  on 
the  Congo,  Guatemala,  Kurdis- 
tan,  and  Sri  Lanka.  Reporter 
Gregory  Katz  tells  the  story  of  a 
mother  in  Sudan  who  may  be 
able  to  save  her  2-year-old  son  if 
she  walks  48  hours  to  the  near- 
est  clinic.  Too  weak  to  walk  in 
the  desert  heat  after  eating  only 
leaves  for  several  months,  she 
decides  to  stay  put  and  pray  that 
a  plane  will  bring  medical  aid  to 
her  son.  “She  will  never  receive 
medical  aid,”  he  writes,  “because 
the  volatile  warfare  in  Sudan 
will  prevent  international  aid 
agencies  from  bringing  in  the 
basic  intravenous  feeding 
equipment  that  will  prolong  her 
son’s  life.  And  so  Wic  Kuon  will  die.”  The 
series,  which  appears  in  full  at  http:// 
www.dallasnews.com,  makes  extensive 


Children  are  often  the  forgotten  victims  in  war-torn  Congo. 


use  of  color  photographs  that  tragically 
dramatize  man’s  inhumanity  to  man. 

—  Steve  Yahn 


On  the  road  “at  least’ 
four  times  a  year 


(Meat)  locker  room  antics 


ALAN  HAWES,  THE  POST  AND  COURIER,  AUG.  13 

Media  day 

usually  a  jf  cai 

time  for  the  Bu 

press  to  collect  pat  H 

answers  H  Aa 

images.  But  Alan  stri 

Hawes,  photographer  br£ 

ior  The  Post  and  dyi 

Courier  in  Charleston,  nol 

S.C.,  came  away  with 

transcend-  me 

ed  the  genre.  for 

While  most  of  the  “Is  this  where  they  ice  the  kicker?"  ^ 

press  at  The  Citadel’s  football  media  day  and  even  Sport  Illustrai 
were  following  high-profile  “skill  posi-  image  and  ran  with  it. 


ONLY  THE  BEST 

£&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week”  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com  or  “Hot  IVpe,”  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  cannot 
be  returned. 
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DAILIES 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


>  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists  ^ 

Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.com 
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You  don’t  have  to  be  a  mind  reader  to  see  the  light 
around  the  next  big  thing  in  data-delivery  systems 


E-mail  was  fine  for  a  while,  but  being  tied  to  a 
stationary  PC  was  so  limiting.  Laptops  and  wireless 
Palm  units  provided  freedom,  but  the  problem  with 
such  hand-held  devices  is  simply  that:  You  have  to 
hold  them.  What  a  chore. 

Coming  soon  is  microdisplay,  a  technology  that  can  provide  PC- 
quality  images  from  a  device  so  small  it  could  fit  in  a  pair  of  eye¬ 
glasses,  allowing  us  to  roam,  hands-free,  while  still  being  plugged 


into  the  world  of  news  and  information. 

Of  course,  the  battery  charge  eventually 
expires.  And  eyeglasses  bulky  enough  to 
incorporate  a  device  weighing 
even  a  few  ounces  come  with  a 
fairly  high  dork  factor. 

Besides,  microdisplay  de¬ 
vices  won’t  solve  the  time 
problem:  As  with  stationary 
PCs,  Palms,  Web-ready  cell 
phones,  and  anything  else  that 
relies  on  electronic  transmis¬ 
sion  of  data,  we  are  forced  to 
wait  and  wait  and  wait  for  the 
news  we  urgently  need.  The 
seconds  just  drag  on.  Like  seconds. 

The  solution:  Forget  about  e-mail.  The 
future  is  t-mail. 

That’s  right,  telepathic  mail.  All  the 
news  and  information  you  want,  deliv¬ 
ered  directly  to  your  brain.  We’ll  simply 
call  it  t-mail,  because  who  has  time  to 
waste  on  all  those  extra  syllables? 

It’s  an  age  when  nanoseconds  count. 
When  we’re  too  lazy  to  go  to  the  front 
doorstep,  retrieve  the  newspaper,  and  — 
ugh  —  turn  the  pages  to  get  the  news.  We 
certainly  don’t  have  the  time  to  wait  for 
e-mailed  stock  quotes,  baseball  scores,  and 
traffic  updates.  That’s  where  t-mail  comes 
in.  You  want  to  know  the  latest  price  of  a 
Microsoft  share?  You  already  do. 

Sure,  it  sounds  far-fetched.  And  yet. 


you  have  to  wonder  whether  some  com¬ 
panies  aren’t  already  working  on  it.  (It’s 
too  tempting  not  to.)  Consider: 

•  The  government  re¬ 
stricts  cigarette  advertising? 
T-mail  the  ads. 

•  Software  blocks  “spam” 
advertising?  T-m2iil  around  it. 

•  Don’t  want  the  wife  to 
know  you’ve  been  cruising 
porn  sites  on  that  new  PC  you 
insisted  on  getting  so  you 
could  pay  bills  and  stay  in¬ 
formed?  Get  all  the  smut  you 
want,  without  a  trace. 

Arguably,  Madison  Avenue  has  been  t- 
mailing  for  years.  Subliminal  advertising  is 
a  t-mail  system,  although  a  primitive  one. 
Solve  the  technological  problems,  get  the 
message  delivered  directly  into  the  con¬ 
sumer’s  cranium,  and  you  have  a  more  effi¬ 
cient  version.  The  advantages  are  terrific: 
Marketing  people  would  no  longer  have  to 
waste  all  that  time  and  money  filming  com¬ 
mercials  and  buying  air  time  to  merely 
plant  suggestions.  Instead,  we  consumers 
will  know,  without  any  doubt,  that  using 
certain  brands  of  toothpaste  will  result  in 
sexual  encounters  with  attractive  strangers. 

There  are  t-commerce  applications, 
too.  What’s  the  point  of  knowing 
Microsoft’s  share  price  at  the  very 
instant  it  changes  if  you  can’t  buy  it? 


Do  a  t-trade;  day  trading  will  become  as 
antiquated  as  shareholder  dividends. 

Make  a  t-bid  at  an  online  auction  and 
you  won’t  have  to  watch  as  some  guy 
who’s  faster  on  the  keyboard  snares  over¬ 
priced  junk  from  the  18th  century. 

Concerned  the  lowest  air  fare  is,  in  fact, 
lower  than  the  lowest  air  fare  quoted  on  a 
lowest-air-fare  Web  site  five  seconds  ago? 
With  t-mail,  it  won’t  be  as  low  as  the  one 
you  just  found  out  about. 

While  the  idea  of  telepathic  communi¬ 
cation  has  generally  been  the  stuff  of 
fiction  —  OK,  and  perhaps  the  research- 
and-development  guys  at  some  tech  com¬ 
panies  you  should  probably  invest  in  — 
there  is  at  least  a  basis  in  science. 

Sound  waves,  created  when  molecules 
collide  with  one  another,  disappear  shortly 
thereafter.  This  is  good  news  to  anyone  who 
has  listened  to  the  radio  lately.  By  contrast, 
light  waves  continue  to  propagate,  which  is 
why  scientists  can  see  events  in  distant 
galaxies  centuries  after  they  occur.  And, 
according  to  David  Nesbitt,  a  professor  of 
chemistry  and  biochemistry  at  the  Univer¬ 
sity  of  Colorado  at  Boulder,  brain  waves 
share  some  characteristics  with  light  waves. 

Information  is  transmitted  through  the 
body  via  a  flow  of  electrically  charged  mate¬ 
rial.  In  principle,  these  fluctuating  electrical 
fields  generate  some  equivalent  of  light. 

As  such,  these  waves  —  thoughts  —  could 
continue  to  wave  on,  although  very  weakly, 
as  they  move  from  the  body.  Forever. 

The  good  news:  The  thoughts  of 
Thomas  Jefferson  might  still  be  out  there. 
The  bad  news:  Your  thoughts  about  your 
boss  might  still  be  out  there,  too. 

To  make  t-mail  work,  all  we  have  to  do 
is  capture  these  quickly  spreading  waves 
of  thought  and  amplify  them.  The  tricky 
part  would  be  directing  them  to  the 
correct  recipient.  But  even  if  we  can’t 
figure  that  out,  it  wouldn’t  be  any  worse 
than  e-mail  spam. 

Anyone  who  signed  up  for  those  cheap 
long-distance  rates  and  is  still  plagued 
by  wrong  numbers  and  telemarketers 
could  appreciate  even  a  flawed  t-mail 
system.  Your  brain  might  be  bombarded 
with  nonsense,  but  at  least  the  call 
would  be  free.  0 


Saltz  is  the  electronic  media  editor  of  The 
Denver  Post. 
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Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 


Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 


Make  Your  Listing  in  SRDS  Current  and  interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851  -SRDS  ext.  51 83. 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 


You've  got  to  be  in  top  form  all  the  time. 
Your  equipment  must  work  right  and  work 
now,  no  excuses.  GMA  revolutionized  the 
packaging  and  distribution  ■ 

market  with  the  SLS2000*  in  I 

1995,  providing  a  high  net  ■ 
throughput,  up  to  40  percent  higher 
productivity  and  features  designed  to 
address  the  real  workplace. 


The  SLS2000 
Inserting  System 


The  SLS2000  is  field 
tested  and  still  has  no  rival  — 
all  anyone  else  can  do  is  try  and  catch  up. 


GMA  is  the  visionary  in  the 
newspaper  inserting  business,  r  " 

We  create  hardware  and  . — — O 

software  solutions  that  increase  your 
productivity  and  build  value  the  longer  you 
own  them.  GMA's  integrated  systems  are 
today's  vanguard  and  tomorrow's  standard. 
There's  room  at  the  top,  and  we  want  you  to 
join  us  there. 


MEMBER  OF  THE  MULLER  MARTINI  GROUP 


2980  Avenue  B 
Bethlehem,  PA  18017 
Tel:  610-694-9494 
Fax:  610-694-0776 
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